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ABSTRAK 

 

Penelitian bertujuan untuk melihat pengaruh program orientasi karyawan baru terhadap 
intensi turnover pada sales  di PT. X. Hipotesis penelitian adalah melihat pengaruh 
program orientasi karyawan baru terhadap intensi turnover. Ada perbedaan tingkat 
intensi turnover  karyawan baru yang mendapatkan program orientasi dan  karyawan 
baru yang tidak mendapatkan program orientasi karyawan baru. Jumlah subyek 
penelitian ini adalah 10 orang sales dengan masa kerja kurang dari 6 bulan, yang dibagi 
menjadi 2 kelompok yaitu kelompok ekperimen dan kelompok kontrol.  Desain penelitian 
menggunakan kuasi experimental design posttest only control group design. Alat 
pengumpulan data adalah skala intensi turnover. Data skala intensi turnover diolah 
mengggunakan analisa Uji Mann Whitney dan diperoleh hasil analisa nilai z = -2.207 

dengan p= 0.027 (p<0.05). Adapun hasil perbandingan nilai Mean kelompok kontrol 

sebesar 7.60 dan Mean kelompok eksperimen sebesar 3.40. Hal tersebut 
mengindikasikan bahwa program orientasi karyawan baru berpengaruh pada intensi 
turnover pada karyawan yang mengikuti program orientasi karyawan baru dibandingkan 
karyawan yang tidak mengikuti program orientasi karyawan baru. 
 
 
Kata Kunci : Program Orientasi Karyawan Baru, Intensi Turnover, Sales PT. X 
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ABSTRACT 

 
This research is intended to see the influence of the orientation program for new 
employee with their turnover intentions in the sales department at PT. X. The hypothesis 
of this research is to see the influence of the orientation program for new employee on 
their turnover intentions.  
There are differenf levels of turnover intentions between new employee that got 
orientation program and new employee who did not get orientation programs. The 
number of subjects were 10 salesman with less than 6 months working period, which was 
divided into 2 groups namely the experimental group and the control group. The design of 
this research is using Quasi Experimental Design Posttest Only Control Grop Design. The 
data collection tool is a turnover intentions scale. The turnover intentions scale data is 
processed using Mann Whitney Test Analysis. The result of the analysis of z = -2.207 
with p = 0.027 (p <0.05). The result of comparison of Mean value of control group is 7.60 
and Mean experimental group is 3.40. This indicates that the new employee orientation 
program influences the turnover intention of employees who are attending a new 
employee orientation program compared to employees who are not attending the new 
employee orientation program. 
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