
42 

 

APPENDIX 

 


	LAPORAN SKRIPSI
	Young People Perception of English Language in the Instagram Caption for Business
	Halaman ini merupakan halaman yang sah dan dapat diverifikasi melalui alamat di bawah ini.
	HALAMAN PERNYATAAN PUBLIKASI KARYA ILMIAH UNTUK KEPENTINGAN AKADEMIS

	ACKNOWLEDGEMENT
	Oei Felicia Dewi Purnomo
	TABLE OF CONTENTS
	ABSTRACT
	ABSTRAK
	CHAPTER 1
	INTRODUCTION
	1.1 Background of the Study
	1.2 Field of the Study
	1.3 Scope of the Study
	1.4 Research Questions
	1.5 Objectives of the Study
	1.6 Significance of the Study
	1.7 Definition of Term

	CHAPTER 2
	REVIEW OF LITERATURE
	2.1 The Use of English Language in Instagram Caption
	2.2 Marketing
	2.2.1 Definiton of Marketing
	2.2.2 Types of Marketing
	2.2.3 Marketing in English

	2.3     Perception
	CHAPTER 3
	METHOD OF DATA COLLECTION AND ANALYSIS
	3.1 Research Design
	3.2 Method of Data Collection
	3.2.1 Participants
	3.2.2 Instrument
	3.2.3 Procedure
	3.3. Method of Data Analysis


	CHAPTER 4
	DATA ANALYSIS
	4.1 Young People Perception of the English Language in the Instagram Caption
	4.2. General Discussion
	CHAPTER 5
	CONCLUSION AND SUGGESTIONS
	5.1 Conclusion
	5.2 Suggestions

	REFERENCES

