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Popular Culture

• A system that includes beliefs, rituals, performances, art forms, 
lifestyle patterns, symbols, language, clothing, music, dance, 
and any other mode of human expressive, intellectual, and 
communicative behavior that is associated with a community 
during a particular period of time (Danesi, 2008, p. 2)



cooking or culinary adventure 
programs on television

• Trans TV & Food Channel TV station
 Farah Quinn’s Ala Chef

• RCTI’sMaster Chef cooking 
competition 

• Trans TV  Bondan Winarno’s Wisata
Kuliner

• primetime schedule (Irawadi, 2012)

• Farah Quinn, Bondan Winarno and 
Master Chef TV = Box office film stars. 



Nutrients

• Sufficient and balanced nutrients may make children reach the 
kind of human resource quality expected by society. However, 
a previous study reported that preschool-aged children 
consumed only 25% of the recommended vegetable 
servings/day (Dennison, Rockwell, & Baker, 1998).



>2 year-olds 

should eat more:

(Dennison, Rockwell, & Baker, 1998)

3-5 vegetable servings each day 
eversince pre-school



Children love picture books because 

they can...
• 1. learn more on personal & society’s problems
• 2. attract imagination & curiosity for supernatural things
• 3. be a good let out to everyday problems
• 4. be a media for easy reading
• 5. not expensive & interesting with some popular TV characters
• 6. encourage reading habit
• 7. hope for continuation of serial form
• 8. represent character that children cannot do / say
• 9. see strong, courageous, handsome/pretty hero-heroines
• 10. see colorful & easy to understand characters/ easy to read 

storyline
(Faizah, 2009, p. 254)





Children are Visual

• Children love to see pictures in capturing their 
environment (McNeal & Ji, 2003)

• Children love picturebooks, but children hate
eating vegetables. (e.g. Don Bosco Pangudi 
Luhur 2nd grade & kindergarten children:

– Questionnaire to parents show  80% dislike 
vegetables

– Interview to children show  13.33% 
elementary school & 46.66% kindergarten 
dislike vegetables

– Interview to parents show  they themselves 
30% dislike vegetables)

• So  Vegetable picturebooks (interesting 
characters/story/easy menu & cooking steps IS 
THE KEY).



English language + children 

+ vegetables = ?

• The main aspect of visual 
appeal for children is a 
juxtaposed and entangled 
relationship between words 
and images like suggested by 
Wolfenbager and Sipe (2007).

• So  English-Indonesian 
vegetable picturebooks.



Creating Picturebooks



VIDEO





Conclusion: the 4 PLUS

• Difficult to create: targeted market segments, 
research, characterization, typeface and size of 
book

• PLUS #1: Picturebooks = children love vegetables

• PLUS #2: Picturebooks = visual language media 
for school-aged children

• PLUS #3: Bilingual picturebooks = Indonesian and 
foreign children

• PLUS #4: Bilingual picturebooks = additional 
income for English language teachers



 



 



 



 



 



 



 



 



 



 



 



 


