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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh positif Perceived 

Usefulness (manfaat yang diterima) terhadap  penerapan e-commerce di UKM 

kota Semarang, untuk mengetahui pengaruh positif Perceived Easy of Use 

(kemudahan penggunaan)  terhadap  penerapan e-commerce di UKM kota 

Semarang, untuk mengetahui pengaruh positif Behavioral Intention of Use 

(intensi untuk menggunakan) terhadap  penerapan e-commerce di UKM kota 

Semarang, dan untuk mengetahui pengaruh positif Actual System 

Usage(penggunaan sesungguhnya) terhadap  penerapan e-commerce di UKM 

kota Semarang. Metode yang digunakan dalam penelitian ini adalah Purposive 

Sampling. Kesimpulan dari penelitian ini yaitu Perceived usefulness 

berpengaruh positif terhadap penerapan e-commerce di UKM kota Semarang, 

Perceived easy of use berpengaruh positif terhadap penerapan e-commerce di 

UKM kota Semarang, Behavioral intention to use tidak berpengaruh signifikan 

terhadap penerapan e-commerce di UKM kota Semarang, dan Actual system 

usage berpengaruh positif terhadap penerapan e-commerce di UKM kota 

Semarang. 

 

Kata Kunci : E-Commerce, Perceived Usefulness, Perceived Easy Of Use, 

Behavioral Intention Of Use, Actual System Usage 
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ABSTRACT 

 

This study aims to determine the positive influence of Perceived Usefulness 

(benefits received) on the application of e-commerce in Semarang city SMEs, 

to determine the positive influence of Perceived Easy of Use (ease of use) on 

the implementation of e-commerce in SMEs in Semarang, to find out the 

positive influence Behavioral Intention of Use (intention to use) on the 

implementation of e-commerce in Semarang city SMEs, and to determine the 

positive influence of Actual System Usage (actual use) on the implementation 

of e-commerce in SMEs in Semarang. The method used in this study is 

Purposive Sampling. The conclusion of this study is that Perceived usefulness 

has a positive effect on the implementation of e-commerce in Semarang city 

UKM, Perceived easy of use has a positive effect on the implementation of e-

commerce in Semarang city UKM, Behavioral intention to use does not 

significantly influence the implementation of e-commerce in SME cities 

Semarang, and Actual system usage have a positive effect on the 

implementation of e-commerce in SMEs in Semarang. 

 

Keywords: E-Commerce, Perceived Usefulness, Perceived Easy of Use, 

Behavioral Intention of Use, Actual System Usage.


