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ADVERTISEMENT
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...is an inseparable part
of human being to

! SIGNS/ IMAGES
communicate

...1s an instrument/
media to send
messages of
communication

representations
of culture
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WHY MAGAZINE ADVERTISEMENT?

VVT Research: 63% trust advertising more on paper than on
TV (41%) and internet (25%)

~\

* Reading from paper enables me to concentrate without distraction; I

EOnd  can put it to one side and then pick it up again later...
1 y,

* Re-reading a magazine advertisement helps her to find a relaxed kind of|
feeling, so she can later decide on whether or not she should purchase

an advertised product. .
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ADVERTISEMENT = TEXT + CONTEXT

Verbal written

spoken

ADVERTISEMENT Non-Verbal images

surrounding/ background of advertisement:

history, economy, politics, culture of the
society...

By use of “language, of signs and images”, representation is

Stuart Hall “an essential part of the process by which meaning is

produced and exchanged between members of a culture”.




LEARNING A NATION’S CULTURE
THROUGH ADVERTISEMENTS

* Learning a language also means learning “the values and
preoccupations of its culture”, which becomes the “chief of
socialization” (Lehtonen, 2000, p. 23).

* Thus studying advertisements that uses English language texts,
would naturally mean that the contextual cultures underlying the
people will also be learnt, either consciously or subconsciously by
an advertisement reader or viewer.

* Petracca and Sorapure (1998) see the study of advertisement within
Popular Culture.



METHOD OF ADVERTISEMENT ANALYSIS:
SEMIOTICS

Things that give me:
- word / image.

signifier
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meaning.

(1) Signifier (2) Signified
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~ ADVERTISEMENT VALUE:
A TRANSNATIONAL POPULAR CULTURE

Same values?

Popular
Culture

Cultural Interested?

Value Buy it!!

Advertise-

ments Goodness/Desirability of

Certain Actions




MAGAZINE ADV = Transnatlonal

TRANS + NATIONAL = going across the borders
= cross bordering

whatever was localized in one nation has become globalized
and transnationalized because of media technology’s
advancement & advertisements
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SSING NATIC
WOMEN MAGAZINE ADVERTISEMENT’S
AMERICAN CULTURAL VALUES

Not many people realize in the beginning that advertisements have
cleverly imposed with them the cultural values of the U.S.
(Tinarbuko, 2005, p. 3).

Tizzy Asher
[ am someone who actually dislikes
listening to the radio, but I cannot avoid
turning on to the radio’s intense

promotion on women’s strategies of
having a sexy body in order to attract
men’s attention (Asher, 2002, p. 24

Nicole
I mean something or feel alive only if | put on the shoes or clothes from the recognizable brands I
see advertised on popular magazines (Winfrey, 2007).
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PP READING 3,000(+) AD

Selecting three U.S. magazines
(primary data) Cosmopolitan, The
Ladies’ Home Journal and O: the

Roland Barthes’
Semiotic reading

U.S. cultural values -

what Americans want to
share to others

Oprah Magazine

Total no. of advertisements =
USA Cosmopolitan 905, LHJ 992, Oprah 786

PLUS (supplementary data)

Indonesian Cosmopolitan, Kartini,
Femina

Total no. of advertisements =
IND Cosmopoltan 422, Kartini 102, Femina 168
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MAGAZI

CobER
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ADYERTISEMENT
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lournal - December women's importance of|
1380 81 FOODE: BEVERAGES 15 18.52 i 109 |self-esteem/ self-reliance 20 18.35 i
HEALTH FACILITIES/ use of modern
PRODUCTS 14 17.28 i technology/ product for 18 16.51 ii
KITCHEN UTENSILS/ maintaining traditions of|
HOME APPLIANCE 10 12.35 iii «culture/ traditional 15 13.76 iii
importance of health
BODY PRODUCTS 3 59.88 iv awareness 13 1193 ]
CLOTHING/ FASHION women's freedom of]|
WEAR 7 864 v exprassion 12 1101 v
SWEETS & 7.41 vi middle-class ideology 12 11.01 v
STATICNERY & 7.41 wiii strength of collectivism & 5.50 Nl
the importance of family
FASHION ACCESSORIES 5 6.17 wiii institution 5 459 Rll)
women's awareness of
HAIR PRODUCTS 4 4.94 i her feminity strengths 5 4.59 [k
WOMmen's suCcess in time
LEISURE / HOLIDAY management for work &
PRODUCTS 4 494 X play 2 1.23 X
women's intellectuality iz
challenged to gain 3
MAKE-UP 1 1.25 =i worldly outlook 1 0.92 Xl
importance of hard-work
TECHNOLOGY 1 1.23 xi for a qualified result 0 - X
women's confidence ina
CARDS 1] - xii multicultural [t] - X
FURNITURE (4] = xii 100.00
JEWELRY ACCESSORIES (] - xii
SEX PRODUCTS 0 - i
100.00
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RANSNATIONAL CULTURAL VALUES
over space (USA vs Ind) & time (1960s vs 2000s)

Some of the U.S. Adversamis Published in other

TRANSNATIONAL
CULTURAL
VALUES

' messages are
magazine transformed as it is

advertisements without any/ with
some changes

countries e.g.
Indonesia’s
popular magazines

Fishkin (2005), Rowe (1998) Hornung (2005): studying American e should must
take account of the different Americas (Carribean islands, Latin z orth America)
and their influence to other cultures and vice versa > studying how the American
products have been used and how the cultural values enclosed within them have
been practiced in other countries...
13
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CULTURAL VALUES % in USA Cosmopolitan,
The Ladies’ Home Journal, and
O: The Oprah Magazine

CULTURAL VALUES % in Indonesian

= Middle Class Cosmopolitan, Kartini, Femina
Ideology
B Modern 0 m Middle Class
1% Technology 12% Ideology
® Freedom of 150/ B Modern
Expression Technology
® Others ® Freedom of
Expression
m Self Esteem &
Reliance

m Others




/_\

USA Cultural Values: Cosmopolitan, Ladies’ Home
Journal, and O:The Oprah Magazine
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Agen 1000 Sumight
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PARALLEL17,P278 D Day 2

=h and other languages in the lives of Chinese parents with different educational background
Diana Phooi-Yan Lee & Su-Hie Ting (Universiti Malaysia Sarawak, Malaysia)
"= dea that people tend to use the language that they have a better command of, and this is often the medium
Son in primary school. There is the functional differentiation of languages to consider, in that English is the de
2nguage in the private sector and studies have shown that Malay is the language for interethnic commu-
=wen this scenario, would language proficiency or language roles in saciety predict dominant language use?
% =x=mined use of English and other languages by Chinese parents from different educational backgrounds. A
wre= survey of 400 Chinese parents with a child in primary one was conducted: 239 with Chinese educational
1 with English educational background and 80 with Malay educational background. The results show that
™y domain, Mandarin and Chinese dialects predominate but those with an English educational background
w= English rather than Mandarin or Chinese dialects to their children. Respondents with Chinese educational
show a clear demarcation in the use of Mandarin or Chinese dialects with those who can speak Chinese,
« with those who cannot speak Chinese. Strangely, respondents with Malay educational background are
with Chinese educational background but respondents with an English educational background prefer
thnic communication. The language of instruction influences preferred language for daily communication
“derated by shared language considerations. The findings are discussed in the context of the education
system and the national language policy in Malaysia.

117,P279 | Day 2

sformations of English language cultural values’ transnationality of advertisements
Ekawati Marhaenny Dukut (Soegijopranata Catholic University, Indonesia)

= 2re everywhere. They come in and influence everyone’s lives whether we like them or not. The minute

“7om bed and have breakfast, lunch, dinner and on the way to bed; advertisements would usually come in

& culture’s media such as the radio, television, newspapers, magazines, and pop up internet sites. Although

meznd to study them closely, the bombardments of so many advertisements in their different forms and

B =w=ntually capture our attention. As teachers of English language, we can employ advertisements as a way
" ning the particularities of a visual language. A picture means a thousand words. Through advertise-

certain textual language could be transformed from them, thereby allowing us to learn about the

f the English language. What are the cultural values that have been brought transnational through

“ The paper aims to share the result of a research which finds a number of transnational values brought

“sements whose main texts are in English language. Through a semiotics reading, it is found that there are
wmiwersal cultural values from advertisements, which cross the borders of the world’s many countries.

&

ALLEL 18, P280 Day 2

of the English listening items in the secondary teacher employment exam in Korea

Lee Sung-Hee & Kang Ji-Young (Chung-Ang University in Seoul, South Korea)
==Sgated the distinctive traits of the English listening items (ELIs) on the Secondary Teacher Employment
#ar=2, which has been in use for the past five years (2009 to 2013). For the study, 37 listening items were
e 1o the three features: number of words per minute, level of difficulty, and type of speaking. To uncover

ning items, we interviewed test-takers who took the STEE between 2009~2013. To compare the

drawn from more advanced English speakers, the graduate students majoring in English education
== of English were also interviewed on the identical listening items. Suggestions and implications for
| wancing the validity of listening items and developing better STEE and ELIs are also made.

P281 Day 2

Sringing out positive politeness to improve students’ communication skills

‘ Farid Noor Romadlon (Muria Kudus University, Indonesia)

=20s in communication have several purposes. Those purposes brought for the speakers and hearers so that it

2= understood and believed in social life. In communication, people do the exchange of information each other.

mformation can be idea, feeling of something, or even mood. Whenever a speaker utters something, he or she has

\mtention to change the statement which results speech act. Speech act is potentially a face threatening act. Thus,
needs politeness strategies to make the communication run well without any gap or misunderstanding. Students
=mes neglect this aspect in communication. As the resuit, the communication is not harmonious and a gap will be
rred. They need a harmonious relationship with other people, especially at school like teachers, students, head-

staffs, gardener, and security. Regarding the learning process, students should have a good and harmonious com-
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Transformations of English L anguage Cultural Valoes™ and
Transnationality of Advertisements

E.M Drakout
English Diept., Faculiy of Language and Aris, Soeprapranata Catholic University, Indonssia
ek fimed i) prnal com

ABETRACT

Adveriizemenis are averywiere. Thay come in and infiuence averyone 5 [ves whether we ke
rhem or ael. The minube wa wake up from bed and have Sreakfise, lunch, dinner and on the
way io hed: adveriisemens would wsnaly come I Srongh popuiar cuifure s madia thch a5
the radio, relevision, Rewipapers, magazing, and pop up mtermer tites. Although we do not
Inremd fo study them closely, e Bombardment of 50 many advertisements i thair dffrans
Jorms and ways would eveniually capire our aiteniion. As feachers gf Ergiizh langures, we
can empilay advertisements a5 a way for sudent feoming the pordouilariger of a secual
Imguage. 4 picture maans o thousgngd words, so froush adveriisements ™ iusrmorions
cartrin wornal language could be rangformed from them, therely aillowing us to leam about
rhe cultral valugs of the Englich lansuage. Whar are the cuiioral values that have been
brought ramnadonal tirough advertisemens” The paper aimg fo share the remult of a
research wiich finds o number of ranmnational valuer brogght from advertizgments whose
mam hexts are in Englich lanpuage. Through a semiodcs readme, i &5 found that there are
cartmin miverna values from advertisemends, which croess the borders qf the world s mamy
COMRITIES.

EEYWORDS: adverdsement, popalar culiure, semiotc, mansnational, vahoes

1.0 THE TEXT AND CONTEXT OF ENGLISH LANGUAGE ADVERTISEMENT

Teaching English langoaze as a profession means that a feacher must at least make
students leam that lanzuage &= an “instroment™ to which “people use to send vamous
messapes (Lebtonen, 2000, p. 15). In teaching aboat lanzoaze, stwdents should also be mads
to realizs that language is an mseparable part of buman being. This is becmse a3 messages of
communication, langoage is “bem within the interaction of people™{Lebtonen, 2000, p. 197,
which enforces some understanding that through language the differences and similardes of
varius mations” culrures can be simolansously learof A philologist and literary historian,
Foger Fowler supports this when he describes that word meanings in a langoage may employ
siEms a5 3 Crepresemtation Tof @ commmumity's established kpoowledze(Lebtopen, IO, p.
28) Upon thiz idea of representation, Smart Hall (1997, p. 13) explams that by uose of
“lanpaage, of signs and images”, representation 15 “an essential part of the process by which
meaning is produced and exchanzed between members of a culiure™. Bow theo is a nation’s
culie represented through advertizementsT Adwverfisement, being one of the forms of
lanpaages that peopls can learm about eiher’s colhores makes use of not only textoal at also

82
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visual langoagzes Comnseguoently, in stodying abouf an adverfisement, the stody of semiodics
which sees texts as a fabric of quotations that resalted fom a thousand of culrares (Barthes,
1984) becomes the best methed of analysis. This is similar fo Mikko Lahtonsn (20000who
believes the cobhare of a naten is representsd through the comtextual sumemdmzs of the
English lanzoaze advertisement s text But, what is a text?

A text is whatever &5 written or drawn oo paper. It can be either a verbal (wiibien or
spoken) of non-verbal (images or sounds) one becauss it i T any form of signification:
writngs, photegraphs, movies, newspapers and magarine:, advertizements and commercials;
all and all, every kind of human sipnification practice™ {Lebfonen, 20, p. 2458). Thas, usEng
teday’s media, stodents can study the comfext or bollding up of English bonzuage thooogh
advertizements” texts. With regands w advertisements, snadents can find abumdent samples
from television, movies, videos, radio, recordings, mapamines, books, imternet, email and
billbpards. This List of cumendy urilized media could be endless, vet. as a case for this
article’s disoussion, advertizements published in mazazines is belizved to be one of the best
way of studying about the text and context of the English langoaze. Mazazine advertizements
io comparson v other forms of media is considered mare reliable becanse of the following
history and recent survey.

Historically, the first printed adwertisement in English was a handhill produced in
1473 by a Londeon printer, William Caxton(Faodman, p. 428) whereas the first illusiration m
an advertisement was dops Im 1728 by the American Benjamin Famklin (Goodrm &
Dalrympls, 1980, p. 14). Becenily in a sumvey dome by VW, a Finnish research imsirnate
(2013 in Brussels asked more than 700 consumers in 13 countriss about wiat kinds of media
are effective in ransfarrng advertisements messages. The result of the VT research showed
that 63% tmst advertizing more oo paper, ie. in magazines and oewspapers mther than what
is on felevizion (21%:) and miemet (25%:). A respondent admidts that “Peading from paper
emables me w :um:enmtemﬂl-:-m diswaction: I can put it to one side and then pick it up
again later...” (2013). Another respondent commented that re-reading a magazine
advertisement helps her to find a relaxed kind of fesling, so she can later decide oo whether
or ot she should purchass an advemised product. This is differemt when sesing
advertisements on the nfermet. Unlike the relaxzed fesling mapazmne advertisements mve, m
iotermet advertisements, a stadent nay feel nashed and would pot have time af all to decide on
& certain parchass,

Learming a lanpuage also means leaming “the walues apd preoccopatons of ifs
calhme”, which becomes the “chisf of socialization” (Lebtomsn, 2000, p. 23). With this
eroanding, henceforth, it becomes bogical to understand why “language i= always used in
cerain contexts” (Lehtonen, 2000, p. 34). Thus, stadying advertisements that uses English
lanpaage fexis, would nahoally mean that the confexfual oalturss iwmderlying the people will
alzo be learmt, sither conscioushy or subconscions] by an advertisement reader or viewer,

Acconding to Michas]l Peiracca and Madelsine Serapuore (1998 the stody of
advertisement iz within popular cultare. Thus, before dealing with samples of advertisements
information oo how it fits inpopular colhare and the history of its emergence is elaborated n
the et section

20 ADVERTISEMENT VALUE: A TRANSNATIONAL FOPULAR CULTUEE
As wirten earlier, the study of adverisement i within popular colhure. Here, popular
cufnare consists of the words: popular and coltare. In this sense stutlams nead te be informead

that culture is the “knowledge, belisf, art, custom™ of a member of sedety (MNyve B B, 2004,
p- 13}, which inclodes the “valies of a paricolar proup™ (Hall, 15'93.] The so called ouliural
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vale of a society actually refers to the “goodnsss or desimbility of cerfam actioms, ar
amimedes” which has been unifommby agreed “among members of a colhare™ (Stewart &
Bennat, 1991, p. 14). Thus, as a consequence, when Enplish lanpuage students are asked to
analyze a centain culhral product of a seciety, soch as advertizsements, srudents will nesd
understand also that the English lanzoape seciety has a comsensus of certain vahaes.

Advertizament a5 a form of popular culiure nowadays & widely globalized throuzh
the uze of recent media’s techoology such as the television radio, and movie or
cinematography. With the word popolar to mean “of the people™ (Pemacca & Sorapure, 1908,
p. I}, it is inferesting do find out why certain adveriisements from English lanzoage speaking
counmies bave been brooght tanspational to couminies which claims English as oot onby
meather lanmaage it also as a second and foreipm langoase. How is thizs possible? What
historical facts have made the English lanzuage advertisements globalizad?

If years ago, advertisements are usually published m catalogues, newspapers, or
mapazines, which peeded o be madled to r=ach cerain projected cusiomers. nowadays,
advertisements can fresly pop-in any mternet sites in any way it likes and ar aryrimes it wants
to. With thiz method. more and moere advertisements hawe better chances of being sesn by
anyvons using the meermet Todyy's modem technology, therefore, is one of the facters that
enable the easy and quick slobalization of advertisements. With regards to televizsion and
maparine, Lindsay Ellsker (3005} pronounces that “one-thitd of a half-hour sitcom will be
commencials, that mazazines will coniain mors adverisements than anicles” and that there
are pever ending pop-up adverdsements on the imtemet. Thias, advertisements can be foand
everywhare

Advertizements are s0 many and come throush varoos communication meds that
some people may condemn them as an imimader, since their existence can bother peopls’s
daily lives. Yet, to others, peopls seem to have depended upon their lives on adverisements.
Tizzy Asher reports that che is someone who actually dislikes listening to the radia, but she
cannot avolkd uming on to the adio’s infense promotion on womsn's staeges of avine a
sexy body In order o atract men's aftemtion (Asher, 2001, p. 24). Similar to Tizzy's
experisnce, Micole also bensfits the information given throuzh advertizements.

She admits in Oprah Winfey's falk show oo televizion that she means somethms ar
fezls alive only if she puis on the shees or clothes from the recognizable brands she zess
advertizad oo popular magarines . Although, Winfrey explains to her that what she sees in the
mapazins is an “Hhusion shown oo the red carpet moment”, Nicole annmumces, “T don't koow
whi I am without them™ (Winfrey, 2007). The reactions such as above, is said to be cansed
from a large part of today’s socisty belisfs who find eotertainment from adwertizement’s
“representation of realism”™ (Chaney, 1904, p. 174), which are regarded as messages of
sociely’s “dramatic daily lives " [Williams, 1995). In the country refemed to being the mumber
one consumer oalure (Bandrllard, 1970), the average American according to Jean Kilboume
are exposed to an average of thres-theusand advertisements every single day and will spend
three vears of her other life watching television commmercials (1999, p. 123 Wot coly are
advertisements an imtroder and vet at the same time a relied source of informadon, the too
many advertisemenis may maks some people have diffioolty in seeing which & real and
unreal. Thos, to some people. like Tizzy and NMicols abowe, life shown to them in
advertizementz may be squvalsnt fo real life happemings. Why are thers so mamy
advertizemyents?

Swyaoto (2004, p. 3) offers the explanaton that in the United States of Amenica
(U54)a g:rea'rmm]}a of advertisements is availahls because of the markei’s purpesaiul
iofention of spending about eizhry-mine million dellars each year for adverisements. With
this number, althouzh never been thought of initially by some people, some advertisements
seam to bave successfally grabbed people’s atfention and mfluenced them to by the products
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advertized Most advertisers do this by making a significance of adventizements cantext, so
they are willing to spend money to do the pecessary ressarch on the conditien that the prodwct
they have o advertizs is pepular How else do adwertisers make their money’s worthT The
answer i 0 make adverfzements as tapsnational as possible What does the werd
transnational mxply?

As previously informed, some American indusines infentionally imvested their dollars
oo adwertisements. To make the imvestment wontby, there is a strong need from the mdusiries
to mansfer a3 many American advertisemesnts as possible about their products across mamy
mations” barders. This berder crossimg of advertzements to different nations or coumeriss is
refermred i transnational. The definiton of fansnatonal is taken from the concept of the
“tranznational tam” offered by Shelley Fisher Fishkin (2003), John Carlos Fowe (1998) and
Alfred Hompang (2005). All three of them, stoess the importance of stodying the American
culnare of the U5 by aking into consideration the different Americas, which consist of the
Carribean islands, Latin and North America and their influence of the cultures to other
counimies and vice wersa. Stodying about the TS, through advertisimz that expensnces a
transnational form mean an umderstanding also on the capitalist globalizadon or imperialism
of the US This shtemsot is pm[:eUE[l by Lawmence B. Glickman’s who believes
“consampiion is a cemiral pant of American commercial and popular colhae” (1999, @ 4)
tbhereby Eiving the reference to why Jean Bandrillard belisves the U5 A, as the host couniny
for a consumer commurity (Ritzer, 2004, p. 138). What historical facts help promete this
condition?

Glickman offers the historical acceant m his Consumer Saciey in Amarican Hisiory:
4 Rexder (1909} by siabne that the Amencans have been actvely engaging commercial
exchange with the Europsans since early cobomial fimes. Curing the Amerncan Bevelution,
however, there was a boyrott with the British in the Boston Tea Party event that zave way to
a berter focus on the spreading of more home products to other ratiens. Later in 1877 MW
Aver & Son became the first adventizing agency to make the Amencan ndustry’s products a
big buosiness. In the nimetesnth cennary, “mail order camlegs led to the creation of
consumpiion communities” proup (Glickman, 1999, p. 3). Also in this cenfury, immigramts
and urban pewcomers start to assimilabe in the “bridge of consumer culfure™ (Glickman,
1989 o 2).

]]Iu]a websiie's chart “Why did a bosm happen in America donng the 1920577, it i=s
a]mleamﬂ:a:atthehegmmufte twentieth cenfury, the U E.A.msabundmwmhahun
supply of natural resources that they are being sold cheaply in and out of the U.5. (NN,
2014, Consequently, core godds such as oil fimber, oo and ceal have given the country an
important foundation to its huge economic power, so that it becomes one of the reasons far
the couniy’s popular reference as a superpower country . This pewerfil state is backed up by
the condicon of World War I where m companizon o other Eurepean coumiries Amernica had
plenty of money to imvest. With Amernca’s ease of providing elecimicify, therefore the
Americans, initiated by Henry Ford could build factories, which mass produced goods using
a lins system. Fornmately, the Mpisser-faire that pave the economic freedom for big
businsszes without being beld back by the govemment to dewvelop i the 1920s and the
lowering of taxes promised by the republican President, Wamen Harding, also give way to
aﬂ'u.El.'I:I:-CI.I'.'l.E'E :ﬂehmumnf:ﬂ]mg]}mple bow to use the newly ma:.ipmducadg-u-:-ds such
as the reffigerators, washing machines. and vacuum cleaners. To ensure that as many people
an by the goods advertised the method of shopping by ordering through catalogwes that
affers a hire-purchase sysiem and an installment system of payment o7 credit have developed
America a5 the pomber ons consumer community. James B. Gilbent supports this when he
states, “American sociefy is the most consumer-onented m the world™ (1988, p. I3, Althouzh
America has developed a consumer culture, not all of the poeds can be consumed up by the
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American sociery alone. It is for this reason that the Fordney-MoCumber Tanff Act mmpozed
oo imponts of products, thersby at the same time persuaded advertizing fo ross national
borders. This conddfion enficed people oufside of the TS fo buy poods from Amerca.
Gimilar to magazines, the nvention of the television v the nineteenth cenhary is a factor that
helped the quick spreading of American advemisements, In short, the historical facts have
paved the way for American popular culnare products to begin its ransnational trail.

30, CROSSING NATION'S BORDEES WITH AMERICAN CULTURAL VALUES
N MACATINE ADVERTISEMENT

American advertisements are o many that to make the dollars werth, adveris device
ways for it to come through many nations’ bearders throngh magazines.

ot many people realizein the beginming that the advertizements have alse cleverhy
imposed with them the coltral values of the 17.5. (Tnarbuko, 2003, p. 3).

If previoasly a readsr may net be mierested m purchasing prodocts, the history above
0n advertising s ransnatonalsy, people from other nations hawve leamnt to becoms a consumer
society through the Americans. UnlbikeT J. JTackson Lears, not many advertisement readers
rzalize the show of 175 As “power relations”™ over other nations(1933, p. 1). However, not
many readars will realize thiz empowsmment beranse the kinds of U5, valoes offered w
narions ars felt as if they were their own valoes, ted. What are the culoral values?

I am a graduare smdent at Gadizh Mada University in Indonssia, who is deing
research oo magazne advertisements which become the basis for my disseriafon research
analysis oo the fansnatenality of popolar coftore 1 am alse a full-tme lecharer at
Soegijapranata Catholic University in Indonesia, who teachss American Srodies and Popular
Chultare. Throuzh my semiotic reading of the more or less 3,000 advertisements, which I have
analyzed from thres salected U5, mapazines, ie. the US A version of Cormapalitan, The
Ladie:” Home Jownal and O- the Oprah Maeazing, T have found a mumnber of colural vahee's
Americans want to share te others. Althoush as learnt from previous paragraphs
advertizement™s main concem is for its readers to somehow spend their dollars to purchase
prodhacts advertsed, thereby showing the negative aspects; it seems readers and magarzine
publizshers of other nations 2= some positive aspects about them As proof, some of the 1.5,
advertisements ars wransferred as it is without amy changes in the text and visualizations and
have i published in Indomesia’s popalar magaznes, ie. Cosmapelinon and Koimr. Other
cases are the frapsfer of the same kind of visualization baf with a translaton of the lanzoage
text used Other times are the wansfer of the same kinds of product and advemisement
m=zsage buf using Indonesian lanpuags and Indonsesian text.

Using Foland Barthes™ semiotics, T used the denotative meanings of advertizements as
codes of connofation, and from there also made poultiple lavered meanings based on the
cootext of the adverfisements analymed Thus, using Lebfonen’s (2000, p. 74) sample of "a
skull pictared on the label of a botile™ to connote the first level of meaning “poison” and then
the second level meaning of “danger™, therebey helped a reader to understand that the liquid in
the bottle is not drinkable; I managed to give certain categariss of npes and culnral values w
my data of advertisements.

Analyzing the adverdsements, [ found that thers are three top TS, valuss kept by
other nations, which in thiz case is represented by the Indonesian magazines I mentioned.
First. 38% of my data show the maportance of gving a hizh value to the Middle Class family.
This family class is believed to be the source of economy. It 1s m this societal class that just
almost anything can be advertised. In suppert of this, the other wvahe of putting importance in
the use modemn techoelogy receives 32% A successful family is then a family that owms
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certain mpdern hoosehald faciliies such as the nesd for a vaomm cleaner, mirrewave,
antomobile and the credit card; o cosmetic, perfume, hait and health prodocts. Hiding under
the waloe that keeping a body healthy is the most impoertnt thing I sustainng semsaone’s
life, maost readers seem to have oo problem at all in buyms the prodocts advertised

Taking a hair coloring prodoct as an exampls, if previously ooly Americans and other
Caucasians hawe colorful bair, nowadays mamy Asians alse like te have colorfol hairstyle.
Words such as “vibraot, fresh. boumcy, shioy, sivong strands™ and the wisuals of happy,
smiling, and chesrful ladies suggest that a colorng of the hair is a healthy way to mamiain
youth
’ The third top most vahes are the freedom of expression, which receives 11%. In the
culnaral value of feedom, if it were mot for advertizements, most people may not knew about
the freedom of choice. Advertisements have shown peopls thar different Kinds of products are
avallable and @t is a matter of choice fo buy or follow the kinds of teachimgs the
advertizaments have shown. The magazine advertisement or catalogues make readers imagme
that they are In a supermarkef, where they are free fo see, chooss and decide which produoct is
appropriate to the neads of an mdividual Freedom of choice alo belped emerpe the fresdom
of expression. The kinds of clothing, shoe and make style a reader chose to nse has mors ar
less teach other nations how to confidendy speak up like the Americans. Most Asians who
nsually have an indirect fom of communication, have newadays show some divect forms of
commurication and action o cerfain issues.

The aduer 197 is distrbuted o ether culiumal values found in the adverfisements. The
values inchade the mmpariance of family instihabien. success [n fime manazement, importance
of hard work, confidence in multicultoral environment. A sample of the valee of time
management is when a woman s shown to koow her place, be it in the household as wife and
&5 a career woman af an office. The management of what to serve for the family’s meal,
whmncmhmgnnhﬁmnrpu:ﬁngmﬂlemhle a packape of micowave meal i a
challemgs to 3 woman's position im a sociefy. Apother exampls is the valus of
malfbculiuralism, whereby a product &5 created fo be made for people of different race.

By teaching studemts how to read the mansformatons of adwertisements, which
angnally use English lanpuage texts, on the one hand, it can be lpamnt that adwertisers know
how to atiract people who are moers than ever living in a globalized world. This is because an
SASTEIMET Of WesTRmer can now live n any couniry with the many vanations of climate and
cultare. On the ofver hand, stadents can also leam that throush English language texis m
advertizements, people are more than ever chitched in the advertisers” hands. This is because

everywhere people go; they are lured fo read English lapguage adverfizements and ifs
transformations, i erder fo purchase advertised products which meets the cultural vahies of
the mansnational werld
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