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CHAPTER 1 

INTRODUCTION 

 

1.1 Background of the Study 

 In this era, technology is a powerful and sophisticated tool. Aaker & Adler 

(2010) stated that people feel that social networking is overgrowing and more 

powerful. Also, they can feel the benefit from the ability to reach many people 

faster and more efficient than before. It is true because previously, people only 

used SMS (Short Message Service) to provide or give information or news. 

However, social media not only to get the information but also social media can 

share or post something. Social media provide opportunities for consumers to 

develop an online community and network (Hajli, 2013). 

 Through social media, people can find and get various information. Besides 

people can access it anywhere and anytime and also even from children to adults 

use social media. In this era of globalization, social media is overgrowing. 

Technological advances influence the development of social media. According to 

Hunt, Eagle, & Kitchen (2004), technology can develop critical generic skills 

such as solving problems, managing information, and communication skills. 

 Nowadays, there are many kinds of social media, such as Instagram, 

Facebook, Twitter, Youtube, Line, Whatsapp, Pinterest, Path, Snapchat, Linkedin, 

Flickr. This kind of social media has the advantage to organize the social media 
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program for success in strategic communication (Mayfield, 2008). In this modern 

era, promotion is carried out using social media, in contrast to promotions carried 

out previously that is by distributing brochures. As we know, promotion or 

advertising is related to marketing and sales. However, in relation to promotion, 

social web can also be used as part of a real-time feedback system that keeps 

businesses strong (Evans, Bratton, & McKee, 2010). 

 The writer herself has had her own Instagram since she was in high school. 

Usually, the writer uses Instagram to find some pictures or videos that she is 

interested then the writer gives “like”. Based on her experience, the writer rarely 

shares picture or video because the writer realizes that not all moments need to be 

shared on social media (Instagram) and to avoid negative comments. However, 

Instagram is not only for sharing pictures or videos but also for sending a direct 

message to a/some person in her contact. 

 Thus, the writer personally thinks that Instagram is a perfect way for a 

businessman to promote a product or service. Promoting a product or service on 

Instagram can be done by posting pictures or videos or by sharing the information 

through “IG Story” feature. The writer herself sometimes sees so many kinds of 

promotion on Instagram. The business does not only promote their product or 

service but also gives testimonies from their customers. The writer also once 

bought a product that was promoted through Instagram. 
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 Currently, Instagram is promoting not only a product but also services. There 

are service businesses that use Instagram to promote, for example, educational 

courses like an English course. In this study, the attitude of parents’ towards the 

use of Instagram is very influential because it deals with education for their 

children. In Indonesia, especially in Semarang, the parents have a concern on the 

effect of Instagram to promote products and services (positively or not). Besides, 

according to Tahir (2015), there is the result of “Reasons for Activities for 

Restricting Mobile Technology Usage for Children” why the parents in 

Islamabad, Pakistan restrict or are against the use of technology or social media 

for young children are Online Chatting: 82.7% (this is the primary concern) and 

Internet: 64.5% (especially there are inappropriate content and sites).  

 Based on what has been explained above, the writer is interested to know the 

parents’ attitude towards the use of social media to promote an English course for 

their children and to find out the factors that encourage the parents to choose an 

English course for their children. The writer is interested to know the people 

(especially the parents)’s perception on the use of Instagram to promote an 

English course. Besides, the writer also wants to find out what makes people 

interested when seeing a promotion on Instagram. 
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1.2 Field of the Study 

The field of this study is applied linguistics dealing with English 

language learning. 

 

1.3 Scope of The Study 

This research focusing on the parents is more directed at parents’ 

attitude towards the use of Instagram to promote an English course for their 

children.   

 

1.4 Problem Formulation 

  The writer formulates the problems of the study of this research as 

 follows: 

 

1. What are the parents’ attitudes on the use of Instagram to promote an 

English course for their children? 

2. What are the general factors that encourage parents to choose an 

English course for their children after seeing the promotion on 

Instagram? 

 

1.5 Objective of the Study  

   Concerning the problems mentioned, this research is conducted to 

 achieve these following objectives:  
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1. To know the attitudes of the parents’ on the use of Instagram to 

promote an English course for their children. 

2. To find out the general factors that encourage parents to choose an 

English course for their children after seeing the promotion on 

Instagram. 

 

1.6 Significance of the Study 

 This study can be used as a reference and information for the writer 

and other entrepreneurs who also have products or services to be advertised. 

Besides, the result of this study is expected to increase knowledge on the use 

of Instagram to promote a service. 

 

1.7 Definition of Terms 

1. Attitude 

Attitude is a tendency to respond in a favorable or unfavorable manner 

with respect to the attitude of the object being given (Oskamp & Schultz, 

2005).  

2. Promotion 

Promotion is anything that is done to sell products or services in the sales 

chain, it can starts from television commercial or newspaper 

advertisement  (Hahn, 2003). 
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3. Social Media 

Social media is an online application and technology that can share 

participation, information, conversation, and connectivity with other users 

(Mayfield, 2008). 

4. Instagram 

Instagram is a media-sharing online platform whose popularity has been 

rising to gather a hundred million users (Ferrara, Interdonato, & Tagarelli, 

2014). 

 


