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CHAPTER 1 

INTRODUCTION 

 

1.1 BACKGROUND OF THE STUDY 

Nowadays many people have modern communication tools which 

help them to communicate with others. Computer, laptop, cell phone, and 

android tab are currently used by many people. People cannot be separated 

from those devices because there are many applications installed such as 

emails, phone calls, video calls, short messages, and instant messages. 

 Instant messaging is an easy way to share moments with friends, 

family, and beloved ones.  Through instant messaging, people can say 

hello to one another without any time and space limit. 

Through years more applications provide picture messages or 

emoticons to make communication more fun. When using android as an 

operating system, people can use many applications of instant messaging 

such as BBM, We chat, Kakao-talk, LINE, and Whatssapp. These 

applications offer emoticons as a special feature to share moments with 

others. Emoticon is a symbol used to represent the facial expressions that 

indicate someone’s feeling at a certain time in social media, for example 

when someone is happy, he can use smile or big smile symbol to express 

his feeling  but when someone has a problem, she can use sad or cry 

symbol. 
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 Emoticons are usually sideways to the text. As social media have 

been widespread, emoticons have played a significant role in 

communication through technology. They offer another range of “tone” 

and feeling through texting that portrays specific emotions through facial 

gestures while in the midst of cyber communication. The previous 

research is about emoticons written by Ptaszynski, et al. (2011) entitled 

Research on Emoticons: Review of the field and Proposal of Research 

Framework. They split into two type of emoticon A (western) and B 

(eastern) and show that type A is only on emoticons appearing in online 

communication in Japanese. However type B has a large variation of 

appearance to express many different meanings. This research showed that 

although emoticons have been a part of text based communication for a 

long time, relatively little has been done in Natural Language Process 

(NLP) to understand this important phenomenon. Through emoticons 

people can more understand to support written communication. Facial 

expressions are especially important to convey emotions and nuances 

during face to face interactions and emoticons are meant for better 

defining or clarifying a particular phrase or statement sent via electronic 

mail and also instant messages (Rezabek & Cochenour, 1995).  

Many people suppose that emoticon and emoji are the same, 

actually they are two different things; emoticons is likely to contain the 

faces that represent temper or mood and emoji is represented through 
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images used in text- based communication that expresses an idea or 

concept but in this research the writer is not deal with emoji. 

The writer use LINE to get data for her research because LINE has 

many emoticons in it. LINE appeared in 2011 and is developed by Japan 

Company, NHN Corporation. Until now, Line users have reached one 

hundred one millions in 230 countries around the world. LINE is one of 

the biggest brands that have an important role in the communication of 

world so the writer is interested to analyze the differences of 

communication between male and female in using emoticon in LINE 

application as a media for her research. This research is done to know the 

differences of communication between females and males on media social 

as in online chatting sometimes misunderstanding between the users 

happens. The writer assumes that emoticon may have a function as an 

indicator object how females and males are having communication. 

Therefore, this research is useful to know the communication between 

people who interested with communication language of social media in 

this era. 

 

1.2 FIELD OF THE STUDY 

The field of the study is Applied Linguistics.  
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1.3 SCOPE OF THE STUDY  

In this research, the writer focuses on the elements of chatting between 

males and females in LINE which uses emoticon icons. The writer  

analyzed the emoticons use by two gender groups, males and females that 

were used by the chatters as inspired by the theories of computer mediated 

– communication and gender. 

 

1.4 PROBLEM FORMULATION 

The writer attempts to address these research questions: 

1. Are there any differences of emoticons used between males and 

females in LINE chats? 

2. What are the motives of using emoticon? 

 

1.5 OBJECTIVES OF THE STUDY 

By looking upon the problems stated about, the objectives can be 

elaborated as follows. 

1. To find out the differences of emoticons used between males and 

females in LINE chats. 

2. To identify the motives of the emoticons use. 
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  1.6 SIGNIFICANCE OF THE STUDY 

The significance of the study are; to provide an understanding of the 

conversation in chatting use LINE. Second, For the researcher who are 

interested for the field of social media. Third for social media users who 

interested with communication language of social media in this era. 

 

1.7 DEFINITION OF TERMS 

1. Social Media  

All about the interconnection between content, users, and 

communication technologies (Dann & Dann; 2011) in Social Media & 

Networking: Concepts, Methodologies,Tools, and Applications (2015). 

 

2. Computer Mediated Communication 

It is communication that takes place between human beings via the 

instrumentality of computers (Herring; 1996) as cited in Thurlow, 

Lengel, & Tomic (2004, p. 14). 

 

3. Online Communication 

It is a new form of communication in human history which individuals 

as well as computers can communicate with one other over a computer 

network, such as the internet - (Harnad, 1991, pp. 39-53) 
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4. Emoticon 

It is a visual cues formed from ordinary typographical symbols that 

when read sideways represent feeling or emoticons (Rezabek & 

Cochenour,; 1995) as cited in Chariatte (2014, p. 62). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


