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ABSTRAK 
 

 

Inovasi merupakan suatu yang perlu dilakukan untuk tetap menjaga 

keberlangsungan dari sebuah usaha. Inovasi yang akan dilakukan di penelitian ini 

adalah inovasi varian pada mie organik, hal ini muncul dikarenakan masih belum 

banyak varian mie organik yang ada di pasaran, serta untuk menunjang penjualan di 

tempat penelitian dilakukan. Dalam melakukan inovasi ini, ada beberapa tahap yang 

dilakukan yaitu Idea Generation, Opportunity Recognition, Idea Evaluation, 

Development, Commercialization. Pada tahap pertama atau Idea Generation muncul 

beberapa ide untuk melakukan inovasi yaitu inovasi varian kopi, matcha, pumpkin, 

apel, rempah. Namun pada tahap idea evaluation, ide varian kopi mendapat reaksi 

positif dari para responden, sehingga inovasi mie organik varian kopi akan 

diproduksi dan dikomersialkan. 

Kata Kunci : Kewirausahaan, Inovasi. 

 

ABTRACT 

Innovation is something that needs to be done to maintain the sustainability of 

a business. The innovation that will be carried out in this research is the innovation 

of variants in organic noodles, this arises because there are still not many variants of 

organic noodles on the market, as well as to support sales at the place of research. In 

carrying out this innovation, there are several steps taken, namely Idea Generation, 

Opportunity Recognition, Idea Evaluation, Development, Commercialization. In the 

first stage, Idea Generation came up with several ideas for innovation, namely the 

innovation of variants of coffee, matcha, pumpkin, apples, spices. But at the stage of 

idea evaluation, the coffee variant idea received a positive reaction from the 

respondents, so the innovation of coffee noodle organic variants would be produced 

and commercialized. 

Keywords: Entrepreneurship, Innovation. 
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