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CHAPTER I 

INTRODUCTION 

 

1.1. BACKGROUND OF THE STUDY  

 Pun has been a popular phenomenon as a form of playful verbal behavior. 

Every language has its own puns. Mohammadilasari et al. (2014) stated that, “Punning 

is possible in any language insofar as it seems to be a universal feature of language to 

have words with more than one meaning (polysemy), different words with the same 

spelling or pronunciation (homographs and homophones).” 

 Pun is also a form of humor which using language as the medium. It is one of 

verbal humor types that mostly used to give humorous effect by exploiting the 

ludicrous possibility of language. Pun is commonly found in literary texts, jokes, 

riddles, advertisements, movies and television comedy shows and nowadays, lots of 

pun comes up on the Internet. Pun on the Internet are mostly shown through images 

that is put altogether with text or likely known as verbal visual pun.  

 The existence of pun enriches the use of language in a creative and unique way. 

It is influenced by local culture and certain society dealing with recent issues. It is also 

closely related to young people who love new things and something fresh and different. 

From the abovementioned phenomenon, therefore, through this research, the writer is 

interested in investigating the use of pun in Bahasa Indonesia found on social media 

particularly in Instagram in a form of visual material. 

Pun has received attention in several fields of study. There are several studies 

on pun from different fields such as in psychology by Valkenburg (2004), in teaching 

by (Lems, 2013), in literary and translational; Delabatista (1994), Mohammadisalari, 

Z., et al. (2014) and in linguistics; Partington (2009), Giorgadze (2014). There is also 
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similar study from local researcher who analyzed the use of wordplay or “plesetan” on 

printed T-shirt Company by Triyulianto (2014). All the aforementioned studies were 

conducted qualitatively and revealed pun as one of the most important types of 

wordplay. However, specifically linguistic and socio-cultural works dealing with 

Indonesian pun are still few, especially related to digital media. 

As stated by Ting et al. (2015) that, “Instagram reaches the younger generation, 

and appeals to diverse societies more prevailingly than other social networking 

services… It has been reported that youngsters today spend more time on Instagram 

than Facebook”. She further explained that it was estimated that Instagram had 100 

million users in 2013. Instagram is one of the most popular social media used among 

the netizen in Indonesia, thus, it provides wide ranges of data regarded with this 

research.  

 In order to collect data on pun, the writer will collect the visual materials 

containing pun which are collected from Instagram user accounts and then will analyze 

the data qualitatively. Furthermore, the writer will focus on analyzing only the pun 

found in Indonesian. 

 

1.2. FIELD OF THE STUDY 

 The field of this research is Linguistics within the domain of Sociolinguistics. 

This study discussed the types of puns and the functions of puns in Instagram. 

 

1.3. SCOPE OF THE STUDY 

 The scope of this study is the variety of language since this research deals with 

pun as one of language phenomenon in society. The writer analyzed what types of puns 

and the functions of puns used by social media user, particularly in Instagram. The 

data were collected from the user accounts of Instagram especially those who 
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frequently share pictures related to humor especially pun such as @humorlokal, 

@dagelan, @tebaktebakin and some other possible accounts.  

 

1.4. PROBLEM FORMULATION 

The writer formulates the following research questions: 

1. What are the types of Indonesian puns in Instagram? 

2. What are the functions of puns in Instagram? 

 

1.5. OBJECTIVES OF THE STUDY 

Regarding the problems stated above, the study is conducted to achieve the 

following objectives: 

1. To identify the types of Indonesian puns existing in Instagram. 

2. To analyze the functions of puns in Instagram. 

 

1.6. SIGNIFICANCE OF THE STUDY 

 The research is expected to give more knowledge about pun in Instagram. The 

writer expects this research can contribute the field of Linguistic in explaining pun as a 

phenomenon of language creativity in society and hopes this study will provide a 

valuable starting point for a further research particularly on pun. 

 

1.7. DEFINITION OF TERMS 

a. Pun  

 Pun also called paronomasia is a form of wordplay which suggests two or more 

meanings, by exploiting multiple meanings of words, or of similar-sounding words, 

for an intended humorous or rhetorical effect (Merriam-Webster Online Dictionary, 

2016).  
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b. Instagram  

 Instagram is one of social media in mobile based application that is most 

popular especially among young adult and adolescent. It features allows users to 

share pictures and video with their followers nationally and internationally (Huey 

& Yazdanifard, 2014).  

c. Verbal Visual Pun  

 Verbal visual pun is a term of the pun forms which combine both visual and 

textual in forming a pun. It consists of visual image and verbal expression 

(Giorgadze, 2015).  

  


