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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui apakah ada hubungan antara contingent 
self-esteem dengan compulsive buying pada mahasiswa generasi milenial. 
Hipotesis yang diajukan adalah “Ada hubungan positif antara contingent self-
esteem dengan compulsive buying pada mahasiswa generasi milenial”. Metode 
penelitian yang digunakan adalah kuantitatif korelasional. Subyek dalam penelitian 
ini adalah mahasiswa generasi milenial. Alat ukur yang digunakan adalah skala 
contingent self-esteem dan skala compulsive buying yang dianalisis dengan 
menggunakan metode korelasi product moment. Hasil penelitian menunjukkan 
korelasi yang sangat signifikan rxy = 0,558 (p < 0,01). Dengan demikian hipotesis 
yang diajukan diterima, sehingga dapat disimpulkan bahwa ada hubungan positif 
antara contingent self-esteem dengan compulsive buying pada mahasiswa 
generasi milenial. Sumbangan efektif contingent self-esteem terhadap compulsive 
buying sebesar 31,14%. 

 

Kata Kunci: Compulsive buying, contingent self-esteem, mahasiswa, generasi 
milenial. 
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ABSTRACT 

 

This research aims to determine whether there is a correlation between contingent 
self-esteem and compulsive buying in millennial college students. The hypothesis 
proposed is "There is a positive correlation between contingent self-esteem and 
compulsive buying in the millennial college student". This research use quantitative 
correlational method. The subjects in this study were millennial college students. 
The measuring instrument used are contingent self-esteem scale and compulsive 
buying scale which were then analyzed by using the product moment correlation 
method. The results of the research showed a very significant correlation rxy = 
0.558 (p <0.01). Thus, the proposed hypothesis is accepted, so it can be concluded 
that there is a positive relationship between contingent self-esteem and compulsive 
buying in the millennials college student. Contingent self-esteem has 31.14% 
effective contribution to compulsive buying. 

 

Keywords: Compulsive buying, contingent self-esteem, college student, 
millennials. 

 

 

 

 

 

 

 

 

 

 


