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CHAPTER 5

CONCLUSION AND SUGGESTION

In this chapter, the writer draws the conclusion on the study about the

syntactic analysis of English taglines in car and computer products found in

Wikiquote.

5.1 Conclusion

Based on the analysis, the writer concludes that the use of phrases in syntactic
analysis has been dominantly found in car and computer products. Then, the results
of the analysis can be seen below:

» The syntactic analysis of English taglines in the car products shows that noun
phrase and imperative sentences have been found as the most dominant.

= The syntactic analysis of English taglines in the computer products shows that
noun phrase and imperative sentence have been found as the most dominant.

» The syntactic analysis of English taglines in the car and computer products
shows that there is none of the samples use adverbial phrases.

» There are six kinds of taglines which are included in other analysis because

they cannot be analyzed by the theory of sentences and phrases.
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5.2 Suggestion

The writer is grateful as she can finish this study. After finishing it, the writer
concludes that this study is not the perfect one. On the other hand, she hopes that it
can be useful for other students who are interested in analyzing taglines and their
relation to syntactic analysis. For the reasons above, the writer recommends others
who have interest about taglines can make another study or analysis better, deeper

and more complete.



