
 

 

51 

DAFTAR PUSTAKA 

Ahyar Hardani, dkk . (2020). Buku Metode Penelitian Kualitatif & Kuantitatif . 

Yogyakarta: CV  Pustaka Ilmu Group Yogyakarta 

Akhadiyah, R., & Suharyono, S. (2017). Pengaruh Motivasi Pembelian dan Harga 
Diri Terhadap Perilaku Pembelian Kompulsif Produk Fashion 
(SurveiPadaKonsumenFashion Malang Town Square Di Kota Malang). 
Jurnal Administrasi Bisnis S1 Universitas Brawijaya, 48(1), 19–27. diakses 

dari 
http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/viewFile
/1864/2246 

Andriyani, N. S. (2018). Pengaruh Literasi Keuangan, Personality Traits dan 
Sikap Terhadap Uang Pada Perencanaan Keuangan Keluarga. Jurnal 
Ekonomi, Bisnis, Dan Akuntansi (JEBAV), 34(11), 1–10. 

http://eprints.perbanas.ac.id/3885/4/Artikel Ilmiah.pdf 

Azwar, S. (2018). Reliabilitas dan Validitas. Yogyakarta : Pustaka pelajar. 

Badan Pusat Statistik. (2019). Statistik E-Commerce 2019. Jakarta: Badan pusat 
Statistik. Diakses dari 
https://www.bps.go.id/publication/download.html?nrbvfeve=ZmQxZTk2YjA1
MzQyZTQ3OWE4MzkxN2M2&xzmn=aHR0cHM6Ly93d3cuYnBzLmdvLmlkL
3B1YmxpY2F0aW9uLzIwMTkvMTIvMTgvZmQxZTk2YjA1MzQyZTQ3OWE4
MzkxN2M2L3N0YXRpc3Rpay1lLWNvbW1lcmNlLTIwMTkuaHRtbA%3D%3
D&twoadfnoarfeauf=MjAyMC0xMS0xMyAxNTowMToxOQ%3D%3D 

Black, D. W. (1996). pembelian kompulsif: A review. The Journal of clinical 
psychiatry. https://psycnet.apa.org/record/1996-06776-008 

Black, D. W. (2001). pembelian kompulsif Disorder Definition, Assessment, 
Epidemiology and Clinical Management. https://doi.org/10.1007/978-3-319-

43153-6_11 

Bonsu, S. K. (2008). Ghanaian attitudes towards money in consumer culture. 
International Journal of Consumer Studies, 32(2), 171–178. 

https://doi.org/10.1111/j.1470-6431.2007.00639.x 

Chandryanto, I. D. (2018). Pengaruh Sikap Penggunaan Uang Pada Anak Muda 
Dalam Penggunaan Kartu Kredit Terhadap Pembelian Kompulsif Di 
Surabaya. Calyptra: Jurnal Ilmiah Mahasiswa Universitas Surabaya, 7(1), 
806–823. 
http://journal.ubaya.ac.id/index.php/jimus/article/download/1268/1037 

Coombs, R. H. (2004). Handbook of Addictive Disorders : A Practical Guide To 
Diagnosis And Treatment. New Jersey:John Wiley & Sons. 



 

 

52 

Creswell, J. W. (2014). Research design : qualitative, quantitative, and mixed 
methods approaches (Fourth). Sage. 

DeSarbo, W. S., & Edwards, E. A. (1996). Typologies of pembelian kompulsif 
Behavior: A Constrained Clusterwise Regression Approach. Journal of 
Consumer Psychology, 5(3), 231–262. 

https://doi.org/10.1207/s15327663jcp0503_02 

Dittmar, H. (2005). pembelian kompulsif - A growing concern? An examination of 
gender, age, and endorsement of materialistic values as predictors. British 
Journal of Psychology, 96(4), 467–491. 

https://doi.org/10.1348/000712605X53533 

Durvasula, S., & Lysonski, S. (2010). Money, money, money - how do attitudes 
toward money impact vanity and materialism? - The case of young Chinese 
consumers. Journal of Consumer Marketing, 27(2), 169–179. 

https://doi.org/10.1108/07363761011027268 

Durvasula, S., & Lysonski, S. (2007). Money Attitudes , Materialism , and 
Achievement Vanity : An Investigation of Young Chinese Consumers ’ 
Perceptions. Journal of Personality, 1993–1995. 

http://dspace.iimk.ac.in/bitstream/handle/2259/641/497-
500.pdf?sequence=1&isAllowed=y 

Edwards, E. A. (1993). Development of a new scale for measuring pembelian 
kompulsif behavior. Journal of Financial Counseling and Planning, 4(313), 

67–85. https://www.afcpe.org/wp-content/uploads/2018/10/vol-45.pdf 

Faber, R. J., & Christenson, G. A. (1996). In the mood to buy: Differences in the 
mood states experienced by compulsive buyers and other consumers. 
Psychology and Marketing, 13(8), 803–819. 

https://doi.org/10.1002/(SICI)1520-6793(199612)13:8%3C803::AID-
MAR6%3E3.0.CO;2-J 

Faber, R. J., & O’Guinn, T. C. (1992). A Clinical Screener for pembelian 
kompulsif. Journal of Consumer Research, 19(3), 459. 

https://doi.org/10.1086/209315 

Falicov, C. J. (2001). The cultural meanings of money: The case of Latinos and 
Anglo-Americans. American Behavioral Scientist, 45(2), 313–328. 

https://doi.org/10.1177/00027640121957088 

Friedman, T. (2005). The world is Flat. New york: Farrar, Straus, & Giroux. 

Furnham, A. (1984). Many sides of the coin: The psychology of money usage. 
Personality and Individual Differences, 5(5), 501–509. 

https://doi.org/10.1016/0191-8869(84)90025-4 



 

 

53 

Furnham, A., & Michael, A. (1998). The Psychology of Money. London: 

Roudledge. 
https://books.google.co.id/books?id=0xaCIx1pZC8C&lpg=PP1&pg=PP1#v=
onepage&q&f=false 

Handayani, W. C., & Renanita, T. (2018). Hubungan antara Persepsi terhadap 
Celebrity Endorser dan Kecenderungan Pembelian Kompulsif Online. 
Psychopreneur Journal, 2018, 2(2): 103-113, 1689–1699. 

https://doi.org/10.1017/CBO9781107415324.004 

Hanley, A., & Wilhelm, M. S. (1992). pembelian kompulsif: An exploration into 
self-esteem and money attitudes. Journal of Economic Psychology Volume 
13, Issue 1, March 1992, Pages 5-18, 13(1), 5–18. 

https://doi.org/https://doi.org/10.1016/0167-4870(92)90049-D 

Hastono, S. P. (2006). Analisa Data. 1–212. Jakarta: Universitas Indonesia. 
Retrieved from 
https://www.academia.edu/13131341/SUTANTO_PRIYO_HASTONO_Anali
sis_Data_SUTANTO_PRIYO_HASTONO 

Hidayat, A. (2012). Uji Pearson Product Moment dan Asumsi Klasik. Retrieved 
from https://www.statistikian.com/2012/07/pearson-dan-asumsi-klasik.html 

Imanda, M. (2017). Pengaruh sikap terhadap uang pada perilaku konsumtif 
remaja. 1–102. Malang: Universitas Muhamadiyah Malang. 
http://eprints.umm.ac.id/43675/1/jiptummpp-gdl-meirisaima-47606-1-
pengaruh-g.pdf 

Kostanski, M., & Gullone, E. (1998). The impact of teasing on children’s body 
image. Journal of Child and Family Studies, 16(3), 307–319. 

https://doi.org/10.1007/s10826-006-9087-0 

Leavy, P. (2017). Research Design (9th ed., Vol. 9). New york: The Guilford 

Press. 

Lejoyeux, M., Richoux-Benhaim, C., Betizeau, A., Lequen, V., & Lohnhardt, H. 
(2011). Money attitude, self-esteem, and pembelian kompulsif in a 
population of medical students. Frontiers in Psychiatry, 2(MAR), 2–6. 

https://doi.org/10.3389/fpsyt.2011.00013 

Lestari A, A., & Kristiyanto, D. (2012). Pengaruh Orientasi Fasion, Money 
attitude, dan Self Esteem terhadap perilaku pembelian Kompulsif pada 
Remaja. Jurnal Bisnis Dan Manajemen Volume 6 No. 1 Agustus, 13(1), 43–

51. https://doi.org/10.1002/nme.607 

Li, D., Jiang, Y., An, S., Shen, Z., & Jin, W. (2009). The influence of money 
attitudes on young Chinese consumers’ pembelian kompulsif. Young 
Consumers, 10(2), 98–109. https://doi.org/10.1108/17473610910964688 

 

https://doi.org/10.1108/17473610910964688


 

 

54 

Mayers, A. (2013). Introduction Statistics and SPSS in Psychology (1st edition). 

Harlow: Pearson Education Limited. Diakses dari https://b-
ok.asia/dl/3556462/c318ba 

Medina, J. F., Saegert, J., & Gresham, A. (1996). Comparison of Mexican 
American and Anglo-American Attitiudes toward money. The Journal Of 
Cunsumer Affairs. 

https://content.csbs.utah.edu/~fan/fcs3200/articles/2medinajose_mexican.pd
f 

Mitchell, T. R., & Mickel, A. E. (1999). The meaning of money: An individual-
difference perspective. Academy of Management Review, 24(3), 568–578. 

https://doi.org/10.5465/AMR.1999.2202138 

Muchtar, A. Z., & Munir, S. (2019). Perancangan Web E-Commerce Umkm 
Restoran Bakso Arema Menggunakan Framework Laravel. Teknologi 
Terpadu, 5(1), 26–33. 

https://journal.nurulfikri.ac.id/index.php/jtt/article/view/192/140 

Mueller, A., Mitchell, J. E., Peterson, L. A., Faber, R. J., Steffen, K. J., Crosby, R. 
D., & Claes, L. (2011). Depression, materialism, and excessive internet use 
in relation to pembelian kompulsif. Comprehensive Psychiatry, 52(4), 420–

424. https://doi.org/10.1016/j.comppsych.2010.09.001 

Mulyono, K. B., Rusdarti, & Ebaedul, M. (2019). Peran Suasana Hati, Harga Diri 
dan Sikap Terhadap Uang dalam Mempengaruhi Perilaku Pembelian 
Kompulsif Studi Empiris Pada Mahasiswa Dikota Semarang. Jurnal 
Ekonomi, 7, 89–100. http://e-

journal.unipma.ac.id/index.php/equilibrium/article/viewFile/4774/2261 

Neuman, W. L. (2014). Social Research Methods: Qualitative and Quantitative 
Approaches. Harlow: Pearson Education Limited. 

https://doi.org/10.2307/3211488 

O’Guinn, T. C., & Faber, R. J. (1989). pembelian kompulsif: A Phenomenological 
Exploration. Journal of Consumer Research, 16(2), 147. 

https://doi.org/10.1086/209204 

Paramita, C. D., & Rita, M. R. (2017). Money Attitude, Self-Control dan Perilaku 
Konsumtif Karyawan. Manajemen Dan Bisnis, 13(2), 1–30. 

http://ejournal.umpwr.ac.id/index.php/segmen/article/viewFile/3943/3702 

Phau, I., & Woo, C. (2008). Understanding pembelian kompulsif tendencies 
among young Australians: The roles of money attitude and credit card 
usage. Marketing Intelligence and Planning, 26(5), 441–458. 

https://doi.org/10.1108/02634500810894307  

Pramudi, R. Y. (2015). Pengaruh Gaya Hidup Konsumtif Dan Kelompok 
Referensi Terhadap Keputusan Pembelian Kosmetik Lokal. Jurnal 



 

 

55 

Riset Ekonomi Dan Manajemen, 15(2), 280. 

https://doi.org/10.17970/jrem.15.150206.id 

Pratiwi, N., & Otoluwa, N. I. (2019). Pengaruh kesenjangan diri dan sikap 
terhadap uang pada perilaku pembelian kompulsif. 1(1), 1–17. 
http://ejournals.umma.ac.id/index.php/point/article/view/122/78 

Qamar, M. A. J., Khemta, M. A. N., & Jamil, H. (2016). How Knowledge and 
Financial Self-Efficacy Moderate the Relationship between Money Attitudes 
and Personal Financial Management Behavior How Investors Attitudes 
Shape Stock Market Participation in the Presence of Financial Self-Efficacy 
View project. European Online Journal of Natural and Social Sciences, 5, 
No. 2(2), 296–308. https://core.ac.uk/download/pdf/230044727.pdf 

Radhakrishnan, P., & Chan, D. K. S. (1997). Cultural diffrences in the relation 
between Self discrepancy and Life satisfaction. 

https://doi.org/https://doi.org/10.1080/002075997400638 

Rindfleisch, A., Burroughs, J. E., & Denton, F. (1997). Family structure, 
materialism, and compulsive consumption. Journal of Consumer Research, 
23(4), 312–325. https://doi.org/10.1086/209486 

Roberts, J. A. (1998). pembelian kompulsif among college students: An 
investigation of its antedecents, consequences, and implications for public 
policy. Journal of Consumer Affairs, 32(2), 295–319. 

https://doi.org/10.1111/j.1745-6606.1998.tb00411.x 

Roberts, J. A., & Jones, E. (2001). Money Attitudes, Credit Card Use, and 
pembelian kompulsif among American College Students. 35(2). 

https://doi.org/https://doi.org/10.1111/j.1745-6606.2001.tb00111.x 

Santrock, J. W. (2014). Adolescence (Fifteenth, Vol. 1) .New York: McGraw-Hill 

Education. 

Sari, R. K. (2016). Kecenderungan perilaku pembelian kompulsif (pembelian 
kompulsif) pada masa remaja akhir di Samarinda. Jurnal Psikologi, 4(4), 

361–372. http://ejournal.psikologi.fisip-unmul.ac.id/site/wp-
content/uploads/2016/03/jurnal ratih - online (03-11-16-03-10-59).pdf 

Stice, E., & Shaw, H. E. (2002). Role of body dissatisfaction in the onset and 
maintenance of eating pathology: A synthesis of research findings. Journal 
of Psychosomatic Research, 53(5), 985–993. https://doi.org/10.1016/S0022-

3999(02)00488-9 

Stockemer, D. (2019). Interpretive Quantitative Methods for the Social Sciences. 
In Springer (Vol. 50, Issue 3).Otawa: Springer. 

https://doi.org/10.1177/0038038515583637 

Sudjana. (2016). Metoda Statistika (7th ed.). Bandung: Tarsito. 



 

 

56 

Sudjana, N. (2010). Tuntunan Penyusunan Karya Ilmiah. Bandung: Sinar Baru 

Algensindo. 

Sugiyono. (2015). Metode penelitian Kombinasi. Bandung: Alfabeta. 

Sugiyono. (2018). Metode Penelitian Kuantitatif.Bandung: Alfabeta. 

Supriono, E., & Renanita, T. (2018). Hubungan Antara Sikap Terhadap Uang dan 
Pembelian Kompulsif Pada Wanita Karir di Surabaya. Psychopreneur 
Journal, 2(2), 71–79. 

https://journal.uc.ac.id/index.php/psy/article/view/869/741 

Surhayar,Y. (2017). Hubungan sikap minat dan perilaku manusia.   
 http://www.academia.edu/download/46147595/22-83-1-PB.pdf 

Syafitri, T. M., & Santi, F. (2017). Dampak sikap terhadap uang pada perilaku 
pengelolaan keuangan pribadi dengan pengendalian diri sebagai variabel 
pemoderasian. 
https://www.academia.edu/36389445/DAMPAK_SIKAP_TERHADAP_UAN
G_PADA_PERILAKU_PENGELOLAAN_KEUANGAN_PRIBADI_DENGAN_
PENGENDALIAN_DIRI_SEBAGAI_VARIABEL_PEMODERASIAN_Studi_K
asus_Mahasiswa_Program_Sarjana_dan_Pascasarjana_di_Fakultas_Ekon
omi_dan_Bisnis_FEB_Universitas_Bengkulu_ 

Taneja, R. M. (2012). Money Attitude – an Abridgement. Journal of Arts, Science 
& Commerce, 394395(33). 
https://www.researchgate.net/profile/rimple_taneja/publication/234083664_
money_attitude_-_an_abridgement/links/55abc21708ae815a042a5fd2.pdf 

Utami, C. W. (2010). Manajemen Ritel Strategi Dan Implementasi Operasional 
Bisnis Ritel Modern Di Indonesia Edisi 2.Jakarta: Salemba Empat. 

Valence, G., D’Astous, A., & Fortier, L. (1988). pembelian kompulsif: Concept 
and Measurement. Journal of Consumer Policy, 11(1981), 419–433. 

https://doi.org/https://doi.org/10.1007/BF00411854 

Workman, L. (2010). The essential structure of pembelian kompulsif: A 
phenomenological inquiry. ProQuest Dissertations and Theses, 305-n/a. 

https://digitalcommons.usu.edu/cgi/viewcontent.cgi?article=1768&context=et
d%0A 

Workman, L., & Paper, D. (2010). pembelian kompulsif : A Theoretical 
Framework. The Journal of Business Inquiry, 9(1), 89–126. 

http://journals.uvu.edu/index.php/jbi/article/view/221/193 

Yamauchi, K. T., & Templer, D. J. (1982). The Development of a Money Attitude 
Scale, Journal of Personality Assessment. Journal of Personality 
Assessment, 46(5), 495–505. https://doi.org/10.1207/s15327752jpa4605 

https://journal.uc.ac.id/index.php/psy/article/view/869/741


 

 

57 

Yang, B., & Lester, D. (2002). Furham’s Money Attitude Scale ’. Psychological 
Reports, 699–700. https://doi.org/10.2466/pr0.2002.90.2.699 


	5234194e9662ebef1b70bcc8b7dd2abe5c9e9bdfa85fcc1dbefa61bba9608e07.pdf
	HALAMAN PENGESAHAN
	0a3cfb88f4777722113e5a56033c218aee7b3c8f03bc0819e6a93186974d8d0f.pdf
	5c020f36f344f0ea6149d7807cfa3f0c6281c2eecee55f845cece35a6d13a6fe.pdf
	5234194e9662ebef1b70bcc8b7dd2abe5c9e9bdfa85fcc1dbefa61bba9608e07.pdf
	3470fb94fbfadbf9df1fbdb1e63dd733d25e1788de4f83a899b989d0b6733d46.pdf
	5234194e9662ebef1b70bcc8b7dd2abe5c9e9bdfa85fcc1dbefa61bba9608e07.pdf
	DAFTAR LAMPIRAN
	ABSTRAK
	ABSTRACT

	1.1 Latar belakang masalah
	1.2 Tujuan Penelitian
	2.1.1  Pengertian pembelian kompulsif
	2.1.2  Aspek-aspek pembelian kompulsif
	2.1.3 Faktor pembelian kompulsif
	2.2  Sikap terhadap uang
	Menurut Surhayat (2017) sikap melibatkan pengetahuan tentang sesuatu termasuk situasi. Situasi di sini dapat digambarkan sebagai suatu objek yang pada akhirnya akan mempengaruhi perasaan atau emosi dan kemudian memungkinkan munculnya reaksi atau respo...
	Sikap sendiri merupakan suatu kecenderungan individu untuk merespon dengan cara yang khusus terhadap stimulus yang ada pada lingkungan sosial. Sikap merupakan suatu kecenderungan untuk melawan atau menghindar, positif atau negatif terhadap berbagai k...
	Uang adalah elemen penting dalam kehidupan manusia sehari-hari. Uang dapat berupa segala sesuatu yang secara umum dan secara luas diterima untuk pembayaran barang-barang, jasa-jasa, dan utang”
	Uang dapat membuat seseorang termotivasi dan mempengaruhi pengambilan keputusan pembelian dari seseorang. Uang sendiri memiliki banyak arti sesuai dengan tingkat pemahaman dan kepribadian seseorang, diantaranya uang bisa menjadi bagian penting dalam ...
	Sikap terhadap uang (money attitude) adalah wujud perilaku seseorang sebagai hasil evaluasi terhadap manfaat kepemilikian, kegunaan dan makna simbolis dari uang yang mempengaruhi perilaku pembelian dari individu (Kristiyanto dan Lestari, 2012). Menur...
	Beberapa pengertian diatas dapat diartikan bahwa sikap terhadap uang adalah suatu reaksi individu sebagai hasil evaluasi terhadap manfaat kepemilikian, kegunaan dan makna simbolis dari uang yang mempengaruhi perilaku pembelian dari individu atau peril...
	2.2.1. Aspek Sikap terhadap uang

	2.3  Hubungan antara sikap terhadap uang dan pembelian kompulsif
	2.4 Hipotesis

	3.1 Jenis Penelitian
	3.2 Identifikasi Variabel Penelitian
	3.3 Definisi Operasional Variabel Penelitian
	3.3.1 Pembelian kompulsif
	3.4 Populasi dan Sampling
	3.4.1. Populasi
	3.4.2. Teknik Sampling

	3.5 Teknik Pengumpulan Data
	3.5.1. Alat Pengumpulan Data

	3.6 Uji Coba Alat Ukur
	3.6.1 Uji Validitas Alat Ukur
	3.6.2 Uji Reliabilitas Alat Ukur

	3.7 Metode Analisis Data
	4.1 Orientasi Kancah Penelitian
	4.2 Persiapan Penelitian
	4.2.1 Penyusunan Alat Ukur
	4.2.2 Perizinan Penelitian

	4.4 Pelaksanaan Pengumpulan Data

	5.1. Hasil Penelitian
	5.2 Pembahasan

	DAFTAR PUSTAKA
	LAMPIRAN
	LAMPIRAN A : SKALA
	A-1 : SKALA pembelian kompulsif
	A-2 : SKALA SIKAP TERHADAP UANG
	B-2 : DATA SIKAP TERHADAP UANG
	B-2 : DATA SIKAP TERHADAP UANG (1)
	4
	PUTARAN KEDUA
	PUTARAN KE 4
	PUTARAN KE DUA
	NORMALITAS SIKAP TERHADAP UANG

	LAMPIRAN E: UJI LINIERITAS
	MEAN SIKAP TERHADAP UANG



