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Abstract

The development of the tourism sector and its supporting MSMEs have a positive impacts on the society. However, various 

classic problems of MSME cause the MSME’s competitiveness be relatively low and have not been able to provide optimal 

benefits for the community. Efforts to empower MSMEs and tourism are important to do. Empowerment policy must be 

comprehensive. Therefore, general policy directions, strategies and priority issues have to be formulated to suit the 

conditions and needs to achieve the goal. Using an IPA approach combined with a SOAR analysis approach, this study 

aimed to formulate general policy directions and strategies and to highlight the priority of the issues. The study, conducted in 

Pekalongan Regency, Indonesia. There were 60 participants that come from local governments, academics, and community 

leaders as respondents.  The results show that promotion and price mix are considered relatively high importance-low 

performance. Meanwhile, SOAR analysis shows that the endowment factors, the motivation of MSME’s actors and 

government policies are their strength. Thus, in the short term, it is necessary to increase price and promotion performances 

to improve the quality of tourism MSMs. In the long term, it is necessary to strengthen institutions and improve the quality of 

human resources. 

Keywords: Tourism; MSMEs; environment; SOAR; welfare; eco-tourism.

JEL Classification: A1, H0, H8, O1, O3, M3.

Introduction 

Along with the development of the tourism sector, MSMEs supporting tourism appear in various forms, including 

tourist attraction providers, accommodation services, food and beverages, souvenirs and so forth. In macro, the 

tourism sector has a quite strategic position through its contribution to the Gross Domestic Product (GDP) of 

4.23% or IDR 461.36 trillion, generating foreign exchange of US $11.9 billion, and absorbing a tourism workforce 

of 12.16 million people (Kemenpar 2016). Thus, the role of MSMEs is important. Although its contribution to GDP 

by the GDP on a constant price was only around 60 percent, it was able to absorb 97.02 percent of the workforce 

and 99.9 percent of business units in Indonesia (Walfajri 2018). There is a positive correlation between MSMEs 

and tourism that can reduce poverty, unemployment and income inequality. The development of MSMEs and the 

tourism sector support each other. As the tourism sector advances, MSMEs develop. Conversely, when MSMEs 

supporting tourism does not develop well due to various limitations, the development of the tourism sector does 

not develop optimally. It means that it does not provide maximum benefits for the community (Gopalan and 

Narayan 2010); (Perda Kabupaten Pekalongan Nomor 9 Tahun 2010 2009). Then, MSMEs supporting tourism 

should be encouraged to develop the tourism sector to improve people’s welfare (Snyman 2012). 

1. Literature Review 

The tourism industry is an industry that is different from other industries. Tourism brings together major 

actors related to the tourism industry, i.e.: innovative start-up companies, high tech small and medium sized 

enterprises, large multinationals and academics (Aldebert, Dang, and Longhi 2011). This industry has a 

combination of different businesses and organizations and involves the community and the environment to 

provide services for tourists (Triarchi & Karamanis, 2017; (Chumakova 2018). Tourism involves a complex and 

unique element so that it can be understood as a system due to the relationship between one element and other 

elements. The distinctive and diverse places are manifestations of a deeply felt involvement with those places by 

the people who live in them, and that for many such a profound attachment to place is as necessary and 

significant as a close relationship with other people (Graus 2017). The tourism industry is an industry that has a 
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rapid development. Sustainability development can be explained through three aspects: economic, 

environmental, and social. Economically. Sustainability development can guarantee the production of goods or 

services to maintain the economic sustainability of a business. The environment is the resource that must be 

sustained, and the social aspect explains that sustainability development strives for fairness in the use of 

available resources, social security such as health, education, accountability, and participation that support 

community welfare. There are four principles of sustainable development to explain their relationship with tourism. 

(1) Ecological sustainability is very much needed to minimize the impact of tourism activities on the environment. 

(2) Social sustainability is related to the ability of the community to absorb input without causing social 

disharmony in the community. In addition to having a positive effect, tourism also has a negative effect that will 

affect social change that is vulnerable to the emergence of disharmony. (3) Cultural continuity is sensitive to 

social change. Therefore, the ability of the community to survive or adapt to changes in cultural elements is 

important to maintain the sustainability of local culture. (4) Economic sustainability involves the perspective of 

sustainability development by the level of profit that can cover costs in the presence of tourism. Ecotourism plays 

a role to control the potential of tourism which is a local resource and attraction  (Atkinson, Dietz, and Neumayer 

2007; Reynolds and Braithwaite 2001; Nasibulina 2017).

MSMEs are business groups with certain criteria such as turnover, assets and the number of workers. 

MSMEs have long been known as businesses that can survive in a crisis, absorbing the largest workforce, and 

contributing the largest output in the national economy. In its development, MSMEs were classified into four, (1) 

livelihood activities or street vendors, (2) Micro-Enterprise of craftsmen who do not have entrepreneurial 

characteristics, (3) small dynamic enterprise of MSMEs with entrepreneurial spirit and can accept sub-contract 

and export work, and fast-moving enterprise of MSMEs transforming into big businesses [10]. Tourism MSMEs 

are community groups that meet the criteria as the MSMEs that support tourism development. Due to the nature 

of MSMEs which are resistant to economic turmoil as well as a large tourism potential in Indonesia, tourism 

MSMEs can be relied on facing global competition while reducing poverty and unemployment (Undang-Undang 

No. 20 Tahun 2008 2008) . Therefore, improvement, strengthening, capacity building and innovation (innovation 

and change) of tourism MSMEs need to be done.

Several studies have found that the problems faced by ecotourism areas are the issues of environmental 

conservation and the empowerment of local resources (Haryanto 2014). Community-based tourism can be a 

framework for developing local resources that are mutually supportive and sustainable in various aspects of life. 

The local community has full control and involvement in the management of ecotourism which can provide 

benefits for economic improvement. Pekalongan Regency is empowering the community and all regional 

economic forces, especially small, medium and cooperative entrepreneurs by developing a populist economic 

system based on equitable market mechanisms based on natural resources and productive, independent, 

advanced, empowered, competitive, environmentally friendly and sustainable human resources (Gopalan and 

Narayan 2010; Perda Kabupaten Pekalongan Nomor 2 Tahun 2011 2011). To empower the community and drive 

the economy, one way that can be taken is to move the micro small and medium business sector (MSME) as a 

supporter of tourism (Nasir 2017). 

2. Methodology

This study used primary data as the main input. The primary data were obtained through field exploration, 

questionnaires, interviews and group discussions. The questionnaire approach was used to obtain the data 

related to the profile and interest and the performance of the MSME marketing mix. Overall, the questionnaires 

were distributed to 60 MSMEs as the respondents. Meanwhile, an in-depth interview with the head of the Tourism 

Office of Pekalongan Regency was conducted to obtain information on the direction of developing Kabalong 

tourism area with the development plan of Pekalongan Regency. The data gathered through group discussions 

(FGD) using the meta plan approach to the resource persons considered to be competent and well acquainted 

with the potential of the study area (related SKPD, Head of Sub-District, Head of Village, MSME actors, youth 

groups and community leaders) was used to obtain the potential data including strength, opportunities, 

aspirations / ideas for the development and expectations of MSME conditions when certain policies are applied. 

This research was conducted using qualitative and quantitative approaches. A qualitative approach was 

used to get a picture of MSMEs supporting tourism, various territorial potential, and the limitations and 

expectations and development needs desired by stakeholders. The quantitative approach was used to obtain the 

data on regional profiles, including the potential of regional resources, the types, and capacities of community 

MSMEs, and the potential and capability of human resources. The data analysis was conducted using descriptive 

(quantitative and qualitative) analysis techniques presented in tables, graphs, and charts. The potential local 
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resources in the Kabalong area are described based on the secondary data from the relevant OPD, 

supplemented by field observations and interviews with stakeholders. Descriptive analysis instruments were used 

to describe the MSME profiles (marketing, production, capital, and management). Importance-Performance 

Analysis (IPA) was used to map the performance and interests of the marketing mix elements (product, price, 

place, promotion) and Strength, Opportunity analysis Aspiration and Result (SOAR) was used to determine the 

strength factors, opportunities, alternative solutions to the problems and results expected. 

3. Case studies

Table 1. presents the demographic characteristics of the respondents. The number of male and female 

respondents is quite balanced at 41% and 59% respectively with the ages younger than 30 years (31%), and 

older than 50 years (28%), whereas in terms of the level of education, most MSMEs just graduated from 

elementary school (50%) or did not go to school (5%).

Table 1 - Respondents’ Demographic Profil

Category Group Numbe

r

Percentag

e

Sex Male 24 41

Female 34 59

Age <30 years 18 31

31 - 40 years 11 19

41-50 years 13 22

> 50 years 16 28

Educatio

n

Bachelor 0 0

high school/ 

equivalent

9 16

junior high school 17 28

elementary school 29 50

no school 3 5

Source: Primary data

According to the type of business, most of MSMEs supporting tourism in Kabalong are trade and 

services such as grocery stores, food stalls, selling plantation products, and tourism services. These grocery 

stores have not specifically served the interests associated with tourist attractions, but they still serve the 

community around the area in general. However, the existence of this food stall has highly supported the 

development of tourist destinations because it often becomes a hangout for visitors while enjoying the natural 

beauty and/or waiting for tenants/ relatives who are doing rafting, outbound or just self-tourism activities in spots 

which are considered "Instagram-able".  Based on the kind of the business, they tend to use raw materials  they 

bought. They usually have 20 labours with the business places integrated with their residential areas with the 

status of Right to Ownership. The  monthly turnover of the MSMEs tends to be less than IDR 5 Million per month, 

in accordance with the MSME criteria. In general  MSMEs tend to use their own capital. This condition can be 

related to the ability of the MSMEs to access credit from banks.

Table 2 – Sales Turnover per week

Sales
Frequenc

y

Percentag

e

Less than IDR 5 million 48 83

IDR 5 million – IDR 10 million 8 14

IDR 10 million – IDR 50 

million

1 2

More than IDR 50 million 1 2

  Source: Primary data

Concerning the problems faced, the MSMEs supporting tourism in Kabalong area have the same problems as 

other MSMEs in general, such as the quality of production/raw materials that are not standard/ unstable, lack of 

promotion, unpaid debt, capital and marketing (Niode, 2009).
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IPA Mapping of the Marketing Mix of MSME Supporting Tourism in Kabalong

The Importance Performance Analysis of the marketing mix was ​​used to determine policy priorities or 

actions to advance MSMEs. The Cartesian diagram in figure 1 shows that basically all elements of the marketing 

mix and facilities are considered important. This is shown by the position of all elements in the diagram whith a 

level of importance over 4 of the maximum score of 5. However, the promotional marketing mix is ​​the most 

important marketing mix element, followed by products, prices, places/distribution, and other supporting facilities 

relatively. Concerning the performance, all marketing mix is ​​considered to have a good performance, but 

relatively it can be ranged from the best to the worst: Place, Product, promotion, price and other supporting 

facilities

Figure 1. The Cartesian Diagram of Marketing Mix Element

 Source: Primary data

In the Cartesian diagram, the Products with diversity, brand, feature, size, guarantee, quality, packaging, 

design, and service indicators are in quadrant I (high importance and performance). Promotion and price are in 

quadrant II (high importance and low performance). Price mix including the indicators of price affordability, price 

compatibility with quality, price conformity with competitiveness services, discounts and payment methods is in 

quadrant 2. Promotion mix includes publications, exhibitions, advertisements, Web design, social media 

networks, signposts, billboards, sales force, and direct marketing. Place mix (accessibility) including the 

accessibility, infrastructure conditions, and strategic locations, types of distribution and transportation channels is 

in quadrant IV (low interest and high performance). Tourism supporting facilities such as toilets, prayer rooms, 

ATMs, communications, guides, souvenirs, parking lots and culinary arteries are in quadrant III (low importance 

and performance).

SOAR of MSMEs Supporting Tourism in Kabalong

Unlike the SWOT analysis, SOAR analysis uses the approach of appreciative inquiry (AI) (Deveau 2015; 

Khavarian-Garmsir, Stavros, and Saraei 2017; Zarestky and Cole 2017). The aim is to achieve the targets set by 

the company by focusing on positive things that can be developed rather than thinking about internal weaknesses 
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or perceived threats that might not occur. Thus, a company can optimally utilize its potential. Internal factors focus 

on strengths, and external factors focus on opportunities for MSMEs to grow and develop. In the SOAR analysis 

approach, a set of actions that use strengths and opportunities is designed, exploring the aspirations of how to 

achieve the company's goals using existing potential (utilizing the available strengths and opportunities), and 

describes the results that may be achieved and measured. Table 5 presents SOAR identification of MSMEs 

supporting tourism in Kabalong area.

Table 3. The Matrix of SOAR of Supporting Tourism MSMEs in Kabalong, Pekalongan Regency

Strengths Opportunities

1. Production is based on local potential (raw 

materials are easily available),

2. Durian as the main product of agricultural MSMEs 

is well known for its good taste

3. Pekalongan Regency is the only Regency in 

Central Java that has durian forests

4. a variety of products  around Kabalong,

5. Having a strong motivation to become 

entrepreneurs

6. Having a basic knowledge of business 

management

1. Development of Kabalong as ecotourism is 

following the regional and spatial planning of 

Pekalongan Regency,

2. Natural conditions with a cool atmosphere,

3. Beautiful view,

4. Easy access,

5. Many beautiful/ instagramable photo spots,

6. Shifting people's preferences in choosing 

recreational destinations

7. Number of local cultures around the   area,

8. Increased purchasing power/ income per capita

9. vocational high schools with developed products 

of durian rind (superior products of the region)

Aspiration Results

1. Developing clusters,

2. Developing cooperatives that handle MSEM,

3. Providing intensive assistance after training,

4. Establishing joint business groups,

5. Designing something "that becomes an identity,

6. Designing tour packages

7. Empowering business groups to increase family 

income (UP2K),

8. Designing Kabalong as an integrated area such 

as Technopark for tourism, 

9. Optimizing the management of tourism areas by 

BUMDES (village-owned companies), developing 

e-commerce

10. Improving synergy between villages

1. Having an icon so that it is easier to recognize 

Kabalong,

2. having a product specialization

3. Increasing the number of tourists so that MSME 

profits also increase,

4. Increasing the number of workers absorbed,

5. Making Kabalong a unique tourist area, 

6. Increasing MSME assets

Source: Primary Data

From the description and condition of MSMEs supporting tourism in Kabalong area it can be seen that 

the MSMEs supporting tourism in Kabalong area have the potential to be developed. From the available types of 

businesses, most of them are trading and services such as grocery stores, food stalls, rafting, and outbound 

areas. By Sengkarang River, there is a field that can be used as a campsite and other outdoor activities. 

Meanwhile, from the demography, the majority of MSMEs are aged less than 40 years old. 

From the SOAR identification, it is known that the MSMEs supporting tourism in Kabalong area has the 

strength in the aspect of production because the goods produced by the MSMEs tend to be based on the local 

potential. Durian fruit which is the main product of the agricultural MSMEs has been famous for its delicious taste. 

Pekalongan Regency is the only Regency in Central Java that has a durian forest. Durian-based food 

development is also supported by annually “Durian festival”. The Focus Group Discussions also identified the 

presence of various products around the Kabalong such as coffee, palm sugar, rambutans, bananas, and 

wedang juruh (drinks with coconut milk and coconut/palm sugar). The development of processed foods can be a 

step that utilizes the power of this aspect of production. In addition to the production aspect, MSME supporting 

tourism in Kabalong also has strength in the human resources aspect. They have a strong motivation to become 

entrepreneurs and the basis of management knowledge.  They have received some training held by the 

Cooperative and MSMEs institutions of Pekalongan Regency. Some previous researches show that strong 
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motivation and management knowledge have a positive impact to the business success (Pamungkas 2015; 

Susanto and Nuryakin 2018; Syarifah and Fauziyah 2017; Susilowati, Rahutami, and Winarno 2015).

From the conditions that are considered to open opportunities for the development of MSMEs supporting 

tourism as presented in table 1, it can be said that the opportunities for MSME development are indirect. It is 

derived from the opportunity of tourism activities. The development of tourism activities led to the emergence of 

new economic activities. In other words, MSME will develop along with the development of tourist destinations. 

However, the existence of MSMEs around the area also has a positive impact on the development of tourist 

destinations and adds the attraction. There is a positive causal relationship between the development of tourism 

and MSMEs in the vicinity. 

Aspiration is an initial stage of innovation. In exploring aspirations, participants who joined the discussion 

were invited to imagine an ideal MSMEs and provide ideas to realize that ideal MSMEs by considering their 

strengths and opportunities. In detail, the results of the identification of aspirations are presented in table 1. 

Considering  the details of these aspirations, there are two important things that can be formulated to advance the 

MSMEs in Kabalong area, i.e. Strengthening MSMEs institution and optimizing the use of local potential.

The results are tangible and measurable ones that reflect the level of achievement of goals and 

aspirations. The ultimate target desired is progressing and developing MSMEs. These goals will be achieved only 

if tourism develops. In this study, tourism will develop and have a positive impact on MSMEs if there is an icon 

that makes it easy to recognize Kabalong; product specializations and uniqueness. The increasing number of 

tourists will increase the employment and MSMEs' assets (Khavarian-Garmsir and Zare 2015).

Furthermore, based on the results of the IPA, the promotion and price mixes must be prioritized to 

improve. Overall the marketing mix performance of the MSMEs supporting tourism in Kabalong area has had a 

good performance. However, if it is not accompanied by good promotion, MSMEs will not reach optimal results.  

The promotional mix which was identified as important but having low performance is a signpost. Field 

observations show that the signposts for the Kabalong tourism area are very limited, both in terms of number and 

information destinations. The existence of a signpost is very simple, but it plays a very important role as a part of 

the promotion mix. Therefore, the addition of signposts with an "eye-catching" design needs to be prioritized. The 

promotion mix of publications, exhibitions and use of social media networks tends to be perceived as important 

and has good performance, so the promotion mix is ​​sufficiently maintained and optimizes the utilization of IT 

(Hermana 2006; Subiyanto 2015; Aryanto, Wismantoro, and Widyatmoko 2018). 

Conclusion 

Overall, considering the demographic conditions and business profiles, SOAR analysis and IPA show that 

the MSMEs supporting tourism in Kabalong are the potential to be developed. The MSMEs will develop along 

with the development of tourism. Thus, the main strategy for advancing MSMEs is to encourage the development 

of tourism. However, as a supporting system that encourages the development of tourism, the MSMEs around 

the area should have a good performance so that it gives a positive impact on the developed tourism. By 

considering the character of the actors and  the business conditions, the results of the IPA on the marketing mix, 

and the SOAR analysis, it can be proposed to enhance tourism MSMEs around Kabalong area as follows, "The 

Development of Tourism and Resilient MSMEs supporting Tourism based on local potential, science, and 

technology to improve social welfare”. The development of Kabalong can also refers to Zaryadye (Rusia) that has 

a number of features which form its originality. In the Zaryadye park, various information such as media 

complexes; tourist information centers; showrooms; shops of souvenirs and gifts booths are presented 

(EVSTRATOVA, Tatiana Anatolyevna; KABANOVA, Elena Evgen’evna; VETROVA, Ekaterina Alexandrovna; 

KATAEVA 2020). To develop tourism and resilient MSMEs supporting tourism, it is necessary to determine short-

term and long-term strategies. In the short term, promotion, and price mixes should be put as the priority to have 

performance improvement. According to the IPA in the promotion mix, signpost with an eye-catching design 

needs to be added. In the price mixes, price appropriateness and service quality are considered important but 

with relatively low performance. The actions that can be taken to improve service quality are maintaining price 

competitiveness. Asking feedback from customers to find out to what extent the service is provided, the strengths, 

and weaknesses might be useful. On the other hand, the strategies to enhance the MSMEs supporting tourism in 

Kabalong area are as follows: 

a. Human resource dimension: Increasing the capacity of human resources of MSMEs and art workers in the 

area. The quality of human resources can be improved through intensive training and assistance as well as 

forming regular communication forums among MSMEs to increase knowledge about business development. 
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Assistance needs to be done for a long time; follow up after the training program should be done (organizing 

ongoing workshops).

b. Production Dimensions: Mapping various types of products produced by MSMEs so that they can be 

classified based on the similarity of characters for specialization purposes. Determining superior products 

based on the criteria  of uniqueness, social involvement (including the number of employers and jobs), raw 

materials (including availability, origin, and access to raw materials), competitiveness position (including 

production capacity, relative prices, potential markets, and sustainability )

c. Institutional dimension: Strengthening the capacity and capability of MSME institutions that support tourism 

development in Kabalong area.

d. Improving the coordination among relevant Regional Apparatus Organizations, both provincial and district, 

improving MSME development programs and/ or the institutions/cooperatives that handle MSMEs and 

facilitate innovation and marketing processes.

Considering that most MSME actors have a relatively low level of education (lower than junior high school), the 

companions at these MSMEs cannot be carried out incidentally. The assistance should be done in the long term 

continuously. The study also notes that the most important thing in formulating strategies to improve MSMEs is 

the change of mindset related to MSME development. The mindset to improve MSMEs must place MSMEs as the 

subject of development rather than as objects. The development of MSMEs can start from what MSMEs have, 

not from what they do not have or from their limitations

.

Acknowledgements 

This article based on the research entitle ‘Pengembangan Strategi Memajukan UMKM bidang Pariwisata 

Berbasis Masyarakat dan Potensi Wilayah Kawasan Kabalong Pekalongan’ funded by Directorate of Research 

and Community Service (DRPM), Directorate General of Research and Development Strengthening, Ministry of 

Research, Technology and Higher Education in accordance with the Research Contract for Fiscal Year 2019 

Number: 010 / L6 / AK / SP2H.1 / RESEARCH / 2019. We would like to express our gratitude to DRPM, ministry 

of research, technology, and Higher Education of the Republic of Indonesia, reviewers and the deputy of 

Pekalongan Regency, agencies and related staff, sub-district head and heads of Karanggondang, Limbangan 

and Lolong villages, area managers and MSME actors.  We thank you for all of the supports.

References 

1. Aldebert, Bénédicte, Rani J. Dang, and Christian Longhi. 2011. “Innovation in the Tourism Industry: The 

Case of Tourism.” Tourism Management. https://doi.org/10.1016/j.tourman.2010.08.010.

2. Aryanto, Vincent Didiek Wiet, Yohan Wismantoro, and Karis Widyatmoko. 2018. “Implementing Eco-

Innovation by Utilizing the Internet to Enhance Firm’s Marketing Performance: Study of Green Batik Small 

and Medium Enterprises in Indonesia.” International Journal of E-Business Research. 

https://doi.org/10.4018/IJEBR.2018010102.

3. Atkinson, Giles, Simon Dietz, and Eric Neumayer. 2007. Handbook of Sustainable Development. Handbook 

of Sustainable Development. https://doi.org/10.1093/erae/jbv009.

4. Chumakova, Olga V. 2018. “Recreational Potential and Regional Differentiation of Tourism Industry 

Enterprises in the EU.” Journal of Environmental Management and Tourism. 

https://doi.org/10.14505/jemt.v9.8(32).03.

5. Deveau, Brian J. 2015. “SWOT: Time to Drop the Negatives and SOAR SWOT:” Masters Thesis. 

https://doi.org/10.1017/CBO9781107415324.004.

6. EVSTRATOVA, Tatiana Anatolyevna; KABANOVA, Elena Evgen’evna; VETROVA, Ekaterina Alexandrovna; 

KATAEVA, Valentina Ivanovna KATAEVA. 2020. “Designing the Tourist and Recreational Image of the 

Territory. The Example of the Zaryadye Park.” Journal of Environmental Management and Tourism X (7 (39) 

Winter 2019): 1609–16. https://doi.org/https://doi.org/10.14505//jemt.10.7(39).18.

7. Gopalan, Ram, and Bindu Narayan. 2010. “Improving Customer Experience in Tourism: A Framework for 

Stakeholder Collaboration.” Socio-Economic Planning Sciences. https://doi.org/10.1016/j.seps.2009.11.001.

8. Graus, Philip. 2017. “Place and Placelessness Revisited.” Urban Policy and Research. 

https://doi.org/10.1080/08111146.2017.1329802.

9. Haryanto, Joko Tri. 2014. “Model Pengembangan Ekowisata dalam Mendukung Kemandirian Ekonomi 

Daerah Studi Kasus Provinsi DIY.” Jurnal Kawistara. https://doi.org/10.22146/kawistara.6383.

10. Hermana, Budi. 2006. “Mendorong Daya Saing di Era Informasi dan Globalisasi: Pemanfaatan Modal 



Volume XI, Issue 2(42) Spring 2020

Intelektual dan Teknologi Informasi Sebagai Basis Inovasi di Perusahaan. Posisi Indonesia di Lingkungan 

Global.” Universitas Gunadarma.

11. Kemenpar. 2016. “Pembangunan Destinasi Pariwisata Prioritas 2016 - 2019.” Rapat Koordinasi Nasional 

Kementerian Pariwisata “Akselerasi Pembangunan Kepariwisataan dalam Rangka Pencapaian Target 12 

Juta Wisman dan 260 Juta Wisnus 2016.”

12. Khavarian-Garmsir, Amir Reza, Jacqueline M. Stavros, and Mohammad Hossain Saraei. 2017. “Strategic 

Planning for Tourism Development with a Focus on Muharram Ceremony Using Soar Framework: A Case 

Study of Yazd Province In Iran.” Event Management. https://doi.org/10.3727/152599517X14809630271311.

13. Khavarian-Garmsir, Amir Reza, and Seyed Mohammad Zare. 2015. “SOAR Framework as a New Model for 

the Strategic Planning of Sustainable Tourism.” Tourism Planning and Development. 

https://doi.org/10.1080/21568316.2014.960595.

14. Nasibulina, Anastasia. 2017. “Education for Sustainable Development.” In Advances in Intelligent Systems 

and Computing. https://doi.org/10.1007/978-3-319-42070-7_87.

15. Nasir, Hijrah. 2017. “Penguatan Pembangunan Ekonomi Berkelanjutan Melalui UMKM Dan Koperasi Dalam 

Masyarakat Pedesaan (Studi Kasus: Petani Madu Hutan Di Taman Nasional Ujung Kulon).” JURNAL 

SOSIAL POLITIK. https://doi.org/10.22219/sospol.v3i2.5060.

16. Pamungkas, Pradono Tri. 2015. “Pengaruh Modal, Kualitas Sumber Daya Manusia (SDM) dan Promosi 

Terhadap Pemberdayaan UMKM ( Studi Kasus pada Pemilik Usaha di Sekitar Pasar Babadan, Ungaran ).” 

Journal of Management.

17. Perda Kabupaten Pekalongan Nomor 2 Tahun 2011. 2011.

18. Perda Kabupaten Pekalongan Nomor 9 Tahun 2010. 2009. 

19. Reynolds, Paul C., and Dick Braithwaite. 2001. “Towards a Conceptual Framework for Wildlife Tourism.” 

Tourism Management. https://doi.org/10.1016/S0261-5177(00)00018-2.

20. Snyman, Susan Lynne. 2012. “The Role of Tourism Employment in Poverty Reduction and Community 

Perceptions of Conservation and Tourism in Southern Africa.” Journal of Sustainable Tourism. 

https://doi.org/10.1080/09669582.2012.657202.

21. Subiyanto, B. 2015. “Peran Ilmu Pengetahuan dan Teknologi Untuk Menghadapi Masyarakat Ekonomi 

Asean (MEA)” in Seminar Nasional MAPEKI 2015.

22. Susanto, and Nuryakin. 2018. “How Do Service Quality and Satisfaction Enhancing Customer Loyalty in 

Indonesia Hospital?” Quality - Access to Success.

23. Susilowati, MG. Westri Kekalih, Angelina Ika Rahutami, and A. Rachmad Djati Winarno. 2015. “The 

Development of Self- Helping Model for Poverty Alleviation on the Productive Poor Group.” Journal of 

Economics, Business and Management. https://doi.org/10.7763/joebm.2015.v3.274.

24. Syarifah, Andimi Hana, and Fauziyah. 2017. “Pengaruh Adopsi Teknologi Informasi pada Peningkatan Daya 

Siang Usaha Kecil Dan Menengah ( Studi pada UKM Di Wilayah Daerah Istimewa Yogyakarta ).” Jurnal 

Manajemen Dan Bisnis.

25. Triarchi, Eirini, and Kostas Karamanis. 2017. “Alternative Tourism Development: A Theoretical Background.” 

World Journal of Business and Management. https://doi.org/10.5296/wjbm.v3i1.11198.

26. Undang-Undang No. 20 Tahun 2008. 2008. “Tentang: Usaha,Mikro,Kecil dan Menengah.” Sekretariat 

Negara. Jakarta.

27. Walfajri, Maizal. 2018. “Jumlah Pelaku UMKM di 2018 Diprediksi Mencapai 58,97 Juta Orang.” Kontan, 

2018.

28. Zarestky, Jill, and Catherine S. Cole. 2017. “Strengths, Opportunities, Aspirations, and Results: An 

Emerging Approach to Organization Development.” New Horizons in Adult Education and Human Resource 

Development. https://doi.org/10.1002/nha3.20166.

 



Journal of Environmental Management and Tourism

Developing Eco-tourism and its Supporting MSMEs Based on IPA and SOAR 

Approach: Case Study in Pekalongan Regency, Indonesia

MG Westri Kekalih Susilowati

Soegijapranata Catholic University Semarang, Indonesia

westrie@unika.ac.id

Retno Yustini Wahyuningdyah

Soegijapranata Catholic University Semarang, Indonesia

wahyuningdyah.retno05@gmail.com

Widuri Kurniasari 

Soegijapranata Catholic University Semarang, Indonesia

widurikurniasari@yahoo.com

Abstract

The development of the tourism sector and its supporting MSMEs have a positive impacts on the society. However, various 

classic problems of MSME cause the MSME’s competitiveness be relatively low and have not been able to provide optimal 

benefits for the community. Efforts to empower MSMEs and tourism are important to do. Empowerment policy must be 

comprehensive. Therefore, general policy directions, strategies and priority issues have to be formulated to suit the 

conditions and needs to achieve the goal. Using an IPA approach combined with a SOAR analysis approach, this study 

aimed to formulate general policy directions and strategies and to highlight the priority of the issues. The study, conducted in 

Pekalongan Regency, Indonesia. There were 60 participants that come from local governments, academics, and community 

leaders as respondents.  The results show that promotion and price mix are considered relatively high importance-low 

performance. Meanwhile, SOAR analysis shows that the endowment factors, the motivation of MSME’s actors and 

government policies are their strength. Thus, in the short term, it is necessary to increase price and promotion performances 

to improve the quality of tourism MSMs. In the long term, it is necessary to strengthen institutions and improve the quality of 

human resources. 

Keywords: Tourism; MSMEs; environment; SOAR; welfare; eco-tourism.

JEL Classification: A1, H0, H8, O1, O3, M3.

Introduction 

Along with the development of the tourism sector, MSMEs supporting tourism appear in various forms, including 

tourist attraction providers, accommodation services, food and beverages, souvenirs and so forth. In macro, the 

tourism sector has a quite strategic position through its contribution to the Gross Domestic Product (GDP) of 

4.23% or IDR 461.36 trillion, generating foreign exchange of US $11.9 billion, and absorbing a tourism workforce 

of 12.16 million people (Kemenpar 2016). Thus, the role of MSMEs is important. Although its contribution to GDP 

by the GDP on a constant price was only around 60 percent, it was able to absorb 97.02 percent of the workforce 

and 99.9 percent of business units in Indonesia (Walfajri 2018). There is a positive correlation between MSMEs 

and tourism that can reduce poverty, unemployment and income inequality. The development of MSMEs and the 

tourism sector support each other. As the tourism sector advances, MSMEs develop. Conversely, when MSMEs 

supporting tourism does not develop well due to various limitations, the development of the tourism sector does 

not develop optimally. It means that it does not provide maximum benefits for the community (Gopalan and 

Narayan 2010); (Perda Kabupaten Pekalongan Nomor 9 Tahun 2010 2009). Then, MSMEs supporting tourism 

should be encouraged to develop the tourism sector to improve people’s welfare (Snyman 2012). 

1. Literature Review 

The tourism industry is an industry that is different from other industries. Tourism brings together major 

actors related to the tourism industry, i.e.: innovative start-up companies, high tech small and medium sized 

enterprises, large multinationals and academics (Aldebert, Dang, and Longhi 2011). This industry has a 

combination of different businesses and organizations and involves the community and the environment to 

provide services for tourists (Triarchi & Karamanis, 2017; (Chumakova 2018). Tourism involves a complex and 

unique element so that it can be understood as a system due to the relationship between one element and other 

elements. The distinctive and diverse places are manifestations of a deeply felt involvement with those places by 

the people who live in them, and that for many such a profound attachment to place is as necessary and 

significant as a close relationship with other people (Graus 2017). The tourism industry is an industry that has a 
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rapid development. Sustainability development can be explained through three aspects: economic, 

environmental, and social. Economically. Sustainability development can guarantee the production of goods or 

services to maintain the economic sustainability of a business. The environment is the resource that must be 

sustained, and the social aspect explains that sustainability development strives for fairness in the use of 

available resources, social security such as health, education, accountability, and participation that support 

community welfare. There are four principles of sustainable development to explain their relationship with tourism. 

(1) Ecological sustainability is very much needed to minimize the impact of tourism activities on the environment. 

(2) Social sustainability is related to the ability of the community to absorb input without causing social 

disharmony in the community. In addition to having a positive effect, tourism also has a negative effect that will 

affect social change that is vulnerable to the emergence of disharmony. (3) Cultural continuity is sensitive to 

social change. Therefore, the ability of the community to survive or adapt to changes in cultural elements is 

important to maintain the sustainability of local culture. (4) Economic sustainability involves the perspective of 

sustainability development by the level of profit that can cover costs in the presence of tourism. Ecotourism plays 

a role to control the potential of tourism which is a local resource and attraction  (Atkinson, Dietz, and Neumayer 

2007; Reynolds and Braithwaite 2001; Nasibulina 2017).

MSMEs are business groups with certain criteria such as turnover, assets and the number of workers. 

MSMEs have long been known as businesses that can survive in a crisis, absorbing the largest workforce, and 

contributing the largest output in the national economy. In its development, MSMEs were classified into four, (1) 

livelihood activities or street vendors, (2) Micro-Enterprise of craftsmen who do not have entrepreneurial 

characteristics, (3) small dynamic enterprise of MSMEs with entrepreneurial spirit and can accept sub-contract 

and export work, and fast-moving enterprise of MSMEs transforming into big businesses [10]. Tourism MSMEs 

are community groups that meet the criteria as the MSMEs that support tourism development. Due to the nature 

of MSMEs which are resistant to economic turmoil as well as a large tourism potential in Indonesia, tourism 

MSMEs can be relied on facing global competition while reducing poverty and unemployment (Undang-Undang 

No. 20 Tahun 2008 2008) . Therefore, improvement, strengthening, capacity building and innovation (innovation 

and change) of tourism MSMEs need to be done.

Several studies have found that the problems faced by ecotourism areas are the issues of environmental 

conservation and the empowerment of local resources (Haryanto 2014). Community-based tourism can be a 

framework for developing local resources that are mutually supportive and sustainable in various aspects of life. 

The local community has full control and involvement in the management of ecotourism which can provide 

benefits for economic improvement. Pekalongan Regency is empowering the community and all regional 

economic forces, especially small, medium and cooperative entrepreneurs by developing a populist economic 

system based on equitable market mechanisms based on natural resources and productive, independent, 

advanced, empowered, competitive, environmentally friendly and sustainable human resources (Gopalan and 

Narayan 2010; Perda Kabupaten Pekalongan Nomor 2 Tahun 2011 2011). To empower the community and drive 

the economy, one way that can be taken is to move the micro small and medium business sector (MSME) as a 

supporter of tourism (Nasir 2017). 

2. Methodology

This study used primary data as the main input. The primary data were obtained through field exploration, 

questionnaires, interviews and group discussions. The questionnaire approach was used to obtain the data 

related to the profile and interest and the performance of the MSME marketing mix. Overall, the questionnaires 

were distributed to 60 MSMEs as the respondents. Meanwhile, an in-depth interview with the head of the Tourism 

Office of Pekalongan Regency was conducted to obtain information on the direction of developing Kabalong 

tourism area with the development plan of Pekalongan Regency. The data gathered through group discussions 

(FGD) using the meta plan approach to the resource persons considered to be competent and well acquainted 

with the potential of the study area (related SKPD, Head of Sub-District, Head of Village, MSME actors, youth 

groups and community leaders) was used to obtain the potential data including strength, opportunities, 

aspirations / ideas for the development and expectations of MSME conditions when certain policies are applied. 

This research was conducted using qualitative and quantitative approaches. A qualitative approach was 

used to get a picture of MSMEs supporting tourism, various territorial potential, and the limitations and 

expectations and development needs desired by stakeholders. The quantitative approach was used to obtain the 

data on regional profiles, including the potential of regional resources, the types, and capacities of community 

MSMEs, and the potential and capability of human resources. The data analysis was conducted using descriptive 

(quantitative and qualitative) analysis techniques presented in tables, graphs, and charts. The potential local 
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resources in the Kabalong area are described based on the secondary data from the relevant OPD, 

supplemented by field observations and interviews with stakeholders. Descriptive analysis instruments were used 

to describe the MSME profiles (marketing, production, capital, and management). Importance-Performance 

Analysis (IPA) was used to map the performance and interests of the marketing mix elements (product, price, 

place, promotion) and Strength, Opportunity analysis Aspiration and Result (SOAR) was used to determine the 

strength factors, opportunities, alternative solutions to the problems and results expected. 

3. Case studies

Table 1. presents the demographic characteristics of the respondents. The number of male and female 

respondents is quite balanced at 41% and 59% respectively with the ages younger than 30 years (31%), and 

older than 50 years (28%), whereas in terms of the level of education, most MSMEs just graduated from 

elementary school (50%) or did not go to school (5%).

Table 1 - Respondents’ Demographic Profil

Category Group Numbe

r

Percentag

e

Sex Male 24 41

Female 34 59

Age <30 years 18 31

31 - 40 years 11 19

41-50 years 13 22

> 50 years 16 28

Educatio

n

Bachelor 0 0

high school/ 

equivalent

9 16

junior high school 17 28

elementary school 29 50

no school 3 5

Source: Primary data

According to the type of business, most of MSMEs supporting tourism in Kabalong are trade and 

services such as grocery stores, food stalls, selling plantation products, and tourism services. These grocery 

stores have not specifically served the interests associated with tourist attractions, but they still serve the 

community around the area in general. However, the existence of this food stall has highly supported the 

development of tourist destinations because it often becomes a hangout for visitors while enjoying the natural 

beauty and/or waiting for tenants/ relatives who are doing rafting, outbound or just self-tourism activities in spots 

which are considered "Instagram-able".  Based on the kind of the business, they tend to use raw materials  they 

bought. They usually have 20 labours with the business places integrated with their residential areas with the 

status of Right to Ownership. The  monthly turnover of the MSMEs tends to be less than IDR 5 Million per month, 

in accordance with the MSME criteria. In general  MSMEs tend to use their own capital. This condition can be 

related to the ability of the MSMEs to access credit from banks.

Table 2 – Sales Turnover per week

Sales
Frequenc

y

Percentag

e

Less than IDR 5 million 48 83

IDR 5 million – IDR 10 million 8 14

IDR 10 million – IDR 50 

million

1 2

More than IDR 50 million 1 2

  Source: Primary data

Concerning the problems faced, the MSMEs supporting tourism in Kabalong area have the same problems as 

other MSMEs in general, such as the quality of production/raw materials that are not standard/ unstable, lack of 

promotion, unpaid debt, capital and marketing (Niode, 2009).
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IPA Mapping of the Marketing Mix of MSME Supporting Tourism in Kabalong

The Importance Performance Analysis of the marketing mix was ​​used to determine policy priorities or 

actions to advance MSMEs. The Cartesian diagram in figure 1 shows that basically all elements of the marketing 

mix and facilities are considered important. This is shown by the position of all elements in the diagram whith a 

level of importance over 4 of the maximum score of 5. However, the promotional marketing mix is ​​the most 

important marketing mix element, followed by products, prices, places/distribution, and other supporting facilities 

relatively. Concerning the performance, all marketing mix is ​​considered to have a good performance, but 

relatively it can be ranged from the best to the worst: Place, Product, promotion, price and other supporting 

facilities

Figure 1. The Cartesian Diagram of Marketing Mix Element

 Source: Primary data

In the Cartesian diagram, the Products with diversity, brand, feature, size, guarantee, quality, packaging, 

design, and service indicators are in quadrant I (high importance and performance). Promotion and price are in 

quadrant II (high importance and low performance). Price mix including the indicators of price affordability, price 

compatibility with quality, price conformity with competitiveness services, discounts and payment methods is in 

quadrant 2. Promotion mix includes publications, exhibitions, advertisements, Web design, social media 

networks, signposts, billboards, sales force, and direct marketing. Place mix (accessibility) including the 

accessibility, infrastructure conditions, and strategic locations, types of distribution and transportation channels is 

in quadrant IV (low interest and high performance). Tourism supporting facilities such as toilets, prayer rooms, 

ATMs, communications, guides, souvenirs, parking lots and culinary arteries are in quadrant III (low importance 

and performance).

SOAR of MSMEs Supporting Tourism in Kabalong

Unlike the SWOT analysis, SOAR analysis uses the approach of appreciative inquiry (AI) (Deveau 2015; 

Khavarian-Garmsir, Stavros, and Saraei 2017; Zarestky and Cole 2017). The aim is to achieve the targets set by 

the company by focusing on positive things that can be developed rather than thinking about internal weaknesses 
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or perceived threats that might not occur. Thus, a company can optimally utilize its potential. Internal factors focus 

on strengths, and external factors focus on opportunities for MSMEs to grow and develop. In the SOAR analysis 

approach, a set of actions that use strengths and opportunities is designed, exploring the aspirations of how to 

achieve the company's goals using existing potential (utilizing the available strengths and opportunities), and 

describes the results that may be achieved and measured. Table 5 presents SOAR identification of MSMEs 

supporting tourism in Kabalong area.

Table 3. The Matrix of SOAR of Supporting Tourism MSMEs in Kabalong, Pekalongan Regency

Strengths Opportunities

1. Production is based on local potential (raw 

materials are easily available),

2. Durian as the main product of agricultural MSMEs 

is well known for its good taste

3. Pekalongan Regency is the only Regency in 

Central Java that has durian forests

4. a variety of products  around Kabalong,

5. Having a strong motivation to become 

entrepreneurs

6. Having a basic knowledge of business 

management

1. Development of Kabalong as ecotourism is 

following the regional and spatial planning of 

Pekalongan Regency,

2. Natural conditions with a cool atmosphere,

3. Beautiful view,

4. Easy access,

5. Many beautiful/ instagramable photo spots,

6. Shifting people's preferences in choosing 

recreational destinations

7. Number of local cultures around the   area,

8. Increased purchasing power/ income per capita

9. vocational high schools with developed products 

of durian rind (superior products of the region)

Aspiration Results

1. Developing clusters,

2. Developing cooperatives that handle MSEM,

3. Providing intensive assistance after training,

4. Establishing joint business groups,

5. Designing something "that becomes an identity,

6. Designing tour packages

7. Empowering business groups to increase family 

income (UP2K),

8. Designing Kabalong as an integrated area such 

as Technopark for tourism, 

9. Optimizing the management of tourism areas by 

BUMDES (village-owned companies), developing 

e-commerce

10. Improving synergy between villages

1. Having an icon so that it is easier to recognize 

Kabalong,

2. having a product specialization

3. Increasing the number of tourists so that MSME 

profits also increase,

4. Increasing the number of workers absorbed,

5. Making Kabalong a unique tourist area, 

6. Increasing MSME assets

Source: Primary Data

From the description and condition of MSMEs supporting tourism in Kabalong area it can be seen that 

the MSMEs supporting tourism in Kabalong area have the potential to be developed. From the available types of 

businesses, most of them are trading and services such as grocery stores, food stalls, rafting, and outbound 

areas. By Sengkarang River, there is a field that can be used as a campsite and other outdoor activities. 

Meanwhile, from the demography, the majority of MSMEs are aged less than 40 years old. 

From the SOAR identification, it is known that the MSMEs supporting tourism in Kabalong area has the 

strength in the aspect of production because the goods produced by the MSMEs tend to be based on the local 

potential. Durian fruit which is the main product of the agricultural MSMEs has been famous for its delicious taste. 

Pekalongan Regency is the only Regency in Central Java that has a durian forest. Durian-based food 

development is also supported by annually “Durian festival”. The Focus Group Discussions also identified the 

presence of various products around the Kabalong such as coffee, palm sugar, rambutans, bananas, and 

wedang juruh (drinks with coconut milk and coconut/palm sugar). The development of processed foods can be a 

step that utilizes the power of this aspect of production. In addition to the production aspect, MSME supporting 

tourism in Kabalong also has strength in the human resources aspect. They have a strong motivation to become 

entrepreneurs and the basis of management knowledge.  They have received some training held by the 

Cooperative and MSMEs institutions of Pekalongan Regency. Some previous researches show that strong 
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motivation and management knowledge have a positive impact to the business success (Pamungkas 2015; 

Susanto and Nuryakin 2018; Syarifah and Fauziyah 2017; Susilowati, Rahutami, and Winarno 2015).

From the conditions that are considered to open opportunities for the development of MSMEs supporting 

tourism as presented in table 1, it can be said that the opportunities for MSME development are indirect. It is 

derived from the opportunity of tourism activities. The development of tourism activities led to the emergence of 

new economic activities. In other words, MSME will develop along with the development of tourist destinations. 

However, the existence of MSMEs around the area also has a positive impact on the development of tourist 

destinations and adds the attraction. There is a positive causal relationship between the development of tourism 

and MSMEs in the vicinity. 

Aspiration is an initial stage of innovation. In exploring aspirations, participants who joined the discussion 

were invited to imagine an ideal MSMEs and provide ideas to realize that ideal MSMEs by considering their 

strengths and opportunities. In detail, the results of the identification of aspirations are presented in table 1. 

Considering  the details of these aspirations, there are two important things that can be formulated to advance the 

MSMEs in Kabalong area, i.e. Strengthening MSMEs institution and optimizing the use of local potential.

The results are tangible and measurable ones that reflect the level of achievement of goals and 

aspirations. The ultimate target desired is progressing and developing MSMEs. These goals will be achieved only 

if tourism develops. In this study, tourism will develop and have a positive impact on MSMEs if there is an icon 

that makes it easy to recognize Kabalong; product specializations and uniqueness. The increasing number of 

tourists will increase the employment and MSMEs' assets (Khavarian-Garmsir and Zare 2015).

Furthermore, based on the results of the IPA, the promotion and price mixes must be prioritized to 

improve. Overall the marketing mix performance of the MSMEs supporting tourism in Kabalong area has had a 

good performance. However, if it is not accompanied by good promotion, MSMEs will not reach optimal results.  

The promotional mix which was identified as important but having low performance is a signpost. Field 

observations show that the signposts for the Kabalong tourism area are very limited, both in terms of number and 

information destinations. The existence of a signpost is very simple, but it plays a very important role as a part of 

the promotion mix. Therefore, the addition of signposts with an "eye-catching" design needs to be prioritized. The 

promotion mix of publications, exhibitions and use of social media networks tends to be perceived as important 

and has good performance, so the promotion mix is ​​sufficiently maintained and optimizes the utilization of IT 

(Hermana 2006; Subiyanto 2015; Aryanto, Wismantoro, and Widyatmoko 2018). 

Conclusion 

Overall, considering the demographic conditions and business profiles, SOAR analysis and IPA show that 

the MSMEs supporting tourism in Kabalong are the potential to be developed. The MSMEs will develop along 

with the development of tourism. Thus, the main strategy for advancing MSMEs is to encourage the development 

of tourism. However, as a supporting system that encourages the development of tourism, the MSMEs around 

the area should have a good performance so that it gives a positive impact on the developed tourism. By 

considering the character of the actors and  the business conditions, the results of the IPA on the marketing mix, 

and the SOAR analysis, it can be proposed to enhance tourism MSMEs around Kabalong area as follows, "The 

Development of Tourism and Resilient MSMEs supporting Tourism based on local potential, science, and 

technology to improve social welfare”. The development of Kabalong can also refers to Zaryadye (Rusia) that has 

a number of features which form its originality. In the Zaryadye park, various information such as media 

complexes; tourist information centers; showrooms; shops of souvenirs and gifts booths are presented 

(EVSTRATOVA, Tatiana Anatolyevna; KABANOVA, Elena Evgen’evna; VETROVA, Ekaterina Alexandrovna; 

KATAEVA 2020). To develop tourism and resilient MSMEs supporting tourism, it is necessary to determine short-

term and long-term strategies. In the short term, promotion, and price mixes should be put as the priority to have 

performance improvement. According to the IPA in the promotion mix, signpost with an eye-catching design 

needs to be added. In the price mixes, price appropriateness and service quality are considered important but 

with relatively low performance. The actions that can be taken to improve service quality are maintaining price 

competitiveness. Asking feedback from customers to find out to what extent the service is provided, the strengths, 

and weaknesses might be useful. On the other hand, the strategies to enhance the MSMEs supporting tourism in 

Kabalong area are as follows: 

a. Human resource dimension: Increasing the capacity of human resources of MSMEs and art workers in the 

area. The quality of human resources can be improved through intensive training and assistance as well as 

forming regular communication forums among MSMEs to increase knowledge about business development. 
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Assistance needs to be done for a long time; follow up after the training program should be done (organizing 

ongoing workshops).

b. Production Dimensions: Mapping various types of products produced by MSMEs so that they can be 

classified based on the similarity of characters for specialization purposes. Determining superior products 

based on the criteria  of uniqueness, social involvement (including the number of employers and jobs), raw 

materials (including availability, origin, and access to raw materials), competitiveness position (including 

production capacity, relative prices, potential markets, and sustainability )

c. Institutional dimension: Strengthening the capacity and capability of MSME institutions that support tourism 

development in Kabalong area.

d. Improving the coordination among relevant Regional Apparatus Organizations, both provincial and district, 

improving MSME development programs and/ or the institutions/cooperatives that handle MSMEs and 

facilitate innovation and marketing processes.

Considering that most MSME actors have a relatively low level of education (lower than junior high school), the 

companions at these MSMEs cannot be carried out incidentally. The assistance should be done in the long term 

continuously. The study also notes that the most important thing in formulating strategies to improve MSMEs is 

the change of mindset related to MSME development. The mindset to improve MSMEs must place MSMEs as the 

subject of development rather than as objects. The development of MSMEs can start from what MSMEs have, 

not from what they do not have or from their limitations

.

Acknowledgements 

This article based on the research entitle ‘Pengembangan Strategi Memajukan UMKM bidang Pariwisata 

Berbasis Masyarakat dan Potensi Wilayah Kawasan Kabalong Pekalongan’ funded by Directorate of Research 

and Community Service (DRPM), Directorate General of Research and Development Strengthening, Ministry of 

Research, Technology and Higher Education in accordance with the Research Contract for Fiscal Year 2019 

Number: 010 / L6 / AK / SP2H.1 / RESEARCH / 2019. We would like to express our gratitude to DRPM, ministry 

of research, technology, and Higher Education of the Republic of Indonesia, reviewers and the deputy of 

Pekalongan Regency, agencies and related staff, sub-district head and heads of Karanggondang, Limbangan 

and Lolong villages, area managers and MSME actors.  We thank you for all of the supports.

References 

1. Aldebert, Bénédicte, Rani J. Dang, and Christian Longhi. 2011. “Innovation in the Tourism Industry: The 

Case of Tourism.” Tourism Management. https://doi.org/10.1016/j.tourman.2010.08.010.

2. Aryanto, Vincent Didiek Wiet, Yohan Wismantoro, and Karis Widyatmoko. 2018. “Implementing Eco-

Innovation by Utilizing the Internet to Enhance Firm’s Marketing Performance: Study of Green Batik Small 

and Medium Enterprises in Indonesia.” International Journal of E-Business Research. 

https://doi.org/10.4018/IJEBR.2018010102.

3. Atkinson, Giles, Simon Dietz, and Eric Neumayer. 2007. Handbook of Sustainable Development. Handbook 

of Sustainable Development. https://doi.org/10.1093/erae/jbv009.

4. Chumakova, Olga V. 2018. “Recreational Potential and Regional Differentiation of Tourism Industry 

Enterprises in the EU.” Journal of Environmental Management and Tourism. 

https://doi.org/10.14505/jemt.v9.8(32).03.

5. Deveau, Brian J. 2015. “SWOT: Time to Drop the Negatives and SOAR SWOT:” Masters Thesis. 

https://doi.org/10.1017/CBO9781107415324.004.

6. EVSTRATOVA, Tatiana Anatolyevna; KABANOVA, Elena Evgen’evna; VETROVA, Ekaterina Alexandrovna; 

KATAEVA, Valentina Ivanovna KATAEVA. 2020. “Designing the Tourist and Recreational Image of the 

Territory. The Example of the Zaryadye Park.” Journal of Environmental Management and Tourism X (7 (39) 

Winter 2019): 1609–16. https://doi.org/https://doi.org/10.14505//jemt.10.7(39).18.

7. Gopalan, Ram, and Bindu Narayan. 2010. “Improving Customer Experience in Tourism: A Framework for 

Stakeholder Collaboration.” Socio-Economic Planning Sciences. https://doi.org/10.1016/j.seps.2009.11.001.

8. Graus, Philip. 2017. “Place and Placelessness Revisited.” Urban Policy and Research. 

https://doi.org/10.1080/08111146.2017.1329802.

9. Haryanto, Joko Tri. 2014. “Model Pengembangan Ekowisata dalam Mendukung Kemandirian Ekonomi 

Daerah Studi Kasus Provinsi DIY.” Jurnal Kawistara. https://doi.org/10.22146/kawistara.6383.

10. Hermana, Budi. 2006. “Mendorong Daya Saing di Era Informasi dan Globalisasi: Pemanfaatan Modal 



Volume XI, Issue 1(41) Spring 2020

Intelektual dan Teknologi Informasi Sebagai Basis Inovasi di Perusahaan. Posisi Indonesia di Lingkungan 

Global.” Universitas Gunadarma.

11. Kemenpar. 2016. “Pembangunan Destinasi Pariwisata Prioritas 2016 - 2019.” Rapat Koordinasi Nasional 

Kementerian Pariwisata “Akselerasi Pembangunan Kepariwisataan dalam Rangka Pencapaian Target 12 

Juta Wisman dan 260 Juta Wisnus 2016.”

12. Khavarian-Garmsir, Amir Reza, Jacqueline M. Stavros, and Mohammad Hossain Saraei. 2017. “Strategic 

Planning for Tourism Development with a Focus on Muharram Ceremony Using Soar Framework: A Case 

Study of Yazd Province In Iran.” Event Management. https://doi.org/10.3727/152599517X14809630271311.

13. Khavarian-Garmsir, Amir Reza, and Seyed Mohammad Zare. 2015. “SOAR Framework as a New Model for 

the Strategic Planning of Sustainable Tourism.” Tourism Planning and Development. 

https://doi.org/10.1080/21568316.2014.960595.

14. Nasibulina, Anastasia. 2017. “Education for Sustainable Development.” In Advances in Intelligent Systems 

and Computing. https://doi.org/10.1007/978-3-319-42070-7_87.

15. Nasir, Hijrah. 2017. “Penguatan Pembangunan Ekonomi Berkelanjutan Melalui UMKM Dan Koperasi Dalam 

Masyarakat Pedesaan (Studi Kasus: Petani Madu Hutan Di Taman Nasional Ujung Kulon).” JURNAL 

SOSIAL POLITIK. https://doi.org/10.22219/sospol.v3i2.5060.

16. Pamungkas, Pradono Tri. 2015. “Pengaruh Modal, Kualitas Sumber Daya Manusia (SDM) dan Promosi 

Terhadap Pemberdayaan UMKM ( Studi Kasus pada Pemilik Usaha di Sekitar Pasar Babadan, Ungaran ).” 

Journal of Management.

17. Perda Kabupaten Pekalongan Nomor 2 Tahun 2011. 2011.

18. Perda Kabupaten Pekalongan Nomor 9 Tahun 2010. 2009. 

19. Reynolds, Paul C., and Dick Braithwaite. 2001. “Towards a Conceptual Framework for Wildlife Tourism.” 

Tourism Management. https://doi.org/10.1016/S0261-5177(00)00018-2.

20. Snyman, Susan Lynne. 2012. “The Role of Tourism Employment in Poverty Reduction and Community 

Perceptions of Conservation and Tourism in Southern Africa.” Journal of Sustainable Tourism. 

https://doi.org/10.1080/09669582.2012.657202.

21. Subiyanto, B. 2015. “Peran Ilmu Pengetahuan dan Teknologi Untuk Menghadapi Masyarakat Ekonomi 

Asean (MEA)” in Seminar Nasional MAPEKI 2015.

22. Susanto, and Nuryakin. 2018. “How Do Service Quality and Satisfaction Enhancing Customer Loyalty in 

Indonesia Hospital?” Quality - Access to Success.

23. Susilowati, MG. Westri Kekalih, Angelina Ika Rahutami, and A. Rachmad Djati Winarno. 2015. “The 

Development of Self- Helping Model for Poverty Alleviation on the Productive Poor Group.” Journal of 

Economics, Business and Management. https://doi.org/10.7763/joebm.2015.v3.274.

24. Syarifah, Andimi Hana, and Fauziyah. 2017. “Pengaruh Adopsi Teknologi Informasi pada Peningkatan Daya 

Siang Usaha Kecil Dan Menengah ( Studi pada UKM Di Wilayah Daerah Istimewa Yogyakarta ).” Jurnal 

Manajemen Dan Bisnis.

25. Triarchi, Eirini, and Kostas Karamanis. 2017. “Alternative Tourism Development: A Theoretical Background.” 

World Journal of Business and Management. https://doi.org/10.5296/wjbm.v3i1.11198.

26. Undang-Undang No. 20 Tahun 2008. 2008. “Tentang: Usaha,Mikro,Kecil dan Menengah.” Sekretariat 

Negara. Jakarta.

27. Walfajri, Maizal. 2018. “Jumlah Pelaku UMKM di 2018 Diprediksi Mencapai 58,97 Juta Orang.” Kontan, 

2018.

28. Zarestky, Jill, and Catherine S. Cole. 2017. “Strengths, Opportunities, Aspirations, and Results: An 

Emerging Approach to Organization Development.” New Horizons in Adult Education and Human Resource 

Development. https://doi.org/10.1002/nha3.20166.

 



5/1/23, 9:14 PM Email Soegijapranata Catholic University - Article Revised

https://mail.google.com/mail/u/0/?ik=4970e9fe73&view=pt&search=all&permthid=thread-a:r1143950146854214317&simpl=msg-a:r4814537894273944806 1/1

Westri Kekalih <westrie@unika.ac.id>

Article Revised
1 pesan

Westri Kekalih <westrie@unika.ac.id> 5 Februari 2020 pukul 13.01
Kepada: Ramona PIRVU <jemt@aserspublishing.eu>

Dear Editor,
We apologize, there is an error in the article header in our article entitled 'Developing Eco-tourism and its Supporting MSMEs Based on IPA and SOAR Approach: Case Study in Pekalongan
Regency (still written Volume XI, Issue 1 (41) Spring). Supposedly Volume XI, Issue 2 (42) Spring. Thank you

Warmest regards,
MG. Westri Kekalih S
FEB Soegijapranata Catholic University
Semarang Indonesia

Powered by unika.ac.id mail service

JEMT_Volume XI-Issue 2(42) Spring 2020-MG Westri Kekalih Susilowati (revised).docx
77K

http://unika.ac.id/
https://mail.google.com/mail/u/0/?ui=2&ik=4970e9fe73&view=att&th=17013f06173cc623&attid=0.1&disp=attd&realattid=f_k68wkf3t0&safe=1&zw


 

1 

    

 Address: 7, Eugeniu Carada Street, Craiova, 200390 
 +40 754 027 417 
 e-mail: apg@aserspublishing.eu 
 Website: www.aserspublishing.eu 
 

 

 
 

 
ASERS Publishing Copyright Agreement 

 
 
This Agreement refers to the manuscript of the article having the title and the authors as below: 

      Last name  : Susilowati 

#2. First name  : Retno Yustini                                                                                                                                      
       Last name : Wahyuningdyah                                                                      

    #3. First name  : Widuri                                                                                                                                                 

 Last name  : Kurniasari                                                                                                                                            
   

The Title  of  the Article  (hereinafter,'Article"):  'Developing Eco-tourism and its  Supporting  MSMEs Based on IPA 

and SOAR Approach: Case Study in Pekalongan Regency, Indonesia'

 Author(s):     #1. First name  : MG. Westri Kekalih   

to  be  published  by  ASERS  Publishing (hereinafter,'Publisher')  in:  Journal  of  Environmental  Management  and  
Tourism,  ISSN:  ISSN: 2068-7729,  Journal  DOI:  https://doi.org/10.14505/jemt,  website:  
http://journals.aserspublishing.eu/jemt,  e-mail: jemt@aserspublishing.eu. 
 
Non-Exclusive License: 
We hereby grant to ASERS Publishing (‘Publisher’) a non-exclusive license to publish and distribute the article(s) referenced 
above and any supplemental tables, illustrations or other information submitted therewith that are intended for publication as part 
of the article (the ‘Article’) in all forms and media (whether now known or hereafter developed), throughout the world, in all 
languages, for the full term of copyright, effective when and if the ‘Article’ is accepted for publication. This license includes the 
right to provide the ‘Article’ in electronic and online forms and systems. With respect to supplemental data that we wish to make 
accessible  through a link  in  the  ‘Article’,  we  hereby  grant  a non-exclusive license  for  such  linking. If we  have agreed with  
the ‘Publisher’ to make available such supplemental data on a site or through a service of ASERS Publishing, we hereby grant a 
non- exclusive license for such publication, posting and making available, and further permit indexing and archiving. 
We agree that  the ‘Publisher’ shall have first publication rights in the ‘Article’ and that ASERS Publishing retains  exclusive rights 
in the  definitive  final  version  of  the  ‘Article’  that  appears  in  the  Newsletter  and  embodies  all  value-adding  publisher
activities  including  copy - editing,  formatting  and  (if  relevant)  pagination  (‘the  Published  Article’).  With  respect  to   versions  of  
the  Article  other  than  the   Published  Article,  if  we  reproduce  or  authorize  reproduction  of  the  Article  following  publication,
 ASERS Publishing will  be  acknowledged as the first  publisher  of  the Article  and a  link  to  the appropriate  bibliographic  citation
 (authors, newsletter, article title,  volume  issue,  page  numbers,  DOI,  and  the  link  to  the  Published  Article  on  ASERS 
 Publishing’  Platform)  should  be maintained.  





 

1 

                   

   Address: 7, Eugeniu Carada Street, Craiova, 200390 
   +40 754 027 417 
   e-mail: apg@aserspublishing.eu 
   Website: www.aserspublishing.eu 

 

 
 
 

Journal of Environmental Management and Tourism  
Publishing Agreement 

 

Copyright owner: ASERS Publishing 
 

Introductory clauses: 

 

and  

 

1. Data protection and Privacy: 
The ‘Author’ understands that staff of ASERS Publishing, the ‘Publisher’ and its affiliated companies worldwide will be contacting 
him/ her concerning the publishing of the ‘Article’ and occasionally for marketing purposes (unless, with respect to such 
marketing, I tick the box below), and in case of publication of the ‘Article’, ‘Author’s’ full name, and affiliation will be published in 
Journal’ webpage and will be sent by the ‘Publisher’ to a third party as a metadata, to be indexed and abstracted.  
 

I do not wish to receive news, promotions and special offers about products and services of ASERS 
Publishing and its affiliates worldwide. 

 

2. Grant of rights 
2.1. Assignment of Copyright  

We hereby assign to the Copyright Owner the copyright in the manuscript identified above and any tables, illustrations or 

 

#2. First name  : Retno Yustini                                                                                                                                      
       Last name : Wahyuningdyah                                                                      

    #3. First name  : Widuri                                                                                                                                                 

 Last name  : Kurniasari                                                                                                                                            

 Author(s):     #1. First name  : MG. Westri Kekalih   
      Last name  : Susilowati 

This Publishing Agreement (hereinafter ‘Agreement’) is entered into as of February 5, 2020 by and between ASERS Ltd., 
doing business as ASERS Publishing (hereinafter ‘Publisher’), for publishing in Journal of Environmental Management and 

Tourism, ISSN: 2068-7729, Journal DOI: https://doi.org/10.14505/jemt, website: http://journals.aserspublishing.eu/jemt, e-mail:

 jemt@aserspublishing.eu 

(hereinafter named as ‘Author’) concerning the publication of the article, a work currently titled (hereinafter ‘Article’):  Developing 
Eco-tourism and its Supporting MSMEs Based on IPA and SOAR Approach: Case Study in Pekalongan Regency, Indonesia 
and described as a research article accepted for publication in Journal of Environmental Management and Tourism, Volume 
Volume XI, Issue 2 (42) Spring 2020. 



 

2 

other material submitted for publication as part of the manuscript (the ‘Article’). This assignment of rights means that we 
have granted to the Copyright Owner the exclusive right to publish and reproduce the ‘Article’, or any part of the ‘Article’, 
in print, electronic and all other media (whether now known or later developed), in any form, in all languages, throughout 
the world, for the full term of copyright, and the right to license others to do the same, effective when the ‘Article’ is 
accepted for publication. This includes the right to enforce the rights granted hereunder against third parties. We 
completed and signed the Copyright Agreement. 

 

2.2. Supplemental Materials  
With respect to Supplemental Materials that we wish to make accessible either through a link in the Article or on a site or 
through a service of the Copyright Owner, the Copyright Owner shall be entitled to publish, post, reformat, index, archive, 
make available and link to such Supplemental Materials on a non-exclusive basis in all forms and media (whether now 
known or later developed), and to permit others to do so. ‘Supplemental Materials’ shall mean additional materials that 
are not an intrinsic part of the ‘Article’, including but not limited to experimental data, e-components, encodings and 
software, and enhanced graphical, illustrative, video and audio material.  

 

2.3. Reversion of rights  
Articles may sometimes be accepted for publication, but later rejected in the publication process, even in some cases 
after public posting, in which case all rights will revert to the author (see ASERS Publishing’ withdrawal policy).  

 

2.4. Revisions and addenda  
The ‘Author(s)’ understands that no revisions, additional terms or addenda to this Journal Publishing Agreement can be 
accepted without the Copyright Owner’s express written consent. I understand that this Journal Publishing Agreement 
supersedes any previous agreements I have entered into with the Copyright Owner in relation to the Article from the date 
hereof.  

 

2.5. Author Rights for Scholarly Purposes  
The ‘Author(s)’ understands that he/she retains or is hereby granted (without the need to obtain further permission) the 
Author Rights (see description below), and that no rights in patents, trademarks or other intellectual property rights are 
transferred to the Copyright Owner. The Author Rights include the right to use the Preprint, Accepted Manuscript and the 
Published Journal Article for Personal Use, Internal Institutional Use and for Scholarly Sharing.  
In the case of the Accepted Manuscript and the Published Journal Article the Author Rights exclude Commercial Use 
(unless expressly agreed in writing by the Copyright Owner), other than use by the author in a subsequent compilation of 
the author’s works or to extend the Article to book length form or re-use by the author of portions or excerpts in other 
works (with full acknowledgment of the original publication of the Article).  

 

2.6. Other Rights 
All rights not expressly granted to the ‘Publisher’ shall be wholly reserved by the ‘Author’. The ‘Publisher’ acknowledges 
that the general ideas and concepts contained in the ‘Article’ may be used by the ‘Author’ in the normal course of the 
Author’s day-to-day business.  

 

2.7. Territory 
The rights granted to the ‘Publisher’ in this ‘Agreement’ may be exploited throughout the world.  

 

3. Author Representations/Ethics and Disclosure/Sanctions  
The ‘Author(s)’ affirms the Author Representations noted below, and confirm that he/she has reviewed and complied with the 
relevant Instructions to Authors, Ethics in Publishing policy, Declarations of Interest disclosure and information for authors from 
countries affected by sanctions (Iran, Cuba, Sudan, Burma, Syria, or Crimea). Please note that the ‘Publisher’ may require that all 
co-authors sign and submit Declarations of Interest disclosure forms. The ‘Author(s)’ is also aware of the publisher’s policies with 
respect to:  
 

▪ Retractions and withdrawal: 
Article Withdrawal by ASERS Publishing 
Only used for Articles in Press which represent early versions of articles and sometimes contain errors, or may have been 
accidentally submitted twice. Occasionally, but less frequently, the articles may represent infringements of professional 
ethical codes, such as multiple submission, bogus claims of authorship, plagiarism, fraudulent use of data or the like. 
Articles in Press (articles that have been accepted for publication but which have not been formally published and will not 
yet have the complete volume/issue/page information) that include errors, or are discovered to be accidental duplicates of 
other published article(s), or are determined to violate our journal publishing ethics guidelines in the view of the editors 
(such as multiple submission, bogus claims of authorship, plagiarism, fraudulent use of data or the like), may be 
‘Withdrawn’ from ASERS Publishing. Withdrawn means that the article content (HTML and PDF) is removed and replaced 



 

3 

with a HTML page and PDF simply stating that the article has been withdrawn according to the ASERS Publishing Policy 
on Article in Press Withdrawal with a link to the current policy document. 
 

Article Withdrawal by ‘Author(s)’ 
The ‘Author(s)’ could withdrawal the ‘Article’ before acceptation for publication for objective reasons, and the withdrawal 
must be made written to the Editor in Chief of the Journal. In case that the ‘Author(s)’ withdrawal the ‘Article’ after the 
acceptation and the payment of publication fee has been performed, ASERS Publishing will not refund the publication fee. 
The refund of publication fee could be possible only in case in which the ‘Publisher’ will not publish the ‘Article’ for any 
reasons, except the situation of plagiarism detection after the payment, or dual publication in any language of the same 
‘Article’. In such a cases, the ‘Publisher’ will retract the paper from the Journal, webpage and databases in which the 
Journal is indexed without any compensation for the ‘Author(s)’. 
 

▪ In the electronic version, a link is made to the original article. 
▪ The online article is preceded by a screen containing the retraction note. It is to this screen that the link 

resolves; the reader can then proceed to the article itself. 
▪ The original article is retained unchanged save for a watermark on the .pdf indicating on each page that it 

is ‘retracted’. 
▪ The HTML version of the document is removed. 

 

Article Removal: Legal limitations 
In an extremely limited number of cases, it may be necessary to remove an article from the online database. This will only 
occur where the article is clearly defamatory, or infringes others’ legal rights, or where the article is, or we have good 
reason to expect it will be, the subject of a court order, or where the article, if acted upon, might pose a serious health 
risk. In these circumstances, while the metadata (Title and Authors) will be retained, the text will be replaced with a 
screen indicating the article has been removed for legal reasons. 
 

Article Replacement 
In cases where the article, if acted upon, might pose a serious health risk, the authors of the original article may wish to 
retract the flawed original and replace it with a corrected version. In these circumstances the procedures for retraction will 
be followed with the difference that the database retraction notice will publish a link to the corrected re-published article 
and a history of the document. 
 

Refund policy 
It is a general principle of scholarly communication that the editor of a learned journal is solely and independently 
responsible for deciding which articles submitted to the journal shall be published. In making this decision the editor is 
guided by policies of the journal's editorial board and constrained by such legal requirements in force regarding libel, 
copyright infringement and plagiarism.  An outcome of this principle is the importance of the scholarly archive as a 
permanent, historic record of the transactions of scholarship. Articles that have been published shall remain extant, exact 
and unaltered as far as is possible. However, very occasionally circumstances may arise where an article is published 
that must later be retracted or even removed. Such actions must not be undertaken lightly and can only occur under 
exceptional circumstances.  
In case of article withdrawal, article retraction, article removal from legal limitations, article replacement the author will not 
be refund, only if the withdrawal of the paper is made because of the delay in publishing which is more than 12 months 
from the moment of payment, by the fault of ASERS Publishing.  
 

▪ Malpractice Statement of ASERS Publishing  
ASERS Publishing is committed to pursuing the highest standards of probity and the elimination of malpractice in 
research presented within own journals. It is ultimately the responsibility of the editors-in-chief to ensure that this policy is 
disseminated to all and followed through. If any third party believes that malpractice has occurred, they are encouraged to 

Article Retraction 

 retraction
Infringements of professional ethical codes, such as multiple submission, bogus claims of authorship, plagiarism, 
fraudulent use of data or the like. Occasionally a  will be used to correct errors in submission or publication. The 
retraction of an article by its authors or the editor under the advice of members of the scholarly community has long been 
an occasional feature of the learned world. Standards for dealing with retractions have been developed by a number of 
library and scholarly bodies, and this best practice is adopted for article retraction by ASERS Publishing: 

▪ A retraction note titled ‘Retraction:
]’ 

signed by the authors and/or the editor is published in the paginated part of a subsequent issue of the 
journal and listed in the contents list. 

                                                           Developing  Eco-tourism  and  its  Supporting  MSMEs  Based  on  IPA 
and SOAR Approach: Case Study in Pekalongan Regency, Indonesia 



 

4 

contact the Editors-in-Chief of the journal. Where malpractice has been found to occur, the article in question will be 
removed from the journal. Individuals found to have deliberately undertaken actions that result in malpractice will be 
excluded from publishing in the Journal in the future. 
 

▪ Information on sanctions: 
Trade Sanctions and Publishing 
ASERS Publishing is committed to the principles of freedom of expression and we believe strongly in the international 
dimension of science. Sharing information about science and health improves lives and creates new insight and value. 
We acknowledge that governments have legitimate interests in promoting human rights, security and terrorism concerns, 
the rule of law, and preventing the proliferation of weapons of mass destruction. We are committed to finding a balance 
between these interests, which will sometimes involve challenging government over-reach or over-interpretation. 
 

Countries/Entities affected 
It is important to understand that several countries maintain lists of individuals and entities with whom it is illegal to 
conduct business, and more than one law can apply to an individual transaction.  Additionally, several countries also 
implement controls on the export of ‘dual use’ items (goods, services and technologies): these are items which have 
commercial but also potentially military or proliferation applications, even if not obvious, for instance nuclear related 
software like MCNP-derivate codes and ORIGEN code. If you are a customer or an author from one of the following 
countries, you might be affected by these trade sanctions and export control laws: Iran, Cuba, Sudan, Burma, Syria or 
Crimea.  Further, if you have been identified by such governments as a person or an entity involved in some of the 
activities noted above, you may also be affected by such laws. 
 

Information Materials Exemption/General Publishing License re US imposed Embargoes 
The US sanctions laws include an Information Materials Exemption and a General License for Publishing. Such 
exemption and license permits a broad range of publishing activities for academic researchers for book and journal 
publishing, and also permits the sale of such material into countries where such US sanctions apply. Certain services 
such as training are not allowed, and software may also have some restrictions. 
The exemption does not apply to, and therefore an embargo applies to, individuals or legal entities specifically identified 
(by either the US or the EU) as being involved in security or rights issues (‘Specially Designated Nationals’). Individuals 
employed by a Specially Designated National would fall under this embargo, unless the individual is acting, and e.g. 
submits a manuscript on its own behalf and not on behalf of the Specially Designated National. 
If you are an author located in a sanctioned country, and you are not a Specially Designated National, your article may be 
edited or published in an ASERS Publishing journal or book if: 

▪ You are acting in your personal capacity, in other words ‘not as an official representative or otherwise on 
behalf of a sanctioned government’; or 

▪ You are acting on behalf of your government institution, where the primary function of the institution is 
education or research; or 

▪ You are publishing on behalf of your government agency, where that agency is not primarily an 
educational or research institution and the editor, reviewer or publisher does not provide substantive 
editing (i.e. substantive or artistic alteration or enhancement of the work). 

 

4. The Manuscript 
4.1. Delivery of Manuscript 

The ‘Author’ agrees to deliver the manuscript of the ‘Article’ to the ‘Publisher’ in the US English language in its entirety 
(hereinafter ‘Manuscript’) in .doc(x) format file and formatted as in the requirements of Author’s Guideline of the Journal 
via the Platform by Registering and Logging in https://journals.aserspublishing.eu/jemt/index (the Date of Submission of 
the ‘Manuscript’ is ‘Initial Delivery Date’). The ‘Manuscript’ shall otherwise be acceptable to Publisher in form and content, 
after a double – blind peer review process.  

 

4.2. Artwork, Permissions, and Other Materials 
The ‘Author’ shall deliver to the ‘Publisher’, at Author’s sole expense, not later than the Initial Delivery Date or such other 
date(s) as may be designated by ‘Publisher’, each of the following:  
4.2.1. Original art, illustrations, maps, charts, photographs, or other artwork (collectively ‘Artwork’), in a form suitable for 
reproduction, in editable format.  
4.2.2. Acknowledgements; Abstract; Introduction; Sections entitled in relevant way for the research; Conclusions and 
Further Research; References.  
4.2.3. Written authorizations and permissions for the use of any copyrighted or other proprietary materials (including but 
not limited to Artwork) owned by any third party which appear in the ‘Article’ and written releases or consents by any 
person or entity described, quoted, or depicted in the ‘Article’ (collectively ‘Permissions’).  



 

5 

4.2.4. If the ‘Author’ fails or refuses to deliver the Artwork, Permissions, or other material required to be delivered by the 
Author under this Agreement, the ‘Publisher’ shall have the right, but not the obligation, to acquire or prepare any and all 
such matter, or to engage a skilled person to do so, and the ‘Author’ shall reimburse the ‘Publisher’ for all costs and 
expenses incurred by the Publisher in doing so or to refuse to publish the ‘Article’.  
4.2.5. The ‘Author’ acknowledges and confirms that the ‘Publisher’ shall have no liability of any kind for the loss or 
destruction of the Manuscript, Artwork, or any other documents or materials provided by the ‘Author’ to the ‘Publisher’, 
and agrees to make and maintain copies of all such documents and materials for use in the event of such loss or 
destruction.  

 

4.3. Publisher’s Rights on Delivery 
If the ‘Publisher’, in its sole discretion, deems the ‘Manuscript’, Artwork, Permissions and/or any other materials delivered 
by the ‘Author’ under this Agreement to be unacceptable in form or substance, then the Publisher shall so advise the 
‘Author’ by written notice, and the ‘Author’ shall have the opportunity to cure any defects and generally revise, correct, 
and/or supplement the Manuscript, Artwork, Permissions and/or other materials to the satisfaction of the ‘Publisher’, and 
deliver the fully revised, corrected and/or supplemented Manuscript, Artwork, Permissions and/or other materials no later 
than 30 days after receipt of the Publisher's notice (‘Final Delivery Date’). If such revised, corrected and/or supplemented 
materials are not delivered in a timely manner, or if they are deemed unsatisfactory in form or substance by the 
‘Publisher’, then the ‘Publisher ‘shall have the unqualified right to terminate this Agreement without further obligation to 
the ‘Author’.  

 

4.4. Termination for Non-delivery or Unsatisfactory Delivery 
If the ‘Author’ fails to deliver the Manuscript, Artwork, Permissions, and/or other materials required under this Agreement, 
and/or any revisions and corrections thereof as requested by the ‘Publisher’, on the dates designated by the ‘Publisher’, 
or if the ‘Author’ fails to do so in a form and substance satisfactory to the ‘Publisher’, then the ‘Publisher’ shall have the 
right to terminate this Agreement by so informing the ‘Author’ by e-mail to the ‘Author’ set forth below. Upon termination 
by the Publisher, the ‘Author’ shall, without prejudice to any other right or remedy of the ‘Publisher’, all rights granted to 
the ‘Publisher’ under this Agreement shall revert to the ‘Author’.  

 

5. Reviewing process 
5.1. Reviewing process follows these steps: 

▪ 2nd Step: The submission received will be checked with the anti-plagiarism software before will undergo a double blind 
peer reviewing process. If the report indicates suspicious, the paper will be rejected, else will follows next stage. 

▪ 4th Step: The final decision is made by the Editor in Chief based on the recommendations and comments of reviewers. 
The Editor in Chief decides whether the paper should be accepted as it is, revised (with minor or major corrections) or 
rejected. Any changes which affecting the substance of the text will, of course, only be made in agreement with the 
author. 

The reviewing process usually takes between 3 and 6 weeks but sometimes, due to number of papers, complexity of research 
submitted could be up to 10 weeks. If the Reviewing process takes more than 10 weeks, the ‘Author’ could withdrawal the ‘Article’ 
without any claim from the ‘Publisher’. 
 

5.2. Duties of Authors: 
▪ Submitted manuscripts must be the original work of the author(s); 
▪ Only unpublished manuscripts should be submitted; 
▪ It is unethical to submit a manuscript to more than one journal concurrently;  
▪ Any conflict of interests must be clearly stated; 
▪ Acknowledge the sources of data used in the development of the manuscript; 
▪ All the errors discovered in the manuscript after submission must be swiftly communicated to the Editor in Chief of the 

Journal. 
 

5.3. Duties of Reviewers: 
▪ That all the manuscripts are reviewed in fairness based on the intellectual content of the paper regardless of gender, 

race, ethnicity, religion, citizenry nor political values of author(s);  
▪ That any observed conflict of interest during the review process must be communicated to the Editor in Chief of the 

Journal;  
▪ That all information pertaining to the manuscript is kept confidential; 

▪ 1st Step: The Editor in Chief will make an initial screening of the paper submitted in order to determine if it is suitable 
with the scope and the aims of the journal. 

▪ 3rd Step: The paper is double-blind peer reviewed by the members of Editorial Advisory Board, according with the area 
of research indicated by the JEL Classification specified by the author in its paper. 



 

6 

▪ That any information that may be the reason for the rejection of publication of a manuscript must be communicated to 
the Editor. 
 

5.4. Duties of Editors: 
▪ That all the manuscripts are evaluated in fairness based on the intellectual content of the paper regardless of gender, 

race, ethnicity, religion, citizenry nor political values of authors;  
▪ Any observed conflict of interest pertaining manuscripts must be disclosed; 
▪ That information pertaining manuscripts are kept confidential;  
▪ The editor should respect the intellectual independence of authors. 
The Editorial Board takes responsibility for making publication decisions for submitted manuscripts based on the reviewer’s 
evaluation of the manuscript, policies of the journal editorial board and legal restrain acting against plagiarism, libel and 
copyright infringement. 

 

6. Acceptation for publication and editorial fees 
6.1. Acceptation/Rejection for publication 

The Editor in Chief of the Journal will inform the ‘Author’ about the reviewers’ feed-back regarding the Acceptation with 
minor or major corrections/ or without corrections, or about the rejection of the ‘Manuscript’. 
In case of corrections, the ‘Author’ shall make all the necessarily corrections mentioned by the Editor in Chief as the feed-
back from the reviewing process, in the frame of time mentioned by the Editor in Chief. If for objective reasons, the 
‘Author’ could not perform the corrections, the ‘Article’ will be postponed for publication in the following issue of the 
Journal. 

 

6.2. Publication and Editorial Fee 
Editorial fee for publication is 300 euro. This fee includes: editorial services, double peer review services for each 
submitted research, proof-reading in US English, indexation services in scientific databases in which the Journal is 
currently indexed, each published research will have assigned a DOI for a better dissemination and visibility of the 
author(s) in global academic community, and a better ranking of citations of Research Centre’s authors.  
 

7. Publication  
7.1. Editing 

The ‘Publisher’ shall have the right to edit and revise the ‘Article’ for any and all uses contemplated under this Agreement, 
and the ‘Author’ will have the right to review and alter the editing so that the edited ‘Manuscript’ is reasonably and 
substantially acceptable to the ‘Author’.  

 

7.2. Publishing Details  
The ‘Publisher’ agrees that the ‘Author’ shall have the right to review and approve or disapprove the title of the ‘Article’ or 
sections of the ‘Article’ or any other parts of the ‘Article’, and the ‘Author’ shall be reasonably consulted on ‘Article’ design 
in Journal form. The ‘Publisher’ shall have the right to manufacture, distribute, advertise, promote, and publish the ‘Article’ 
in a style and manner which the ‘Publisher’ deems appropriate, including typesetting, paper, printing, binding, cover 
and/or jacket design, imprint, title, and price. Not with standing any editorial changes or revisions by the ‘Publisher’, the 
‘Author’s’ warranties and indemnities under this Agreement shall remain in full force and effect.  

 

7.3. Proofs  
‘Publisher’ shall furnish the ‘Author’ with page proofs of the ‘Article’, including Cover, Contents of the Issue and Artwork. 
The Author agrees to read, correct, and return all page proofs within 7 calendar days after receipt thereof. If any changes 
in the page proofs (other than corrections of typographical errors) are made at the ‘Author’s’ request or with the ‘Author’s’ 
consent, then the cost of such changes in excess of 5% of the cost of typesetting (exclusive of the cost of setting 
corrections) shall be paid by the ‘Author’. If the ‘Author’ fails to return the corrected page proofs within the time set forth 
above, the ‘Publisher’ may publish the ‘Article’ without the ‘Author’s’ approval of the page proofs.  

 

7.4. Time of Publication  
The ‘Publisher’ agrees that the ‘Article’, if published, shall be published within 12 months of the Final Delivery Date, 
except as the date of publication may be extended by forces beyond ‘Publisher’s’ control. The date of publication as 
designated by the ‘Publisher’, but not later than the date of first delivery of bound volumes, shall be the ‘Publication Date’ 
for all purposes under this Agreement.  
 

7.5. Author’s Copies  
The Author shall receive the galley in .pdf format, free of charge, of the initial edition of the Journal’s Issue for personal 
and marketing use and to send to persons who have endorsed, contributed to, or otherwise supported the ‘Article’.  

  

 





5/1/23, 9:15 PM Re: Accepted paper in Journal of Environmental Management and Tourism- Article revised - westrie@unika.ac.id - Email Soegijapranata Catholic University

https://mail.google.com/mail/u/0/?tab=rm&ogbl#search/jemt%40aserspublishing.eu/KtbxLwGrTkPbBMwdTPxgqkxsZBxdGRHXHg 1/1

Tulis

Label

Selengkapnya

Kotak Masuk 366

Berbintang

Ditunda

Penting

Terkirim

Draf 10

[Imap]/Drafts

Re: Accepted paper in Journal of Environmental Management and

Tourism- Article revised Kotak Masuk ×

<westrie@unika.ac.id> Sen, 10 Feb 2020, 14.07

kepada Ramona

Westri Kekalih

Dear Editor,
We thank you for accepting our article entitled 'Developing Ecotourism and its Supporting MSMEs Based on IPA and SOAR Approach: Case
Study in Pekalongan Regency, Indonesia' in Journal of Environmental Management and Tourism volume XI, Issue 2 (42) Spring 2020. 
We hereby submit the revised article as requested by the editor, the ASERS Publishing Copyright Agreement and the JEMT Publishing
Agreement and payment proof of publishing fees in JEMT of 300 euros. 
.
Thank you for your kindness.

Warmest regards,
MG. Westri Kekalih S
FEB Soegijapranata Catholic University
Semarang Indonesia

Powered by unika.ac.id mail service

2 dari 6

Mail

Chat

Spaces

Meet

99+

jemt@aserspublishing.eu 

https://mail.google.com/mail/u/0/?tab=rm&ogbl#inbox
https://mail.google.com/mail/u/0/?tab=rm&ogbl#starred
https://mail.google.com/mail/u/0/?tab=rm&ogbl#snoozed
https://mail.google.com/mail/u/0/?tab=rm&ogbl#imp
https://mail.google.com/mail/u/0/?tab=rm&ogbl#sent
https://mail.google.com/mail/u/0/?tab=rm&ogbl#drafts
https://mail.google.com/mail/u/0/?tab=rm&ogbl#label/%5BImap%5D/Drafts
http://unika.ac.id/
https://www.google.co.id/intl/id/about/products?tab=mh


Journal of Environmental Management and Tourism 

Developing Eco-tourism and its Supporting MSMEs Based on IPA and SOAR 
Approach: Case Study in Pekalongan Regency, Indonesia 

 
MG Westri Kekalih Susilowati 

Soegijapranata Catholic University Semarang, Indonesia 
westrie@unika.ac.id 

Retno Yustini Wahyuningdyah 
Soegijapranata Catholic University Semarang, Indonesia 

wahyuningdyah.retno05@gmail.com 
Widuri Kurniasari  

Soegijapranata Catholic University Semarang, Indonesia 
widurikurniasari@yahoo.com 

Abstract 

The development of the tourism sector and its supporting MSMEs have a positive impacts on the society. However, various 
classic problems of MSME cause the MSME’s competitiveness be relatively low and have not been able to provide optimal 
benefits for the community. Efforts to empower MSMEs and tourism are important to do. Empowerment policy must be 
comprehensive. Therefore, general policy directions, strategies and priority issues have to be formulated to suit the conditions 
and needs to achieve the goal. Using an IPA approach combined with a SOAR analysis approach, this study aimed to formulate 
general policy directions and strategies and to highlight the priority of the issues. The study, conducted in Pekalongan 
Regency, Indonesia. There were 60 participants that come from local governments, academics, and community leaders as 
respondents.  The results show that promotion and price mix are considered relatively high importance-low performance. 
Meanwhile, SOAR analysis shows that the endowment factors, the motivation of MSME’s actors and government policies are 
their strength. Thus, in the short term, it is necessary to increase price and promotion performances to improve the quality of 
tourism MSMs. In the long term, it is necessary to strengthen institutions and improve the quality of human resources.  

 

Keywords: Tourism; MSMEs; environment; SOAR; welfare; eco-tourism. 

JEL Classification: A1, H0, H8, O1, O3, M3. 

Introduction  

Along with the development of the tourism sector, MSMEs supporting tourism appear in various forms, including 
tourist attraction providers, accommodation services, food and beverages, souvenirs and so forth. In macro, the 
tourism sector has a quite strategic position through its contribution to the Gross Domestic Product (GDP) of 4.23% 
or IDR 461.36 trillion, generating foreign exchange of US $11.9 billion, and absorbing a tourism workforce of 12.16 
million people (Kemenpar 2016). Thus, the role of MSMEs is important. Although its contribution to GDP by the 
GDP on a constant price was only around 60 percent, it was able to absorb 97.02 percent of the workforce and 
99.9 percent of business units in Indonesia (Walfajri 2018). There is a positive correlation between MSMEs and 
tourism that can reduce poverty, unemployment and income inequality. The development of MSMEs and the 
tourism sector support each other. As the tourism sector advances, MSMEs develop. Conversely, when MSMEs 
supporting tourism does not develop well due to various limitations, the development of the tourism sector does not 
develop optimally. It means that it does not provide maximum benefits for the community (Gopalan and Narayan 
2010); (Perda Kabupaten Pekalongan Nomor 9 Tahun 2010 2009). Then, MSMEs supporting tourism should be 
encouraged to develop the tourism sector to improve people’s welfare (Snyman 2012).  

1. Literature Review  

The tourism industry is an industry that is different from other industries. Tourism brings together major 
actors related to the tourism industry, i.e.: innovative start-up companies, high tech small and medium sized 
enterprises, large multinationals and academics (Aldebert, Dang, and Longhi 2011). This industry has a 
combination of different businesses and organizations and involves the community and the environment to provide 
services for tourists (Triarchi & Karamanis, 2017; (Chumakova 2018). Tourism involves a complex and unique 
element so that it can be understood as a system due to the relationship between one element and other elements. 
The distinctive and diverse places are manifestations of a deeply felt involvement with those places by the people 
who live in them, and that for many such a profound attachment to place is as necessary and significant as a close 
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relationship with other people (Graus 2017). The tourism industry is an industry that has a rapid development. 
Sustainability development can be explained through three aspects: economic, environmental, and social. 
Economically. Sustainability development can guarantee the production of goods or services to maintain the 
economic sustainability of a business. The environment is the resource that must be sustained, and the social 
aspect explains that sustainability development strives for fairness in the use of available resources, social security 
such as health, education, accountability, and participation that support community welfare. There are four 
principles of sustainable development to explain their relationship with tourism. (1) Ecological sustainability is very 
much needed to minimize the impact of tourism activities on the environment. (2) Social sustainability is related to 
the ability of the community to absorb input without causing social disharmony in the community. In addition to 
having a positive effect, tourism also has a negative effect that will affect social change that is vulnerable to the 
emergence of disharmony. (3) Cultural continuity is sensitive to social change. Therefore, the ability of the 
community to survive or adapt to changes in cultural elements is important to maintain the sustainability of local 
culture. (4) Economic sustainability involves the perspective of sustainability development by the level of profit that 
can cover costs in the presence of tourism. Ecotourism plays a role to control the potential of tourism which is a 
local resource and attraction  (Atkinson, Dietz, and Neumayer 2007; Reynolds and Braithwaite 2001; Nasibulina 
2017). 

MSMEs are business groups with certain criteria such as turnover, assets and the number of workers. 
MSMEs have long been known as businesses that can survive in a crisis, absorbing the largest workforce, and 
contributing the largest output in the national economy. In its development, MSMEs were classified into four, (1) 
livelihood activities or street vendors, (2) Micro-Enterprise of craftsmen who do not have entrepreneurial 
characteristics, (3) small dynamic enterprise of MSMEs with entrepreneurial spirit and can accept sub-contract and 
export work, and fast-moving enterprise of MSMEs transforming into big businesses [10]. Tourism MSMEs are 
community groups that meet the criteria as the MSMEs that support tourism development. Due to the nature of 
MSMEs which are resistant to economic turmoil as well as a large tourism potential in Indonesia, tourism MSMEs 
can be relied on facing global competition while reducing poverty and unemployment (Undang-Undang No. 20 
Tahun 2008 2008) . Therefore, improvement, strengthening, capacity building and innovation (innovation and 
change) of tourism MSMEs need to be done. 

Several studies have found that the problems faced by ecotourism areas are the issues of environmental 
conservation and the empowerment of local resources (Haryanto 2014). Community-based tourism can be a 
framework for developing local resources that are mutually supportive and sustainable in various aspects of life. 
The local community has full control and involvement in the management of ecotourism which can provide benefits 
for economic improvement. Pekalongan Regency is empowering the community and all regional economic forces, 
especially small, medium and cooperative entrepreneurs by developing a populist economic system based on 
equitable market mechanisms based on natural resources and productive, independent, advanced, empowered, 
competitive, environmentally friendly and sustainable human resources (Gopalan and Narayan 2010; Perda 
Kabupaten Pekalongan Nomor 2 Tahun 2011 2011). To empower the community and drive the economy, one way 
that can be taken is to move the micro small and medium business sector (MSME) as a supporter of tourism (Nasir 
2017).  

2. Methodology 

This study used primary data as the main input. The primary data were obtained through field exploration, 
questionnaires, interviews and group discussions. The questionnaire approach was used to obtain the data related 
to the profile and interest and the performance of the MSME marketing mix. Overall, the questionnaires were 
distributed to 60 MSMEs as the respondents. Meanwhile, an in-depth interview with the head of the Tourism Office 
of Pekalongan Regency was conducted to obtain information on the direction of developing Kabalong tourism area 
with the development plan of Pekalongan Regency. The data gathered through group discussions (FGD) using the 
meta plan approach to the resource persons considered to be competent and well acquainted with the potential of 
the study area (related SKPD, Head of Sub-District, Head of Village, MSME actors, youth groups and community 
leaders) was used to obtain the potential data including strength, opportunities, aspirations / ideas for the 
development and expectations of MSME conditions when certain policies are applied.  

This research was conducted using qualitative and quantitative approaches. A qualitative approach was 
used to get a picture of MSMEs supporting tourism, various territorial potential, and the limitations and expectations 
and development needs desired by stakeholders. The quantitative approach was used to obtain the data on regional 
profiles, including the potential of regional resources, the types, and capacities of community MSMEs, and the 
potential and capability of human resources. The data analysis was conducted using descriptive (quantitative and 
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qualitative) analysis techniques presented in tables, graphs, and charts. The potential local resources in the 
Kabalong area are described based on the secondary data from the relevant OPD, supplemented by field 
observations and interviews with stakeholders. Descriptive analysis instruments were used to describe the MSME 
profiles (marketing, production, capital, and management). Importance-Performance Analysis (IPA) was used to 
map the performance and interests of the marketing mix elements (product, price, place, promotion) and Strength, 
Opportunity analysis Aspiration and Result (SOAR) was used to determine the strength factors, opportunities, 
alternative solutions to the problems and results expected.  

 

3. Case studies 

Table 1. presents the demographic characteristics of the respondents. The number of male and female 
respondents is quite balanced at 41% and 59% respectively with the ages younger than 30 years (31%), and older 
than 50 years (28%), whereas in terms of the level of education, most MSMEs just graduated from elementary 
school (50%) or did not go to school (5%). 

 

Table 1 - Respondents’ Demographic Profil 

Category Group Number Percentage 

Sex Male 24 41 

Female 34 59 

Age <30 years 18 31 

31 - 40 years 11 19 

41-50 years 13 22 

> 50 years 16 28 

Education Bachelor 0 0 

high school/ equivalent 9 16 

junior high school 17 28 

elementary school 29 50 

no school 3 5 

Source: Primary data 

According to the type of business, most of MSMEs supporting tourism in Kabalong are trade and services 
such as grocery stores, food stalls, selling plantation products, and tourism services. These grocery stores have 
not specifically served the interests associated with tourist attractions, but they still serve the community around 
the area in general. However, the existence of this food stall has highly supported the development of tourist 
destinations because it often becomes a hangout for visitors while enjoying the natural beauty and/or waiting for 
tenants/ relatives who are doing rafting, outbound or just self-tourism activities in spots which are considered 
"Instagram-able".  Based on the kind of the business, they tend to use raw materials  they bought. They usually 
have 20 labours with the business places integrated with their residential areas with the status of Right to 
Ownership. The  monthly turnover of the MSMEs tends to be less than IDR 5 Million per month, in accordance with 
the MSME criteria. In general  MSMEs tend to use their own capital. This condition can be related to the ability of 
the MSMEs to access credit from banks. 

 

Table 2 – Sales Turnover per week 

Sales Frequency Percentage 

Less than IDR 5 million 48 83 

IDR 5 million – IDR 10 million 8 14 

IDR 10 million – IDR 50 million 1 2 

More than IDR 50 million 1 2 

  Source: Primary data 

Concerning the problems faced, the MSMEs supporting tourism in Kabalong area have the same problems as other 
MSMEs in general, such as the quality of production/raw materials that are not standard/ unstable, lack of 
promotion, unpaid debt, capital and marketing (Niode, 2009). 
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IPA Mapping of the Marketing Mix of MSME Supporting Tourism in Kabalong 

The Importance Performance Analysis of the marketing mix was used to determine policy priorities or actions 
to advance MSMEs. The Cartesian diagram in figure 1 shows that basically all elements of the marketing mix and 
facilities are considered important. This is shown by the position of all elements in the diagram whith a level of 
importance over 4 of the maximum score of 5. However, the promotional marketing mix is the most important 
marketing mix element, followed by products, prices, places/distribution, and other supporting facilities relatively. 
Concerning the performance, all marketing mix is considered to have a good performance, but relatively it can be 
ranged from the best to the worst: Place, Product, promotion, price and other supporting facilities 

 

 
Figure 1. The Cartesian Diagram of Marketing Mix Element 

 Source: Primary data 

 
In the Cartesian diagram, the Products with diversity, brand, feature, size, guarantee, quality, packaging, 

design, and service indicators are in quadrant I (high importance and performance). Promotion and price are in 
quadrant II (high importance and low performance). Price mix including the indicators of price affordability, price 
compatibility with quality, price conformity with competitiveness services, discounts and payment methods is in 
quadrant 2. Promotion mix includes publications, exhibitions, advertisements, Web design, social media networks, 
signposts, billboards, sales force, and direct marketing. Place mix (accessibility) including the accessibility, 
infrastructure conditions, and strategic locations, types of distribution and transportation channels is in quadrant IV 
(low interest and high performance). Tourism supporting facilities such as toilets, prayer rooms, ATMs, 
communications, guides, souvenirs, parking lots and culinary arteries are in quadrant III (low importance and 
performance). 

 
SOAR of MSMEs Supporting Tourism in Kabalong 

Unlike the SWOT analysis, SOAR analysis uses the approach of appreciative inquiry (AI) (Deveau 2015; 
Khavarian-Garmsir, Stavros, and Saraei 2017; Zarestky and Cole 2017). The aim is to achieve the targets set by 
the company by focusing on positive things that can be developed rather than thinking about internal weaknesses 
or perceived threats that might not occur. Thus, a company can optimally utilize its potential. Internal factors focus 
on strengths, and external factors focus on opportunities for MSMEs to grow and develop. In the SOAR analysis 
approach, a set of actions that use strengths and opportunities is designed, exploring the aspirations of how to 
achieve the company's goals using existing potential (utilizing the available strengths and opportunities), and 
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describes the results that may be achieved and measured. Table 5 presents SOAR identification of MSMEs 
supporting tourism in Kabalong area. 

 

Table 3. The Matrix of SOAR of Supporting Tourism MSMEs in Kabalong, Pekalongan Regency 

Strengths Opportunities 

1. Production is based on local potential (raw 
materials are easily available), 

2. Durian as the main product of agricultural MSMEs 
is well known for its good taste 

3. Pekalongan Regency is the only Regency in 
Central Java that has durian forests 

4. a variety of products  around Kabalong, 
5. Having a strong motivation to become 

entrepreneurs 
6. Having a basic knowledge of business 

management 

1. Development of Kabalong as ecotourism is 
following the regional and spatial planning of 
Pekalongan Regency, 

2. Natural conditions with a cool atmosphere, 
3. Beautiful view, 
4. Easy access, 
5. Many beautiful/ instagramable photo spots, 
6. Shifting people's preferences in choosing 

recreational destinations 
7. Number of local cultures around the   area, 
8. Increased purchasing power/ income per capita 
9. vocational high schools with developed products of 

durian rind (superior products of the region) 

Aspiration Results 

1. Developing clusters, 
2. Developing cooperatives that handle MSEM, 
3. Providing intensive assistance after training, 
4. Establishing joint business groups, 
5. Designing something "that becomes an identity, 
6. Designing tour packages 
7. Empowering business groups to increase family 

income (UP2K), 
8. Designing Kabalong as an integrated area such as 

Technopark for tourism,  
9. Optimizing the management of tourism areas by 

BUMDES (village-owned companies), developing 
e-commerce 

10. Improving synergy between villages 

1. Having an icon so that it is easier to recognize 
Kabalong, 

2. having a product specialization 
3. Increasing the number of tourists so that MSME 

profits also increase, 
4. Increasing the number of workers absorbed, 
5. Making Kabalong a unique tourist area,  
6. Increasing MSME assets 

Source: Primary Data 

 
From the description and condition of MSMEs supporting tourism in Kabalong area it can be seen that the 

MSMEs supporting tourism in Kabalong area have the potential to be developed. From the available types of 
businesses, most of them are trading and services such as grocery stores, food stalls, rafting, and outbound areas. 
By Sengkarang River, there is a field that can be used as a campsite and other outdoor activities. Meanwhile, from 
the demography, the majority of MSMEs are aged less than 40 years old.  

From the SOAR identification, it is known that the MSMEs supporting tourism in Kabalong area has the 
strength in the aspect of production because the goods produced by the MSMEs tend to be based on the local 
potential. Durian fruit which is the main product of the agricultural MSMEs has been famous for its delicious taste. 
Pekalongan Regency is the only Regency in Central Java that has a durian forest. Durian-based food development 
is also supported by annually “Durian festival”. The Focus Group Discussions also identified the presence of various 
products around the Kabalong such as coffee, palm sugar, rambutans, bananas, and wedang juruh (drinks with 
coconut milk and coconut/palm sugar). The development of processed foods can be a step that utilizes the power 
of this aspect of production. In addition to the production aspect, MSME supporting tourism in Kabalong also has 
strength in the human resources aspect. They have a strong motivation to become entrepreneurs and the basis of 
management knowledge.  They have received some training held by the Cooperative and MSMEs institutions of 
Pekalongan Regency. Some previous researches show that strong motivation and management knowledge have 
a positive impact to the business success (Pamungkas 2015; Susanto and Nuryakin 2018; Syarifah and Fauziyah 
2017; Susilowati, Rahutami, and Winarno 2015). 

From the conditions that are considered to open opportunities for the development of MSMEs supporting 
tourism as presented in table 1, it can be said that the opportunities for MSME development are indirect. It is derived 
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from the opportunity of tourism activities. The development of tourism activities led to the emergence of new 
economic activities. In other words, MSME will develop along with the development of tourist destinations. However, 
the existence of MSMEs around the area also has a positive impact on the development of tourist destinations and 
adds the attraction. There is a positive causal relationship between the development of tourism and MSMEs in the 
vicinity.  

Aspiration is an initial stage of innovation. In exploring aspirations, participants who joined the discussion 
were invited to imagine an ideal MSMEs and provide ideas to realize that ideal MSMEs by considering their 
strengths and opportunities. In detail, the results of the identification of aspirations are presented in table 1. 
Considering  the details of these aspirations, there are two important things that can be formulated to advance the 
MSMEs in Kabalong area, i.e. Strengthening MSMEs institution and optimizing the use of local potential. 

The results are tangible and measurable ones that reflect the level of achievement of goals and 
aspirations. The ultimate target desired is progressing and developing MSMEs. These goals will be achieved only 
if tourism develops. In this study, tourism will develop and have a positive impact on MSMEs if there is an icon that 
makes it easy to recognize Kabalong; product specializations and uniqueness. The increasing number of tourists 
will increase the employment and MSMEs' assets (Khavarian-Garmsir and Zare 2015). 

Furthermore, based on the results of the IPA, the promotion and price mixes must be prioritized to improve. 
Overall the marketing mix performance of the MSMEs supporting tourism in Kabalong area has had a good 
performance. However, if it is not accompanied by good promotion, MSMEs will not reach optimal results.  The 
promotional mix which was identified as important but having low performance is a signpost. Field observations 
show that the signposts for the Kabalong tourism area are very limited, both in terms of number and information 
destinations. The existence of a signpost is very simple, but it plays a very important role as a part of the promotion 
mix. Therefore, the addition of signposts with an "eye-catching" design needs to be prioritized. The promotion mix 
of publications, exhibitions and use of social media networks tends to be perceived as important and has good 
performance, so the promotion mix is sufficiently maintained and optimizes the utilization of IT (Hermana 2006; 
Subiyanto 2015; Aryanto, Wismantoro, and Widyatmoko 2018).  

 

Conclusion  

Overall, considering the demographic conditions and business profiles, SOAR analysis and IPA show that 
the MSMEs supporting tourism in Kabalong are the potential to be developed. The MSMEs will develop along with 
the development of tourism. Thus, the main strategy for advancing MSMEs is to encourage the development of 
tourism. However, as a supporting system that encourages the development of tourism, the MSMEs around the 
area should have a good performance so that it gives a positive impact on the developed tourism. By considering 
the character of the actors and  the business conditions, the results of the IPA on the marketing mix, and the SOAR 
analysis, it can be proposed to enhance tourism MSMEs around Kabalong area as follows, "The Development of 
Tourism and Resilient MSMEs supporting Tourism based on local potential, science, and technology to improve 
social welfare”. The development of Kabalong can also refers to Zaryadye (Rusia) that has a number of features 
which form its originality. In the Zaryadye park, various information such as media complexes; tourist information 
centers; showrooms; shops of souvenirs and gifts booths are presented (EVSTRATOVA, Tatiana Anatolyevna; 
KABANOVA, Elena Evgen’evna; VETROVA, Ekaterina Alexandrovna; KATAEVA 2020). To develop tourism and 
resilient MSMEs supporting tourism, it is necessary to determine short-term and long-term strategies. In the short 
term, promotion, and price mixes should be put as the priority to have performance improvement. According to the 
IPA in the promotion mix, signpost with an eye-catching design needs to be added. In the price mixes, price 
appropriateness and service quality are considered important but with relatively low performance. The actions that 
can be taken to improve service quality are maintaining price competitiveness. Asking feedback from customers to 
find out to what extent the service is provided, the strengths, and weaknesses might be useful. On the other hand, 

the strategies to enhance the MSMEs supporting tourism in Kabalong area are as follows:  

a. Human resource dimension: Increasing the capacity of human resources of MSMEs and art workers in the 
area. The quality of human resources can be improved through intensive training and assistance as well as 
forming regular communication forums among MSMEs to increase knowledge about business development. 
Assistance needs to be done for a long time; follow up after the training program should be done (organizing 
ongoing workshops). 

b. Production Dimensions: Mapping various types of products produced by MSMEs so that they can be classified 
based on the similarity of characters for specialization purposes. Determining superior products based on the 
criteria  of uniqueness, social involvement (including the number of employers and jobs), raw materials 
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(including availability, origin, and access to raw materials), competitiveness position (including production 
capacity, relative prices, potential markets, and sustainability ) 

c. Institutional dimension: Strengthening the capacity and capability of MSME institutions that support tourism 
development in Kabalong area. 

d. Improving the coordination among relevant Regional Apparatus Organizations, both provincial and district, 
improving MSME development programs and/ or the institutions/cooperatives that handle MSMEs and 
facilitate innovation and marketing processes. 

Considering that most MSME actors have a relatively low level of education (lower than junior high school), the 
companions at these MSMEs cannot be carried out incidentally. The assistance should be done in the long term 
continuously. The study also notes that the most important thing in formulating strategies to improve MSMEs is the 
change of mindset related to MSME development. The mindset to improve MSMEs must place MSMEs as the 
subject of development rather than as objects. The development of MSMEs can start from what MSMEs have, not 
from what they do not have or from their limitations 

. 
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