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ABSTRAK 

Oleh: Cinantya Nindya Nareswari 

NIM: 15.D1.0132 

Program Studi Manajemen 

Persepsi Mahasiswa Generasi Z mengenai Program E-recruitment 

Penelitian ini bertujuan untuk mengetahui persepsi mahasiswa Generasi Z 

mengenai program e-recruitment. Persepsi tersebut didasarkan pada 

karakteristik generasi Z. Penelitian dilakukan dengan melakukan kuesioner 

secara online dan disebarkan kepada mahasiswa di Kota Semarang. 

Berdasarkan persepsi yang ada, diberikan saran-saran agar generasi Z dapat 

optimal dalam mengembangkan diri dalam karir dan perusahaan dapat 

mempersiapkan kehadiran generasi Z dengan optimal. 

Kata Kunci: Generasi Z, E-recruitment, Mahasiswa 

 

ABSTRACT 

By: Cinantya Nindya Nareswari 

NIM: 15.D1.0132 

Management Program 

Student of Generation Z Perceptions About E-recruitment Program 

This research aims to determine the perception of generation Z students 

regarding e-recruitment programs. This perception is based on the 

characteristics of generation Z. The research was conducted by conducting a 

questionnaire online and distributed to students Semarang. Based on existing 

perceptions, suggestions are given that generation Z can be optimal in 

developing themselves in careers and the company can prepare the presence 

of generation Z optimally. 

Keywords: Generation Z, E-recruitment, Students 
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