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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui hal – hal apa saja yang memotivasi 

Bapak Fauzi untuk menjadi seorang ecopreneur dalam menjalankan usahanya 

yaitu “Batik Gemawang”. Variabel yang diteliti tersebut didasarkan pada teori 

motivasi ecopreneur milik (Kirkwood & Walton, 2010) yang diantaranya adalah. 

Metode pengumpulan data dilakukan dengan cara observasi dan wawancara 

terstruktur yang ditujukan langsung kepada pemilik usaha “Batik Gemawang” di 

Banaran, Semarang. Daftar pertanyaan penelitian dibuat berdasarkan dari variabel 

dan indikator milik Kirkwood & Walton (2010) yang sudah disesuaikan dengan 

objek penelitian. Berdasarkan dari hasil Penelitian yang telah dilakukan terhadap  

Bapak Fauzi disimpulkan bahwa terdapat lima hal  yang memotivasi Bapak Fauzi 

dalam menjalankan usahanya “Batik Gemawang” sebagai ecopreneur, yang 

diantaranya adalah Motivasi Green Values, Motivasi Gap in The Market, Motivasi 

Make a Living, Motivasi Be Their Own Boss, dan Motivasi Passion.  

 

Kata Kunci : Ecopreneur, Motivasi  

 

 

ABSTRACT 

 

This study aims to find out what things motivate Ms. Fauzi to become an 

ecopreneur in running her business, namely "Batik Gemawang". The variables 

studied were based on the ecopreneur's motivation theory Kirkwood & Walton 

(2010) which included Green Values, Gap in the Market, Make a Living, Be Their 

Own Boss, and Passion. The method of data collection is carried out by means of 

structured observations and interviews aimed directly at the business owners of 

"Batik Gemawang" in Banaran, Semarang. The list of research questions is based 

on the variables and indicators Kirkwood & Walton (2010) that have been 

adapted to the object of research. Based on the results of research conducted on 

Mr. Fauzi, it was concluded that there were five things that motivated Mr. Fauzi 

to operate her business namely "Batik Gemawangi" as an ecopreneur, which 

among them are Green Values Motivation, Gap Motivation in the Market, Make a 

Living Motivation, Motivation Be Their Own Boss, and Passion Motivation. 

 

Keyword : Ecopreneur, Motivation 
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