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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui hubungan antara 

ketergantungan media sosial dengan relasi interpersonal dalam 

pacaran pada mahasiswa. Subjek penelitian ini adalah 70 mahasiswa 

aktif yang sedang menempuh studi di Universitas Katolik 

Soegijapranata Semarang. Penelitian ini menggunakan studi  

kuantitatif dengan teknik incidental sampling. Ketergantungan media 

sosial diukur dengan skala ketergantungan media sosial  dan relasi 

interpersonal dalam pacaran pada mahasiswa diukur menggunakan 

skala relasi interpersonal dalam pacaran. Hasil analisis data diuji 

menggunakan Korelasi Product Moment menunjukkan bahwa 

hipotesis diterima berarti ada hubungan negatif yang signifikan antara 

ketergantungan media sosial dengan relasi interpersonal dalam 

pacaran pada mahasiswa. Hal ini ditunjukkan melalui    = -0,523 

dengan p < 0,01.  

Kata kunci: ketergantungan media sosial, relasi interpersonal 
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ABSTRACTION 

This study aimed to determine the relationship between the 

dependence of social media with interpersonal relationships in 

courtship of college students. The subjects of this research are 70 

active students who are studying at Catholic University 

Soegijapranata Semarang. This study uses quantitative studies with 

incidental sampling technique. The dependence of social media is 

measured by the scale of social media dependency and interpersonal 

relation in courtship of college students is measured using 

interpersonal relationship scale in courtship. The results of data 

analysis are tested using Product Moment Correlation shows that the 

hypothesis accepted means there is a significant negative relationship 

between the dependence of social media with interpersonal  

relationships in courtship of college students. This is shown through 

    = -0.523 with p < 0.01. 

Keywords: social media dependency, interpersonal relations 

 

 

 

 

 

 



 
 

x 
 

DAFTAR ISI 

 

HALAMAN SAMPUL ..................................................................................... i 

HALAMAN JUDUL ....................................................................................... ii 

HALAMAN PENGESAHAN ....................... Error! Bookmark not defined. 

HALAMAN PERSEMBAHAN ..................................................................... iv 

HALAMAN MOTTO ...................................................................................... v 

UCAPAN TERIMAKASIH ........................................................................... vi 

ABSTRAKSI ................................................................................................ viii 

ABSTRACTION ............................................................................................... ix 

DAFTAR ISI .................................................................................................... x 

DAFTAR TABEL......................................................................................... xiii 

DAFTAR LAMPIRAN................................................................................. xiv 

BAB I.  PENDAHULUAN .............................................................................. 1 

A. Latar Belakang Masalah ........................................................................ 1 

B. Tujuan Penelitian ................................................................................... 7 

C. Manfaat Penelitian ................................................................................. 7 

BAB II. TINJAUAN PUSTAKA .................................................................... 8 

A. Relasi Interpersonal saat Berpacaran ..................................................... 8 

1. Definisi Relasi Interpersonal saat Berpacaran ................................... 8 

2. Aspek-aspek Relasi Interpersonalsaat Berpacaran .......................... 10 

3. Faktor-faktor yang Memengaruhi Relasi Interpersonal saat    

berpacaran ........................................................................................... 14 

B. Ketergantungan Media Sosial .............................................................. 21 



 
 

xi 
 

1. Definisi Ketergantungan Media Sosial ............................................ 21 

2. Aspek-aspek Ketergantungan Media Sosial .................................... 22 

C. Hubungan antara Ketergantungan Media Sosial dengan Relasi 

Interpersonal saat Berpacaran pada Mahasiswa .................................. 24 

D. Hipotesis .............................................................................................. 28 

BAB III. METODE PENELITIAN ............................................................... 29 

A. Jenis Penelitian .................................................................................... 29 

B. Identifikasi Variabel Penelitian ........................................................... 29 

C. Definisi Operasional ............................................................................ 29 

1. Relasi Interpersonal saat Berpacaran ............................................... 29 

2. Ketergantungan Media Sosial .......................................................... 30 

D. Subjek Penelitian ................................................................................. 30 

1. Populasi ............................................................................................ 30 

2. Teknik Pengambilan Sampel ............................................................ 31 

E. Metode Pengumpulan Data ................................................................. 31 

1. Alat Pengumpulan Data ................................................................... 31 

2.   Blue Print dan Cara Penilaiannya ..................................................... 31 

a. Skala Komunikasi Interpersonal ................................................... 31 

b. Skala Ketergantungan Media Sosial ............................................. 33 

F. Uji Coba Alat Ukur .............................................................................. 35 

1.   Validitas ............................................................................................ 35 

2. Reliabillitas....................................................................................... 35 

G. Metode Analisis Data .......................................................................... 35 

BAB IV. PERSIAPAN DAN PELAKSANAAN PENELITIAN ................. 36 



 
 

xii 
 

A. Orientasi Kancah Penelitian ................................................................ 36 

B. Ijin Penelitian ....................................................................................... 37 

C. Penyusunan Alat Ukur ......................................................................... 38 

1. Skala Relasi Interpersonal saat Berpacaran ..................................... 38 

2. Skala Ketergantungan Media Sosial ................................................ 39 

D. Uji Validitas dan Reliabilitas Alat Ukur ............................................. 40 

1. Skala Relasi Interpersonal ................................................................ 41 

2. Skala Ketergantungan Media Sosial ................................................ 42 

E. Pelaksanaan Penelitian ........................................................................ 43 

BAB V. HASIL DAN PEMBAHASAN ....................................................... 47 

A. Hasil Penelitian .................................................................................... 47 

1. Uji Asumsi........................................................................................ 47 

a. Uji Normalitas ............................................................................... 48 

b. Uji Linieritas ................................................................................. 49 

c. Uji Hipotesis ................................................................................. 49 

B. Pembahasan ......................................................................................... 50 

BAB VI. KESIMPULAN DAN SARAN ...................................................... 54 

A. Kesimpulan .......................................................................................... 54 

B. Saran .................................................................................................... 54 

1. Bagi mahasiswa ................................................................................ 54 

2. Bagi peneliti lain .............................................................................. 55 

DAFTAR PUSTAKA .................................................................................... 56 

LAMPIRAN ................................................................................................... 58 

 



 
 

xiii 
 

 

 

 DAFTAR TABEL  

 

Tabel 1. Blue Print Skala Relasi Interpersonal saat Berpacaran ................... 32 

Tabel 2. Blue Print Ketergantungan Media Sosial ........................................ 34 

Tabel 3. Blue print sebaran Item Skala Relasi Interpersonal ........................ 39 

Tabel 4. Blue print Sebaran Item Skala Ketergantungan Media Sosial ........ 40 

Tabel 5. Blue Print Sebaran Item Valid dan Gugur dari skala Relasi  

Interpersonal saat Berpacaran ........................................................................ 41 

Tabel 6. Blue Print Sebaran Item Valid dan Gugur dari Skala  

Ketergantungan Media Sosial ........................................................................ 43 

Tabel 7. Tabel Jumlah Responden ................................................................. 46 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xiv 
 

 

 

DAFTAR LAMPIRAN 

 

LAMPIRAN A. SKALA PENELITIAN ....................................................... 59 

LAMPIRAN B. DATA AWAL ..................................................................... 68 

LAMPIRAN C. VALIDITAS DAN RELIABILITAS .................................. 75 

LAMPIRAN D. DATA VALID .................................................................... 86 

LAMPIRAN E. UJI ASUMSI ....................................................................... 93 

LAMPIRAN F. ANALISIS DATA ............................................................. 100 

LAMPIRAN G. SURAT IJIN PENELITIAN DAN BUKTI PENELITIAN.

...................................................................................................................... 102 

 

 

 

 

 

 


	13.40.0282 Hertanty Della Maestry



