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ABSTRAK 

 

 

Konten Youtube sangat bermanfaat dalam mempromosikan suatu produk. 

Suhay Salim merupakan Youtuber yang mengulas produk kecantikan, salah satunya 

adalah produk skin care untuk solusi permasalahan kulit yaitu bopeng atau bekas 

jerawat dengan produk Some By Mi Snail Truecica Miracle Repair Serum. Tujuan 

dilakukannya penelitian ini adalah untuk mengetahui persepsi konsumen terhadap 

atribut endorser Suhay Salim ditinjau dari karakteristik dalam model komunikasi 

TEARS pada konten Youtube Some By Mi Snail Truecica Miracle Repair Serum. 

Teknik analisis yang akan digunakan adalah metode deskriptif kualitatif. 

Populasi dalam penelitian ini adalah seluruh pemirsa konten Youtube Some By Mi 

Snail Truecica Miracle Repair Serum oleh Suhay Salim yang berjumlah 912,354 

orang. Sampel diambil dengan convenience sampling sejumlah 100 orang.  

Berdasarkan hasil penelitian yang telah dilakukan atribut endorser Suhay 

Salim ketika meng-endorse produk Some By Mi Snail Truecica Miracle Repair 

Serum menggunakan model TEARS secara keseluruhan menunjukkan indikator 

yang baik dari masing-masing komponen variabel trustworthiness, expertise, 

physical attractiveness, respect dan similarity. 

 

Kata Kunci : endorser, Youtube, Komunikasi TEARS
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ABSTRACT 

 

 

Youtube content is very useful in promoting a product. Suhay Salim is a 

Youtuber who reviews beauty products, one of which is skin care products for 

solutions to skin problems, namely pockmarks or acne scars with the product Some 

By Mi Snail Truecica Miracle Repair Serum. The purpose of this study was to 

determine consumer perceptions of Suhay Salim's endorser attributes in terms of 

characteristics in the TEARS communication model on Youtube content Some By 

Mi Snail Truecica Miracle Repair Serum. 

The analysis technique used is descriptive qualitative method. The 

population in this study were all viewers of Youtube content Some By Mi Snail 

Truecica Miracle Repair Serum by Suhay Salim totaling 912,354 people. The 

sample was taken by convenience sampling of 100 people. 

Based on the results of research that has been carried out by Suhay Salim's 

endorser attributes when endorsing the product Some By Mi Snail Truecica Miracle 

Repair Serum using the TEARS model as a whole shows good indicators of each 

component of the variable trustworthiness, expertise, physical attractiveness, 

respect and similarity. 

 

Keywords: endorser, Youtube, TEARS Communication



x 
 

 DAFTAR ISI 

 

Halaman 

HALAMAN JUDUL ........................................................................................  i 

HALAMAN JUDUL ........................................................................................  ii 

HALAMAN PERNYATAAN ORISINALITAS .............................................  iii 

HALAMAN PENGESAHAN ..........................................................................  iv 

KATA PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI  

UNTUK KEPENTINGAN AKADEMIS ........................................................  v 

KATA PENGANTAR .....................................................................................  vi 

ABSTRAK .......................................................................................................  viii 

DAFTAR ISI ....................................................................................................  x 

DAFTAR TABEL ............................................................................................  xii 

DAFTAR GAMBAR .......................................................................................  xiii 

DAFTAR LAMPIRAN ....................................................................................  xiv 

BAB I PENDAHULUAN ................................................................................  1 

1.1 Latar Belakang ..........................................................................................  1 

1.2 Perumusan Masalah ..................................................................................  12 

1.3 Tujuan Penelitian ......................................................................................  12 

1.4 Manfaat Penelitian ....................................................................................  13 

BAB II TINJAUAN PUSTAKA ......................................................................  14 

2.1 Komunikasi Pemasaran .............................................................................  14 

2.2 Celebrity Endorser ....................................................................................  15 

2.3 Model Komunikasi TEARS ......................................................................  16 

2.4 Kerangka Pemikiran ..................................................................................  17 

2.5 Definisi Operasional Variabel ...................................................................  18 

BAB III METODE PENELITIAN...................................................................  22 

3.1 Obyek Penelitian .......................................................................................  22 

3.2 Populasi, Sampel, dan Teknik Sampling ..................................................  22 

3.3 Jenis dan Metode Pengumpulan Data .......................................................  24 

3.4 Uji Validitas dan Uji Reliabilitas ..............................................................  25 



xi 
 

3.5 Teknik Analisis Data .................................................................................  28 

BAB IV ANALISIS DATA DAN PEMBAHASAN .......................................  31 

4.1 Gambaran Umum Some By Mi Snail Truecica Miracle Repair Serum .....  31 

4.2 Gambaran Umum Suhay Salim ..................................................................  34 

4.3 Karakteristik Responden ............................................................................  34 

4.4 Deskripsi Persepsi Konsumen Terhadap Atribut Endorser Suhay Salim 

Ditinjau Dari Karakteristik Dalam Model Komunikasi TEARS pada konten 

Youtube Some By Mi Snail Truecica Miracle Repair Serum ....................  41 

4.5 Atribut Endorser Suhay Salim Ditinjau Dari Karakteristik Dalam Model 

Komunikasi TEARS pada konten Youtube Some By Mi Snail Truecica 

Miracle Repair Serum ................................................................................  51 

BAB V PENUTUP ...........................................................................................  57 

5.1 Kesimpulan ................................................................................................  57 

5.2 Saran .........................................................................................................  59 

DAFTAR PUSTAKA 

LAMPIRAN 



xii 
 

 

DAFTAR TABEL 

 

Tabel 1.1 Pra survey Konten Review Suhay Salim .........................................  7 

Tabel 1.2 Pra survey Solusi Permasalahan Kulit Yang Ingin Diperbaiki ........  8 

Tabel 1.3 Pra survey Produk dengan Merek yang Sama yang Paling Dicari 

Responden ........................................................................................................  9 

Tabel 3.1 Uji Validitas .....................................................................................  26 

Tabel 3.2 Uji Reliabilitas .................................................................................  28 

Tabel 3.3 Kategori Atribut ...............................................................................  29 

Tabel 4.1 Distribusi Responden berdasarkan Pendidikan Terakhir .................  35 

Tabel 4.2 Distribusi Responden berdasarkan Jumlah Melihat Youtube dalam 

Seminggu .........................................................................................................  35 

Tabel 4.3 Pernyataan Responden terhadap Materi yang dilihat di dalam 

Youtube ............................................................................................................  36 

Tabel 4.4 Distribusi Responden berdasarkan Penggunaan Youtube Sebagai Acuan 

Mencari Informasi Produk ...............................................................................  37 

Tabel 4.5 Distribusi Responden berdasarkan Penggunaan Skincare secara 

Rutin .................................................................................................................  38 

Tabel 4.6 Pernyataan Responden terhadap Produk yang dilihat Ulasannya Melalui 

Youtube ............................................................................................................  39 

Tabel 4.7 Pernyataan Responden terhadap Produk yang dicari Melalui 

Youtube ............................................................................................................  40 

Tabel 4.8 Deskripsi Responden Mengenai Trustworthiness ............................  42 

Tabel 4.9 Deskripsi Responden Mengenai Expertise ......................................  44 

Tabel 4.10 Deskripsi Responden Mengenai Physical attractiveness...............  47 

Tabel 4.11 Deskripsi Responden Mengenai Respect .......................................  49 

Tabel 4.12 Deskripsi Responden Mengenai Similarity ....................................  50 

Tabel 4.13 Hasil Pengukuran Model TEARS ..................................................  52 



xiii 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Before After Pemakaian Produk Snail Truecica Some by Mi .....  6 

Gambar 1.2 Pra survey Konten Review Suhay Salim......................................  8 

Gambar 1.3 Pra survey Solusi Permasalahan Kulit Yang Ingin Diperbaiki ....  9 

Gambar 1.4 Pra survey Produk dengan Merek yang Sama yang Paling Dicari 

Responden ........................................................................................................  10 

Gambar 2.1 Kerangka Pemikiran .....................................................................  18 

Gambar 4.1 Some By Mi Snail Truecica Miracle Repair Serum .....................  33 

Gambar 4.2 Suhay Salim..................................................................................  34 



xiv 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Kuesioner Penelitian 

Lampiran 2 Output Hasil Jawaban Kuesioner 


