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HALAMAN MOTTO DAN PERSEMBAHAN 

 

God never said the journey would be easy, but He did say that the 

arrival would be worthwhile. 

 

Sometimes you are delayed where you are because God knows there’s a 

strom where you’re headed. 

 

 Family Support is more thant just support for families: it is the total experience 

that helped us become better in our relationships with other. 

 

Much about success is just the result of simply the ability to 

follow up, follow through and finish what we started.  

 

Everything is beautiful in God’s time. He will make everything right, at the right moment, at the right time 

 

God’s plan is always the best. Sometimes the process is painful and hard, 

but don’t forget that when God is silent, He’s doing something for you. 

 

Every day is new beginning. Take a deep breath, smile and start again. 

 

I can do all things through CHRIST who gives me strength. 

Philippians 4:13 
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Sahabat – sahabat dan teman – teman tercinta 

Serta semua pihak yang turut mendukung hingga 

selesainya penyusunan tesis ini 
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ABSTRAK 

 

Penelitian ini bertujuan menguji pengaruh gaya hidup berbelanja dan 

perilaku hedonik terhadap pembelian impulsif. Populasi yang akan diteliti dalam 

penelitian ini adalah mahasiswa konsumen online Shopee di UNIKA 

Soegijapranata Semarang yang melakukan pembelian minimal 3 kali dalam 3 

bulan terakhir (bulan Mei – Juli 2019). Teknik sampling nya adalah purposive 

sampling. Dalam penelitian ini sampel penelitian sebanyak 100 orang mahasiswa 

Universitas Katolik Soegijapranata Semarang yang menggunakan online Shop 

Shopee. Berdasarkan hasil pengujian diperoleh kesimpulan sebagai berikut: 

(1)Tanggapan responden terhadap gaya hidup berbelanja  adalah setuju, hal ini 

diketahui dari rata-rata jawaban responden untuk variabel gaya hidup berbelanja 

sebesar 4,18 dan hasil ini menunjukan kecenderungan responden yang setuju 

dalam menjawab masing – masing pertanyaan kuesioner yang ada. (2)Tanggapan 

responden terhadap perilaku hedonik adalah setuju, hal ini diketahui dari rata-rata 

jawaban responden untuk variabel perilaku hedonik sebesar 3,87 dan hasil ini 

menunjukan kecenderungan responden yang setuju dalam menjawab masing – 

masing pertanyaan kuesioner yang ada. (3)Tanggapan responden terhadap 

pembelian impulsif adalah setuju, hal ini diketahui dari rata-rata jawaban 

responden untuk variabel pembelian impulsif sebesar 3,92 dan hasil ini 

menunjukan kecenderungan responden yang setuju dalam menjawab masing – 

masing pertanyaan kuesioner yang ada. (4)Hasil pengujian variabel gaya hidup 

berbelanja menunjukan tingkat signifikansi sebesar 0,002 < 0,05. Dengan 

demikian dapat disimpulkan bahwa gaya hidup berbelanja berpengaruh positif dan 

signifikan terhadap pembelian impulsif. Artinya H1 dalam penelitian ini diterima. 

(5)Hasil pengujian variabel perilaku hedonik menunjukan tingkat signifikansi 

sebesar 0,000 < 0,05. Dengan demikian dapat disimpulkan bahwa perilaku 

hedonik berpengaruh positif dan signifikan terhadap pembelian impulsif. Artinya 

H2 dalam penelitian ini diterima. (6) Hasil pengujian variabel gaya hidup 

berbelanja dan perilaku hedonik secara bersama – sama menunjukan tingkat 

signifikansi sebesar 0,000 < 0,05. Dengan demikian dapat disimpulkan bahwa 

gaya hidup berbelanja dan perilaku hedonik secara bersama – sama berpengaruh 

positif dan signifikan terhadap pembelian impulsif. Artinya H3 dalam penelitian 

ini diterima. 

 

Kata Kunci: gaya hidup berbelanja, perilaku hedonik, pembelian impulsif. 
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ABSTRACT 

 

This study aims to examine the influence of shopping lifestyle and hedonic 

behavior on impulsive buying. The population that will be examined in this study 

is the online shopee student students at Soegijapranata UNIKA Semarang who 

made purchases at least 3 times in the last 3 months (May - July 2019). The 

sampling technique is purposive sampling. In this study, a sample of 100 students 

at Soegijapranata Catholic University Semarang using online shop shopee. Based 

on the test results obtained the following conclusions: (1) Respondents' responses 

to the shopping lifestyle are agreed, this is known from the average respondent's 

answers to the shopping lifestyle variable of 4.18 and these results indicate the 

tendency of respondents who agree in answering each - each of the existing 

questionnaire questions. (2) Respondents' response to hedonic behavior is agreed, 

this is known from the average respondent's answer to the hedonic behavior 

variable of 3.87 and this result shows the tendency of respondents who agree in 

answering each of the existing questionnaire questions. (3) Respondents' 

responses to impulsive purchases are agreed, this is known from the average 

respondent's answers to the impulsive buying variable of 3.92 and this result 

shows the tendency of respondents who agree in answering each of the existing 

questionnaire questions. (4) The test results of shopping lifestyle variables show a 

significance level of 0.002 <0.05. Thus it can be concluded that the shopping 

lifestyle has a positive and significant effect on impulsive purchases. This means 

that H1 in this study was accepted. (5) The test results of hedonic behavior 

variables show a significance level of 0,000 <0.05. Thus it can be concluded that 

hedonic behavior has a positive and significant effect on impulsive buying. This 

means that H2 in this study was accepted. (6) The results of testing lifestyle 

variables shopping and hedonic behavior together show a significance level of 

0,000 <0.05. Thus it can be concluded that the lifestyle of shopping and hedonic 

behavior together - a positive and significant effect on impulsive buying. This 

means that H3 in this study was accepted. 

 

Keywords: shopping lifestyle, hedonic behavior, impulsive buying. 
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