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If u have problems, don’t say
“ GOD, I have a big problem”
But say
“Problem, I have a big GOD”
And everything will be all right




RINGKASAN

Seiring perkembangan jaman, masyarakat cenderung berpikir dan berperilaku
praktis dan dinamis. Kebutuhan akan produk pangan juga mengarah ke produk
siap saji, termasuk halnya dengan minuman praktis yang kini semakin populer di
masyarakat. Penelitian ini merupakan jenis penelitian survei dengan cara melalui
wawancara dan pembagian kuesioner. Uji beda dan hubungan dilakukan pada
tingkat kepercayaan 95%. Tujuan dari penelitian ini adalah untuk mengetahui
persepsi dan sikap konsumen terhadap mutu produk minuman serbuk dalam hal
ini MARIMAS di kota Solo serta memperoleh informasi bagi peningkatan atau
perbaikan mutu produk MARIMAS dari segala aspek yang berpengaruh sehingga
sesuai dengan keinginan dan kebutuhan konsumen. Dari hasil survei, MARIMAS
berada kuat di benak konsumen terbukti MARIMAS menjadi peringkat pertama
Top of Mind yang dipilih oleh 68.25% responden di kota Solo, disusul kemudian
Nutrisari diperingkat kedua dan ketiga (38.32% dan 20.18%) dan Hore
diperingkat keempat (16.61%). tklan memberikan informasi paling besar tentang
produk MARIMAS, yaitu sebesar 88.25% responden. Faktor penentu pembelian
MARIMAS karena murah harganya (31.91%), pilihan rasanya banyak (29.23%)
dan kemudahan diperoleh (26.43%). Sebesar 36.5% responden memilih rasa jeruk
segar sebagai rasa yang paling disukai. Konsumen dapat menerima produk
MARIMAS, terbukti dari frekuensi pembelian yang dilakukan secara kontinyu (1-
7 kali/minggu), “dengan frekuensi pembelian paling banyak dilakukan oleh
responden 1 kali/minggu yaitu sebesar 36.25%. Sebesar 40.25% responden pernah
mengalami kerusakan pada saat membeli MARIMAS, dimana jenis kerusakan
yang paling sering ditemui saat membeli MARIMAS adalah’ menggumpal
(49.78%), dimana ha! ini berhubungan dengan sealing kemasan primer. Walaupun
responden pernah menerima kerusakan produk MARIMAS tetapi tidak
mengurangi kemauan untuk membeli MARIMAS. Kepercayaan yang besar
kepada produk '\ ‘MARIMAS menjadikan. 46:25%  responden  pernah
merekomendasikan MARIMAS kepada orang lain/keluarganya.




SUMMARY

In line with recent modernization, people tend to think and act in practical and
dynamic ways. The need for food products also tend selects instant products, and
include instant drinks which is very popular among the society. The research is
conducted by survey, the data were gathered using interview and questionnaire.
Difference between frequency and the relationship among variables were
evaluated at 95% degree of confidence. The aims of this study were to find out the
consumers’ attitude and perception on products quality of MARIMAS in Solo and
also to find out information for increasing or improving quality all aspects
affecting to the consumers’ acceptance. Advertisement gave contribute the
strongest first information about MARIMAS to 88.25% respondents. MARIMAS
was at the first place of the first Top of Mind of respondents (68.25%), which
Nutrisari was at the first place of the second and third Top of Mind of respondents
(38.32% and 20.18%) and Hore was at the first place of the fourth Top of Mind of
respondents (16.61%). Some 36.5% respondenis however choose fresh orange
Sflavor as the most favorite flavor. Rebuying determination factors of MARIMAS
were available at cheap price (31.91%), wide range of flaver variation (29.23%)
and easy to get (26.43%). The acceptance of MARIMAS is proved by the high
Jfrequency of rebuying, ranging from 1 up to 7 times per week, with the highest
buying frequency was once per week that is about 36.25%. About 40.25%
respondents of MARIMAS eves experienced product spoilage, whereas the most
common of it is thickening (49.78%) due to improper sealing of their primary
packaging materials. However, the respondents whom received the spoilage
product were likely not reducing their willingness to rebuy MARIMAS, more over
some 46.25% of respondents recommended MARIMAS to other
consumers /family, indicated that MARIMAS has taken an appropriate level of
consumers’ trust.
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