


A QUESTIONNAIRE OF THESIS ENTITLED “THE ENGLISH
DEPARTMENT STUDENT’S PERCEPTION ON THE USE OF SOCIAL
MEDIA AS A MARKETING TOOL”

Dear respondents,

This questionnaire made to investigate the Masashi’s potential customers’
perception towards the use of social media as marketing tool. Therefore, using this
questionnaire, the researcher may find what the youth’s perception towards the
use of social media as marketing tool. There are several sections in this
questionnaire. The first section is the background information of the respondent,
and the other is the statements that are related to the use of social media as
marketing tool. The information data will be used for research purpose only.
Thank you.

Regards,

Researcher

SECTION 1:

Please answer the following questions about your background information.

1. Age:

2. Gender:F/ M

SECTION 2:
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Please read the statement bellow and select your level of agreement to the following
statement.

5= STRONGLY AGREE 4= DAGREE 3= NEUTRAL 2=DISAGREE
1=STRONGLY DISAGREE

1. Shopping Masashi products in social media is more effective and efficient.
a. b5 b%+4 s d. 2 e.l

2. Social.mediasites that Masashi has enables me to seek out products, services
or information easily.
a. 5 b. 4 843 d. 2 el

3. It is easier to search information about Masashi from social media rather than
mass media (newspapers, radio, and so on).
a. 5 h. 4 c.3 d. 2 e. 1

4. From the customers’ testimony.in Masashi Website or Instagram influences
me to buy Masashi products.
a. 5 b. 4 (65} d. 2 e.l

5. Social media provides an effective platform for me to buy a scarf from
Masashi.
a. 5 b. 4 c.3 d. 2 e.l

6. The instructions displayed in Masashi website and Instagram account are very
clear.
a. 5 b. 4 c.3 d.2 e.l
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7. The information displayed in Masashi website and instagram are easy to
understand.
a. 5 b. 4 c.3 d.2 e.l

8. Masashi website and Instagram provide accurate information about the
product.
a. 5 b.4 c.3 d. 2 e.l

9. The Masashi website and Instagram.have interesting look.
a. 5 b. 4 C.8 d. 2 e.l

10. I like the look of Masashi website and- Instagram.
a. 5 b. 4 @3 AN e.l
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Statistics

Shopping masashi products
in social media are more
effective and efficient

N

valid
Missing

Shopping masashi products in social media are more effective and

efficient
Cumulative
Frequency Percent Valid Percent Percent

Valid D = 31 31 31

™ 12 18.8 18.8 21.9

A 32 50.0 50.0 71.9

SA 18 28.1 28.1 100.0

Total 64 100.0 100.0

Statistics

Social media sites that
masashi has enables me ito
seek out products and
information easily

™~

valid
Missing

Social media sites that masashi has enables me to seek

and information easily

out products

Cumulative
Frequency Percent Valid Percent Percent
valid ™~ 10 156 1586 15.6
A 36 563 56.3 71.9
SA 12 201 28.1 100.0
Total 64 100.0 100.0
Statistics

Itis easier to search
information about Masashi
from sacial media rather

than mass medai

™~

Yalid
Missing

It is easier to search information

rather than mass medai

about Masashi from social media

Cumulative
Frequency Percent Valid Percent Percent
Valid sSD = =1 21 31
™~ =2, 18.8 188 21.9
A 31 ag. 4 48.4 70.3
SA 19 297 29.7 100.0
Total 64 100.0 100.0
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Statistics

From the customers”
testimony in masashi
website and instagram
influnces me= to buy
masashi products

I ™~

Valid

Missing

54
o

From the customers" testimony in i ite and ir am
influnces Mme to buy Masashi products
Cumulative
Freqguency Percent wvalid Percent Percent
wvalid D = 3.1 3.1 3.1
r~ 12 2s.1 2s.1 313
A 29 as.3 as.3 76.6
sA 15 234 23.4 100.0
Total 54 100.0 100.0
Statistics
Social media provides an
effective platform for me to
buy scarf from masashi
™~ wValid 64
Missing o

Social media provides an effective platform for me to buy scarf from

masashi
Cumulative
Frequency Percent valid Percent Percent
valid D 2 3.1 =& 3.1
(] 16 25.0 25.0 28.1
A 25 39.1 39.1 67.2
SA 21 32.8 32.8 100.0
Total 64 100.0 100.0
Statistics
The instructions displayed in
masashi website or
instagram are very clear
™ Valid 54
Missing o
The instructions di wved in i hi bsite or inst am are very
clear
Cumulative
Frequency Percent Valid Percent Percent
Valid SD 2 3.1 3.1 5.1
D 4 6.3 6.3 9.4
™~ 7 10.9 10.9 20.3
A B3 51.6 51.6 71.9
SA 18 28.1 28.1 100.0
Total 64 100.0 100.0
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Statistics

The information displayed in
masashi website and
instagram are easy to

understand
~ Valid 64
Missing o
The information d in i

to understand

ite and instagram are easy

Cumulative
Frequency Percent Vvalid Percent Percent

wvalid sD 4 6.3 6.3 6.3

D 1 1.6 1.6 7.8

~ 10 15.6 15.6 23.4

A 26 40.6 40.6 64.1

SA 23 35.9 35.9 100.0

Total 54 100.0 100.0

Statistics

Masashi website and
instagarm provide accurate
information about the

product

[

wvalid
Missing

| 64

Masashi website and instagarm provide accurate information about the

product
Cumulative
Frequency Percent valid Percent Percent

Valid D =3 4.7 4.7 4.7

~ S 141 141 18.8

A 28 43.8 43.38 oR.5

SA 24 Sk S 37.5 100.0

Total 654 100.0 100.0

Statistics

The masashi website and
instagram have interesting

look
™~ valid 64
Missing a
The masashi website and instagram have interesting look
Cumulative
Frequency Percent valid Percent Percent
WMalid D 4 6.3 53 6.3
™~ 7 140.9 10.9 17.2
A ) 51 .6 51.6 68.8
SA 20 31 33 100.0
Total 54 100.0 100.0
Statistics
I like the look of masashi
website and instagram
™~ Valid 64
Missing 0
1 like the look of masashi website and instagram
Cumulative
Frequency Percent valid Percent Percent
Vvalid D 4 6.3 6.3 6.3
™ 4 10.9 10.9 17.2
A 30 46.9 46.9 64.1
SA 23 35.9 35.9 100.0
Total 64 100.0 100.0
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Statistics

Shopping masashi products
in social media are more

effective and efficient

™~ “Valid
Missing

64

Shopping masashi products in social media are more effective and

efficient
Cumulative
Frequency Percent wvalid Percent Percent
WValid D 2 3.1 3.1 3.1
] A== 18.8 18.8 21.9
A 32 50.0 50.0 71.9
SA 18 221 28.1 100.0
Total 64 100.0 100.0
Descriptive Statistics Result
N Minimum Maximum Mean Std. Deviation
Shopping masashi
products in social media
_ 64 2 4.03 776
are more effective and
efficient
Social media sites that
masashi has enables me
64 3 4.12 .655
to seek out products and
information easily
It is easier to search
information about
Masashi from social 64 ae 4.02 .882
media rather than mass
medai
From the customers'
testimony in masashi
website and instagram 64 2 3.89 .799
influnces me to buy
masashi products
Social media provides an
effective platform for me
64 2 4.02 .845

to buy scarf from

masashi
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The instructions
displayed in masashi
website or instagram are

very clear

64

3.95

.967

The information
displayed in masashi
website and instagram

are easy to understand

64

3.98

1.076

Masashi website and
instagarm provide
accurate information

about the product

64

4.14

.833

The masashi website
and instagram have

interesting look

64

4.08

.822

| like the look of masashi

website and instagram

64

4.13

.845

Valid N (listwise)

64
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