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LAMPIRAN 1: KUISIONER PENELITIAN 
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LAMPIRAN 2: DATA TABULASI KUISIONER 
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LAMPIRAN 3: UJI VALIDITAS DAN RELIABILITAS 
 
Uji Validitas Media Sosial Instagram Sebagai Media Komunikasi Pemasaran 

 
Correlations 

  X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 XTOTAL 

X1 Pearson Correlation 1 .074 .007 .348** .245* .242* .157 .044 -.129 -.072 .378** -.075 .278** .333** 

Sig. (2-tailed)  .454 .945 .000 .012 .013 .112 .655 .190 .469 .000 .451 .004 .001 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X2 Pearson Correlation .074 1 .153 .243* .326** .296** .208* .209* -.025 -.091 .115 .032 .241* .395** 

Sig. (2-tailed) .454  .121 .013 .001 .002 .034 .033 .800 .361 .244 .748 .014 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X3 Pearson Correlation .007 .153 1 .400** .154 .098 .333** .126 .193* .280** -.005 .202* .204* .497** 

Sig. (2-tailed) .945 .121  .000 .119 .323 .001 .202 .049 .004 .963 .040 .038 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X4 Pearson Correlation .348** .243* .400** 1 .468** .330** .441** .351** .112 .233* .273** .185 .437** .716** 

Sig. (2-tailed) .000 .013 .000  .000 .001 .000 .000 .256 .017 .005 .061 .000 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X5 Pearson Correlation .245* .326** .154 .468** 1 .704** .246* .110 -.136 -.055 -.042 .062 .331** .487** 

Sig. (2-tailed) .012 .001 .119 .000  .000 .012 .265 .169 .582 .675 .530 .001 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X6 Pearson Correlation .242* .296** .098 .330** .704** 1 .049 .001 -.178 -.115 -.093 .007 .180 .362** 
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Sig. (2-tailed) .013 .002 .323 .001 .000  .625 .993 .071 .245 .346 .944 .068 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X7 Pearson Correlation .157 .208* .333** .441** .246* .049 1 .344** .261** .311** .248* .071 .260** .608** 

Sig. (2-tailed) .112 .034 .001 .000 .012 .625  .000 .007 .001 .011 .475 .008 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X8 Pearson Correlation .044 .209* .126 .351** .110 .001 .344** 1 .478** .379** .270** .117 .200* .588** 

Sig. (2-tailed) .655 .033 .202 .000 .265 .993 .000  .000 .000 .006 .236 .042 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X9 Pearson Correlation -.129 -.025 .193* .112 -.136 -.178 .261** .478** 1 .473** .150 .442** .011 .490** 

Sig. (2-tailed) .190 .800 .049 .256 .169 .071 .007 .000  .000 .130 .000 .908 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X10 Pearson Correlation -.072 -.091 .280** .233* -.055 -.115 .311** .379** .473** 1 .125 .225* .206* .510** 

Sig. (2-tailed) .469 .361 .004 .017 .582 .245 .001 .000 .000  .207 .022 .036 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X11 Pearson Correlation .378** .115 -.005 .273** -.042 -.093 .248* .270** .150 .125 1 -.020 .292** .394** 

Sig. (2-tailed) .000 .244 .963 .005 .675 .346 .011 .006 .130 .207  .837 .003 .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X12 Pearson Correlation -.075 .032 .202* .185 .062 .007 .071 .117 .442** .225* -.020 1 .054 .409** 

Sig. (2-tailed) .451 .748 .040 .061 .530 .944 .475 .236 .000 .022 .837  .584 .000 
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N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

X13 Pearson Correlation .278** .241* .204* .437** .331** .180 .260** .200* .011 .206* .292** .054 1 .548** 

Sig. (2-tailed) .004 .014 .038 .000 .001 .068 .008 .042 .908 .036 .003 .584  .000 

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

XTOTAL Pearson Correlation .333** .395** .497** .716** .487** .362** .608** .588** .490** .510** .394** .409** .548** 1 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104 

**. Correlation is significant at the 0.01 level (2-tailed).            

*. Correlation is significant at the 0.05 level (2-tailed).            
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Uji Validitas Variabel Loyalitas Pelanggan 

 
Correlations 

  Y1 Y2 Y3 Y4 Y5 Y6 Y7 YTOTAL 

Y1 Pearson Correlation 1 .451** .258** .370** .380** .451** .379** .567** 

Sig. (2-tailed)  .000 .008 .000 .000 .000 .000 .000 

N 104 104 104 104 104 104 104 104 

Y2 Pearson Correlation .451** 1 .349** .559** .541** .470** .499** .725** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 

N 104 104 104 104 104 104 104 104 

Y3 Pearson Correlation .258** .349** 1 .269** .372** .428** .494** .591** 

Sig. (2-tailed) .008 .000  .006 .000 .000 .000 .000 

N 104 104 104 104 104 104 104 104 

Y4 Pearson Correlation .370** .559** .269** 1 .690** .539** .656** .789** 

Sig. (2-tailed) .000 .000 .006  .000 .000 .000 .000 

N 104 104 104 104 104 104 104 104 

Y5 Pearson Correlation .380** .541** .372** .690** 1 .605** .771** .850** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 

N 104 104 104 104 104 104 104 104 

Y6 Pearson Correlation .451** .470** .428** .539** .605** 1 .812** .822** 
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Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 

N 104 104 104 104 104 104 104 104 

Y7 Pearson Correlation .379** .499** .494** .656** .771** .812** 1 .895** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 

N 104 104 104 104 104 104 104 104 

YTOYAL Pearson Correlation .567** .725** .591** .789** .850** .822** .895** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 104 104 104 104 104 104 104 104 

**. Correlation is significant at the 0.01 level (2-tailed).      

 
 

 

 

 
 
 
  



103 
 

Uji Reabilitas  

Uji Reliabilitas Variabel Media Sosial Intagram sebagai Media Komunikasi 

Pemasaran 

Case Processing Summary 

  N % 

Cases Valid 104 100.0 

Excludeda 0 .0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's Alpha N of Items 

.731 13 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Item-Total Statistics 

 Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

X1 39.18 15.393 .213 .728 

X2 39.70 14.988 .277 .722 

X3 39.78 14.057 .373 .712 

X4 39.31 13.535 .650 .685 

X5 39.49 14.252 .368 .713 

X6 39.58 14.868 .204 .732 

X7 39.55 13.493 .500 .696 

X8 39.93 13.675 .468 .700 

X9 40.19 13.768 .319 .721 

X10 39.82 13.626 .357 .715 

X11 39.56 14.890 .260 .724 

X12 40.39 14.377 .245 .730 

X13 39.52 13.805 .428 .705 



 

Uji Reliabilitas Variabel Loyalitas Pelanggan 
 
 

Case Processing Summary 

  N % 

Cases Valid 104 100.0 

Excludeda 0 .0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

.876 7 

 
Item-Total Statistics 

 Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

Y1 17.42 13.198 .483 .878 

Y2 17.07 11.753 .621 .863 

Y3 17.46 12.717 .462 .881 

Y4 17.53 11.164 .695 .853 

Y5 17.70 10.328 .767 .843 

Y6 17.62 11.210 .745 .847 

Y7 17.86 9.930 .832 .832 
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LAMPIRAN 4: UJI NORMALITAS  

NPar Tests 
One-Sample Kolmogorov-Smirnov Test 

  Unstandardized 

Residual 

N 104 

Normal Parametersa 
Kolmogorof Smirnov 

Mean .0000000 

Std. Deviation 3.16828662 

Most Extreme Differences Absolute .073 

Positive .073 

Negative -.034 

Kolmogorov-Smirnov Z .741 

Asymp. Sig. (2-tailed) .643 

a. Test distribution is Normal.  
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LAMPIRAN 5: UJI KORELASI  
 

Correlations 

  Instagram Loyalitas 

Instagram Pearson Correlation 1 .586** 

Sig. (2-tailed)  .000 

N 104 104 

Loyalitas Pearson Correlation .586** 1 

Sig. (2-tailed) .000  

N 104 104 

**. Correlation is significant at the 0.01 level (2-tailed). 
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LAMPIRAN 6: ANALISIS REGRESI LINEAR SEDERHANA 
 

Regression 
Variables Entered/Removedb 

Model Variables Entered 

Variables 

Removed Method 

1 Instagrama . Enter 

a. All requested variables entered.  

b. Dependent Variable: Loyalitas  

 
Model Summaryb 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .586a .344 .337 3.18378 

a. Predictors: (Constant), Instagram  

b. Dependent Variable: Loyalitas  

 
ANOVAb 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 541.736 1 541.736 53.444 .000a 

Residual 1033.918 102 10.136   

Total 1575.654 103    

a. Predictors: (Constant), Instagram    

b. Dependent Variable: Loyalitas     
 

107 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3.976 3.355  1.185 .239 

Instagram .568 .078 .586 7.311 .000 

a. Dependent Variable: Loyalitas    



 

LAMPIRAN 7 :DISTRIBUSI TABEL R DAN TABEL T 
 

DISTRIBUSI TABEL R 
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DISTRIBUSI TABEL T 
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