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ABSTRAK 

 

ARMELIA MAHARANI P. 

13.30.0207 

 

PROGRAM STUDI MANAJEMEN 

FAKULTAS EKONOMI DAN BISNIS 

UNIVERSITAS KATOLIK SOEGIJAPRANATA 

 

ANALISIS PENGARUH KUALITAS PELAYANAN TERHADAP 

KEPUTUSAN PEMBELIAN PADA BIOSKOP XXI PARAGON MALL 

SEMARANG 

 

Penulisan penelitian ini bertujuan untuk menunjukan mengenai pengaruh dari 

kualitas pelayanan terhadap keputusan pembelian di Bioskop XXI Paragon Mall 

Semarang. Dalam penulisan penelitian ini menggunakan teknik penelitian yaitu 

metode kuantitatif dengan menerapkan uji asumsi klasik dan analisis regresi linear 

berganda menggunakan uji F dan uji t.  

Uji penelitian yang dilakukan memperoleh hasil sebagai berikut tidak terdapat 

masalah multikolinearitas, heteroskedastisitas, dan pendistribusian data bersifat 

normal. Selain itu hasil yang diperoleh dari uji simultan (F) menunjukan bahwa 

variabel kualitas pelayanan yaitu keandalan, daya tanggap, jaminan, empati, dan 

bukti fisik secara bersama-sama memberikan pengaruh terhadap keputusan 

pembelian di Bioskop XXI Paragon Mall Semarang. Namun secara parsial 

variabel Daya Tanggap lebih dominan memberikan pengaruh yang signifikan 

terhadap keputusam pembelian di Bioskop XXI Paragon Mall Semarang. 

 

Kata Kunci: 

  Kualitas Pelayanan, Keputusan Pembelian. 
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ABSTRACT 

 

ARMELIA MAHARANI P. 

13.30.0207 

 

DEPARTMENT OF MANAGEMENT 

FACULTY OF ECONOMICS AND BUSINESS 

SOEGIJAPRANATA CATHOLIC UNIVERSITY 

 

ANALYSIS ON THE EFFECT OF SERVICE QUALITY TOWARD THE 

PURCHASE DECISION IN XXI CINEMA PARAGON MALL SEMARANG 

 

This research aims to show the effects of the service quality toward the purchase 

decision in XXI Cinema Paragon Mall Semarang. In this research, a quantitative 

method is employed in order to apply the classical assumption test and multiple 

linear regression analysis by using the F and t experiments. 

Its research experiment results that the problem of multicolinearity and 

heteroskedacity are not available, as well as the data distribution that is considered 

as normal. Moreover, the result, which is achieved from a simultaneously 

experiment (F), shows that the variable of service quality including reliability, 

responsiveness, guarantee, empathy, and physical proof all together giving the 

effect to the purchase decision in XXI Cinema Paragon Mall Semarang. However, 

partially, the variable of responsiveness is more dominant in giving the significant 

effect to the purchase decision in XXI Cinema Paragon Mall Semarang. 

 

Keywords: service quality, purchase decision     
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