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ABSTRAK 

 

Penelitian ini memiliki tujuan untuk mengetahui minat beli konsumen terhadap produk 

plastik ramah lingkungan di Kota Semarang yang dipengaruhi oleh sikap, norma subjektif, 

persepsi kontrol perilaku. Diharapkan hasil dari penelitian ini dapat memberikan referensi 

kepada produsen produk plastik ramah lingkungan serta konsumen produk plastik ramah 

lingkungan.  

Data yang digunakan dalam penelitian ini adalah data primer yang dikumpulkan dari 

penyebaran kuesioner melalui sosial media seperti Line, Instagram, Whatsapp, dan Facebook. 

Sampel dalam penelitian ini adalah 77 responden.  

Hasil penelitian menunjukkan bahwa sikap terhadap perilaku, norma subjektif, dan 

persepsi kontrol perilaku berpengaruh terhadap minat beli produk plastik ramah lingkungan. 

Untuk uji secara parsial menunjukkan bahwa sikap terhadap perilaku dan persepsi kontrol 

perilaku berpengaruh terhadap minat beli produk plastik ramah lingkungan sedangkan norma 

subjektif tidak berpengaruh secara parsial terhadap minat beli produk plastik ramah 

lingkungan. Dari variabel independen yang memiliki pengaruh terbesar terhadap minat beli 

produk plastik ramah lingkungan adalah persepsi kontrol perilaku.  

 

Kata Kunci: Sikap Terhadap Perilaku, Norma Subjektif, Persepsi Kontrol Perilaku, Minat Beli.   
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ABSTRACT 

 

This study aims to determine consumer buying interest in environmentally friendly 

plastic products in the city of Semarang which is influenced by attitudes, subjective norms, 

perceptions of behavior control. It is hoped that the results of this study can provide references 

to manufacturers of environmentally friendly plastic products and consumers of 

environmentally friendly plastic products. 

The data used in this study are primary data collected from questionnaires through 

social media such as Line, Instagram, Whatsapp, and Facebook. The sample in this study was 

77 respondents. 

The results showed that attitudes toward behavior, subjective norms, and perceptions 

of behavioral control influence the buying interest of environmentally friendly plastic products. 

Partial test shows that attitude toward behavior and perceived behavior control influence 

buying interest in environmentally friendly plastic products, while subjective norms do not have 

a partial effect on buying interest in environmentally friendly plastic products. From the 

independent variable which has the biggest influence on the buying interest of environmentally 

friendly plastic products is the perception of behavioral control. 

 

Keywords: Attitudes Towards Behavior, Subjective Norms, Perceptions Of Behavioral Control, 

Buying Interest. 
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