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VISUAL ANALYSIS BAKUL BOARDGAME DESIGN
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Abstract: Smey is one ol imporant eeenomie largel markels within the cily ol semarsme, SMEs oller
products that having local ingight. Bot SMES' products can not compete with torcian produets. This is beeause
the lack of ShIE prodoct's promoton to the tareet market. A7 the same time, happeaed a phensmeana thar
voulhs in semarang 1ike a boardgame. A bourdgame bring up direel interaclion W g larzel markel soo the
infiwmiation at the a hoardgame can be perceived directly by his torget markets, See this phenomeny a
boardeams that has a story about S3LUs oreducts in semarang created as SMLs media promotion. &
bowrdeami valled Balap Kuliner or Bakul wells the story ol ShEs prisducts s01d in central souvenir the cily of
Semarang, This research wses the literamse smudy, nbservation, and an inferview to search for dawa, This
reseurc interviewed Arbawan Bagus Harsa, Dabul boardgame  designer, and Yuapila Rani, gives
crtreprencurship the ollice for couperalives and SMEs { DINKOP ) the cily of Semurang, The purpose of this
researeh o know a boardgame design could deliver information and an interesting and innevative media
romotion. The research show the importance of visual in the boardaame to promote SMEe. This research
andlvaiy s using design elements, like color layout. typography, and illustration,
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I. INTRMIUCTION

In the ecanomic development in Indonesia, SMMUs play an important role as a driver of regional
economic development{Ardhianto, 2013). In the era of globalization, 5kIEs are required to
innovate and be creative in doing business not only of products but also look the market’s
appetizing,

The development ol mlormation syslems o the era ol globalivation hay become one ol the mability
of SMUs although in the last decade with the govermment and other parties have implemented
various ferms of promotion (Sijabat, 2008), one of Semarang city government offers a wide range
of expo and exhibition to SMEs, Tn the past year there were five expos and exhibits such as Gelar
Tnovasi UMEM Koperasi dan FPKBL Expo, Semarang Intreducing Market ( STM), Festival Wingko,
Rembang Expo, and exhibitions of SMEs Semarang at Java Supermall in celebration of the
anniversary ol Semarange

Through the expe and the exhibition can be seen that SMEs have o superior produet, compelinve
and unique according to Hananto in Suara Merdeka May 22, 2015, Theretore, in order to tmprove
product quality product that the SMEs need to be known to the customer through the sale so that
consumers can provide feedback to SMEs. Promotion not only improve the quality of products bat
also develop marlerning networks, partnerships, and strengthen branding according to Agustin
(hupeatengproy_goidAd mewsromm/pem k od-semanimp-gelar-pameran-immkm-4-har). This
suggesls thal SMEs can not mtroduce their products so thal SMEs can nol compele with global
mroducts {Ardhian, 20015,

SKIL=z can nnprove marketing steatesics and mastery of technology in an effort to encourage
business activities (Susile, 2010), To improve the mnastery of technology SMIUs Semarang eity
government provide training to use information technology to MSME cntreprencurs. According to
Prihadi (hilp:ddiskopumkm. sematangkoda, go.id:2 3-berila-kumbmy 3 9-40-imkim- siap-lakukan-
uling-marketing), mayor ol the city of Semarang, online markeling can be a solution o develop
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