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ABSTRAKSI 

  
Kesuksesan suatu produk ditentukan oleh minat beli konsumen di dalam pasar,  
tanggapan konsumen terhadap produk dipengaruhi oleh sikap dan norma subyektif 
konsumen. Dengan demikian, sikap dan norma subyektif konsumen memiliki peranan 
penting di dalam penyusunan strategi pemasaran. 

Tujuan dari penelitian ini adalah mengetahui pengaruh sikap dan norma subyektif 
secara individual ataupun bersama-sama terhadap minat beli konsumen, serta mengetahui 
besar minat konsumen, khususnya terhadap produk lampu hemat energi. Lokasi 
penelitian mengambil tempat di perumahan Plamongan Indah Semarang dengan populasi 
anggota keluarga perumahan yang belum menggunakan lampu hemat energi. Metode 
sampling adalah purposive sampling. Pengambilan sampel dengan menyebar kuesioner 
ke 9 blok rumah. Jumlah sampel ditetapkan 35 responden. Jenis data adalah data primer. 
Teknik pengumpulan data yang digunakan adalah teknik kuesioner dengan skala 
Semantic Differential. Kemudian dilakukan uji validitas dan reliabilitas. Teknik analisis 
data yang digunakan adalah analisis regresi dan perhitungan rumus Theory of Reasoned 
Action oleh Fishbein. 
 Hasil analisis dapat diketahui bahwa terdapat pengaruh yang signifikan antara 
variabel sikap dan norma subyektif terhadap minat beli baik secara individual maupun 
bersama-sama dengan persamaan Y = -3,012 + 0,299 X1 + 0.292 X2. Serta minat beli 
mencapai angka positif yang tinggi yaitu 3.680,15. Sebagai kesimpulan, hasil penelitian 
menunjukkan bahwa sikap dan norma subyektif memiliki peranan penting dalam 
menentukan minat beli konsumen, dan bahwa saat ini konsumen telah memiliki minat 
beli yang cukup baik terhadap produk. Sedangkan saran yang diperoleh dari penelitian ini 
adalah produsen dapat memperhatikan harga jual dan juga metode promosi yang dapat 
mempengaruhi sikap konsumen dengan lebih efektif. 
 
Kata kunci : sikap, norma subyektif, minat beli, lampu hemat energi. 
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ABSTRACT 
 

A success of a product depends on the consumers’ purchase intention in the 
market, while how consumers react to a product is influenced by their attitudes and 
subjective norms. Therefore, consumer attitudes and subjective norms have an important 
role within a marketing strategy making. 

The aim of this research is to gain an insight about how attitudes and subjective 
norms, partially and simultaneously influence consumer’s purchase intention. The 
purchase intention was also measured to know how is the consumer’s intention to 
purchase the environmentally product such as energy saving lamp. 

The research location was at Plamongan Indah estate in Semarang. The 
population were families who did not use energy saving lamp. The sampling method used 
was purposive sampling. The respondents were selected and questionnaire were 
distributed to 9 blocks of residential. Total respondents were 35 people. The primary data 
collected by questionnaire with semantic differential answers. All the questions were 
valid and reliable and the data collected were analyzed by Regression Analysis dan 
Fishbein Theory of Reasoned Action. 

The results of the analysis stated that there was a significant partial and 
simultaneous influence of attitudes and subjective norms toward purchase intention. The 
equation of regression was Y = -3,012 + 0,299 X1 + 0.292 X2. The level of purchase 
intention reached a positively high number which is 3.680,15. As a conclusion, the results 
of this research has shown that attitudes and subjective norms have an important role in 
determining consumer purchase intention, and that presently consumers have a positive 
purchase intention for energy saving lamps. For recommendations, it is suggested that 
producers give more attention to their market price and also a promotion method which 
can affect consumers more effectively. 
  
Keywords : attitudes, subjective norms, purchase intention, energy saving lamp 
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